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Abstract : The aim of this paper is to analyze the 

tourism strategy used in the Triángulo Del Sol (Sun 

Triangle), Guerrero, by the theories of resources 

and institutions to generate proposals for their 

improvement. The methodology used was 

descriptive and analytical statistical contrasting 

theories and empirical evidence. In this strategy 

has been earmarked him large amounts of public 

resources by the three levels of government, 

however the results have not been significant. 

Response is obtained to the research question: Is a 

failure the strategy used in the Triángulo Del Sol? 

Keywords :  Strategy, resources theory, theory of 

the institution, tourist decline, Sun Triangle. 
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Resumen : El objetivo de este trabajo es analizar la 

estrategia turística utilizada en el Triángulo del Sol, 

Guerrero, mediante las teorías de los recursos y la 

institucionalidad para generar propuestas a su 

mejoramiento. La metodología utilizada fue 

descriptiva y analítica, contrastando las teorías con 

evidencia estadística y empírica. A la esta 

estrategia se le ha destinado grandes cantidades 

de recursos públicos por parte de los tres niveles 

de gobierno, sin embargo los resultados no han 

sido significativos. Se obtiene respuesta a la 

pregunta de investigación ¿es un fracaso la 

estrategia utilizada en el Triángulo del Sol?  

Palabras clave :  Estrategia, teoría de los recursos, 

teoría de la institución, declive turístico, Triángulo 

del Sol 

Introduction : In recent years tourism has shown a 

marked growth trend internationally, becoming for 

many countries in one of the main economic 

activities due to the positive impact it has on the 

development and growth of any nation. The 

economic sector of tourism has become in recent 

years in the economic sector of major importance 

in terms of employment generation, export and 

stimulates investment and economic growth 

(Schulte, 200, p. 8). 

This has allowed tourism to be studied by 

researchers, who emphasize the importance and 

the benefits it can generate. According to Santana 

(1967) the impacts generated by tourism can be 

considered three categories: Economic impact will 

be based on factors such as wealth creation and 

distribution, and in hand, costs and produced 

benefits, and employee work of local or foreign 

population. Physical or environmental impact and 

consequences can be generated in the 

environment due to tourism activities. Finally, it is 

the cultural and social impact on the lifestyles of 

the population. 

The World Tourism Organization has 

urged all countries in the world to support and 

promote the sector. Mexico has been one of the 

countries following these tips, becoming the ninth 

country that receives more tourists in the world 

and 17 in the income from this activity (DATATUR, 

2016). The tourism sector is considered as a 

priority factor for national development because 

of its high productivity and the ability to create 

jobs (Meixueiro, 2008, p.1). The tourism share in 

GDP in México for 2014 was 8.6%, employing 

39'541,248 and foreign exchange 16 000 257.9 

million (INEGI, 2014). 

The current federal government has also 

proposed the momentum of this sector as one of 

main objectives of the National Development Plan 

2012-2018, having as a purpose the realization of 

10 goals in this area, and the respective strategies 

to be used. The strategies used are ranging from 

the promotion of tourist destinations to make 

diagnoses by universities to identify the main 

problems of 44 destinations considered the most 

important in the country. 
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The Sun Triangle (Triángulo Del Sol) has 

been one of the tourist destinations where tits has 

been carried out the implementation of these 

strategies, participating in the three levels of 

government. In the expenditure budget of the 

State of Guerrero of 2016 it was assigned 272 

billion 240 million 400 pesos (272 mil 240 400 

millions) for Secretary of Tourism for the 

promotion and development of tourism. 

Background of the problem : Sun Triangle 

(Triángulo Del Sol), is the most important in the 

state of Guerrero tourist area. This region consists 

of the municipalities of Acapulco, Taxco and the 

duo of Ixtapa-Zihuatanejo. The geographical 

location of each form what looked like a triangle. 

They are characterized most days there is sun, 

hence the nomenclature. 

 

Figure 1: Geographical location of Sun Triangle. 

Source: Prepared from mapping INEGI, 2011. 

Taxco has been known since the years of 

viceroyalty, was known for his lofty silver 

production, and its main economic activity. In 2002 

when it was decreed as magical town and tourism 

it became its second major activity. Ixtapa-

Zihuatanejo has just over 40 years after its 

emergence as a tourist destination. It was created 

during the years 1970 to 1979 along with Cancun 

through loan made by the Inter-American 

Development Bank. Acapulco is the best known of 

the three tourist destination since the 50s and 70s 

when it saw a boom in this sector and during the 

following years was a favorite for tourists at 

national and international locations. 

Triangle Sun reflects a decline in tourism 

in turn causing economic stagnation in the region. 

The decline has different explanations by experts 

on the subject, with some insecurity for the most 

important factor, since the state of Guerrero has 

been submerged for the last 10 years in violence 

following the war on drugs. However this decline 

came long before violence deepened since 

Acapulco showed signs of this problem since the 

late 80s. In addition to the influx of other 

municipalities was always a lesser extent with 

respect Acapulco. So the simply sharpens 

insecurity and made more noticeable the situation 

was living Triangle del Sol. The tourism decline has 

generated impacts on the economic impact, 

employment in the influx of tourists who visit the 

place, i.e. economic and social impacts. 

Some possible factors that could explain 

this problem of the decline of this region are 

arising from other tourist destinations, 

environmental problems with these places, state 

economic instability and late attention of the 

authorities (Bringas, 1999). The documents speak 

together of these municipalities are very few, most 

focuses on Acapulco being the best known and 

long-time number one both nationally and 

internationally. Recently there have been theories 

that consider that tourism has a life cycle and to 

some extent explain how some tourist destinations 

come to decline. One of these theories exposed by 
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Butler (1980) argues that a destination goes 

through different phases: Exploitation, 

involvement, development, consolidation, 

stagnation and decline. 

                A sharp differentiation between 

stagnation and tourism decline is that the latter is 

characterized by a significant reduction in 

attracting tourists, while stagnating average 

tourists is perceived, i.e. as if the flow of tourists 

were constant. In the phase of decline it is 

necessary some measures to become attractive 

destination to be taken. It is here that also it has to 

take up the idea of seeking other new attractions, 

renovation or any other means allowing 

rejuvenate this sector. This theory is widely 

criticized for its simplicity, but is most often used 

due to being the most explanatory in terms of 

destinations. 

Delimitation of the problem : Despite strong cash 

injections by the government that has been made 

to the strategy for promoting these destinations 

and improvement of infrastructure in each of the 

municipalities, socio-economic indices have not 

been favorable. This situation generates the 

research question, Is it a failure tourism strategy 

used by the Sun Triangle? 

                Mainly because of the infinite amount of 

resources that have the three municipalities and 

that according to Peng (2012) the exploitation of 

these is the development of an effective strategy, 

while institutions are the "rules of the game" 

North (1990), where in this case who have carried 

out the implementation and execution of the 

strategy. 

Justification : The importance of this sector in 

these municipalities is crucial and is the sector 

where the three levels of power are focusing. Not 

getting the expected results could hurt the 

population, then analyze this issue will avoid this 

kind of thing or at least propose something to 

improve the situation. 

The relevance of this work allows a view 

from another perspective, applying theories that 

are essential when carrying out a strategy, and 

more of this kind of magnitude, which is not only 

involved the welfare of the population of the 

region but also of the national economy. The 

existing researches on these areas to know the 

situation in which diagnoses are mainly found in 

addition not individually address as a whole. 

Conceptual framework 

A. Tourism strategy : The strategy is defined 

as the alignment or direction given to internal 

resources of an organization to change, lead, 

adapt and in the worst cases survive the conditions 

of the environment (Vargas, Guerra, Bojorquez & 

B. 2014, p. 61). A tourism strategy to be efficient 

therefore must have the resilience to survive the 

constant changes, primarily to such a dynamic and 

competitive market is, and where tourism also 

tends to be part of them. 

  

Some of the strategies that the 

government has tried to implement to revive 

tourism in the country and the state government 

of Guerrero leads likewise are: 

 

1) To strengthen the institutional capacities of the 

tourism sector. 

2) To promote intergovernmental coordination in 

tourism. 

3) Strengthen mechanisms for cooperation with 

academia, the private sector and the social 

sector, for the benefit of tourism. 

4) Generate information, research and knowledge 

about the destinations and product lines. 

5) To promote innovation, diversification and 

consolidation of tourism by region and 

destination. 

6) To promote high quality standards in tourist 

services. 

7) To promote the professionalization of service 

providers. 

8) Promote a comprehensive security policy  

9) To facilitate financing and public investment - 

private 

One analysis of the strategies of the 

National Program of Current Development with 

the other was performed and it was found that has 

not changed much strategies. They are still the 

same nothing different words, the changes are 

minimal, the only difference are agreements of 
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professionalization that they have been made to 

see the current situation in which they find each of 

the destinations. As in the last 12 years of reports 

from Guerrero State Government, happened the 

same situation. 

It is noteworthy that in recent years 

public investment to improve the infrastructure of 

these municipalities, as well as the promotion and 

dissemination media of the three destinations has 

been excessive. During 2013 the Ministry of 

Tourism destination 25 million pesos to promote 

tourism destination and during the years of 2012- 

2014, 735 million pesos were invested in the state 

of infrastructure for the three municipalities and in 

2016 was allocated 11 million (Universal, 2016). 

B. Theory of resources : This theory 

emphasizes the use of internal resources and their 

management, as well as dynamic capabilities that 

may have (Penrose, 1959). Resources are defined 

as real or tangible and intangible assets that use a 

form to choose and implement their strategies. 

Tangible are those who can see and quantify easily 

while intangibles are those that are difficult to see 

quantify (Peng, 2012). 

             Tangible resources that account Acapulco 

and Ixtapa-Zihuatanejo municipalities are 

characterized by beautiful tourist beaches while 

Taxco by the architectural beauty and its silver 

production. And the three places have museums, 

theaters, plazas, bars, nightclubs and other places 

of social recreation. In the case of financial 

tangible resources, it can be mentioned the 

resources allocated by the federal and state 

government for the whole implication that 

requires the promotion of these places. 

              As for intangible assets is the warmth of 

people who live and serve. In terms of innovation 

would be the improved infrastructure, 

unfortunately its reputation for safety is not very 

good. This has seriously affected the human capital 

of the population each municipality.  

Cancun was positioned as the favorite for 

vacationers. Resources with which account unlike 

Ixtapa - Zihuatanejo are more diversified, in 

addition to beaches and fun places, it has 

something that have little the triangle sun, areas 

so ancient archaeological besides as important as 

it was the Mayan culture. 

Generic strategies in these municipalities 

have been applicable since although it has not 

been the price leader has tried used or reduced 

costs of room and have even signed agreements 

with airlines to offer cheaper flights. In fact, the 

prices are below similar destinations; however it 

has not worked at all this strategy. The 

differentiation that has tried to do is offer the 

destinations of Taxco, and Ixtapa Zihuatanejo as 

one of the ideal destinations for rest and with a 

natural beauty, but with the events of violence this 

has had little impact. 

As for the approach, due to the re-

education of foreign tourists has been promoted 

or focused on the domestic market, especially 

offering it mainly with neighboring states of 

Guerrero state, becoming a place most visited by 

nationals. 

In this study SWOT analysis is no longer 

applied because the studies found already 

addressed and what is intended here is to develop 

something new. It is also analysis that applies in all 

government reports the state of Guerrero. 

C. Institutional theory : To Schutter (1981) 

an institution is in charge of social behavior that is 

socially accepted, which in turn creates both 

internally and external policies. In this theory, also 

the state of the States plays an important role as 

they try to reduce uncertainty, in different ways, 

politically, economically, contracts, transactions, 

etc.  

Doing the analysis with the triangle of the 

sun it can be seen that the State failed to reduce 

uncertainty, because politically in the past has 

been full of tension, first by drug violence and 

second events in Ayotzinapan, which apart from 

demonstrate the inefficiency of institutions at all 

three levels they finished damaging the reputation 

of the state, considering the most violent in the 

country. Financially, transaction costs for 

companies that wanted to invest have not been 

reduced, which negotiations with that State comes 
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very costly, leading to better not want to invest. It 

should be mentioned that is estimated to have 

closed approximately 1,500 companies by the low 

profitability in the region, affecting the economy. 

The institutions have participated 

together from all three levels of governments, but 

apparently there has not been enough to be able 

to coordinate the linkage, which also affects the 

implementation of the strategy and therefore 

dependence that can be successful. 

On the other hand a strategic role as 

mentioned Vargas et al. (2014) is ethics, which 

unfortunately institutions have failed to deliver, 

because there have been many irregularities 

regarding the declaration of the expenditure 

incurred in the event they do to promote ports as 

well as the busy nepotism. So little is the ethic that 

the current manager of the Ministry of Tourism of 

the state of Guerrero is a layperson, leaving him 

out of having the experience, but especially the 

human capital required to have someone in such 

an important position as he presides. Far from 

contributing ethics, corruption here is that there is 

much of the second and the first does not exist. 

1. Results of the tourism strategy : The 

economic impact on the Sun Triangle (Trinángulo 

del Sol) in the last years presented an irregular 

behavior, but above all the notorious descent has 

had in the last two years, very few recoveries had, 

in fact if it is looked closely at the graph it can be 

noted that in the years 2005, 2006 and 2007 it 

seemed that the spill was increasing but from mid-

2007 began its decline and acting more deep in 

2015. 

 

Figure 2: Economic Spillover of Triangle Sun 2000 2015 

Source: Own elaboration with reports Guerero State Government, 2005-2015 

               On the other hand, the visits have 

presented different variations. On the one hand 

recover the other falls again and for 2013 

presented its strongest fall recovering already in 

2014. It shows that in the period 2007 as the 

economic benefit it begins to decay, and perhaps 

the reason why the demand in the last years does 

not fall as much as tourism is because spending 

generated by the few tourists generate much 

spending and this impacts on economic spills. 

                   It is noteworthy that the spill has been 

offset by events made by the government, as 

during the holiday season hotel occupancy has not 

been 100%, just until this year it has recovered; 

this is said from experience as having the 

opportunity to visit these places. With economic 

principles know that by not much tourism, no work 

will be generated and therefore consumption will 

also decrease. 
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Figure 3: Tourists who visited the Triangle del Sol 

Source: Own elaboration with reports from Guerero State Government, 2005-2015 

While the graph type of visitors can shows 

the big gap between domestic and foreign tourists 

visiting the Sun Triangle, also presenting a very 

sharp drop in tourists received in the last two 

years. 

 

Figure 4: Type of visitors who received the Sun Triangle 2005-2015 

Source: Own elaboration with reports from Guerero State Government, 2005-2015

             Concerning the work is worth mentioning 

that many people were left unemployed by the 

little tourist demand, and in some hotels 

conditioned workers who were not fired, more 

nevertheless determined lower their salary that 

would have to go down because there was not 

direct income from which to pay them. Achieve 

employees not to be fired they could do because 

most hotels located in Acapulco and Ixtapa are 

hotel chains distributed throughout the republic 

and have income from other destinations that 

could allow them to take this measure. As for 

socio-economic indices some data that reflect the 

situation is presented. It must be precise to say 

that these data are based on 2010 because it is the 

latest official statistical information: 
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Table 1: Socio-economic indicators Sun Triangle, 2010 

 Acapulco Ixtapa- Zihuatanejo Taxco 

Poverty 51.6 % 53.6 % 59.2 % 

Educational backwardness 19.2 % 23.2 % 25  % 

Health services 39.3 % 31.3 % 36.4 % 

Employed population with 

income up to 2 minimum 

wages 

42.68 % 34.85 % 54.30 % 

Source: Own elaboration with data from CONAPO, 2010. 

As it can be seen, the results in these 

areas are not encouraging, indicating the economic 

situation it is found these three municipalities, 

product of the tourism decline and its impact on 

the state economy. For Matthews (1986) 

institutions affect people in their economic lives, 

because they are who have both rights and 

obligations, which ultimately involve them. In this 

case it can be seen that has economic and social 

consequences. And state strategy has been little 

successful. However the conditions are worse, 

probably here are not looking at other sectors that 

could be more functional than this. As Barney 

(2008) says, it is sometimes necessary to seek 

value chains, something like different activities to 

those already made in Guerrero. 

7. Conclusions : Analyzing the situation and the 

results, it can be concluded that the tourism 

strategy used by the Guerrero State Government 

has really been a failure because it has not 

produced the desired results. Besides, the 

population is seriously affected by not being 

successful. The investment it is making is not 

balanced neither on economic performance nor 

much more social. 

Although diagnoses have been made to 

address this problem, the truth is that a diagnosis 

looks over the issue as it is not hard to dig deeper 

and find what the real reason that causes this 

situation is. It is true that insecurity has a very 

important role for the failure, but more must be 

acknowledged that the decline appeared much 

earlier and that the authorities wanted to make 

decisions when the situation was very serious. 

Sometimes social problems are health and disease, 

and when you have a terminal illness very little can 

be done. 

The proposals suggested made are : 

A. Make a thorough analysis of possible factors for 

this situation. 

B. Find new sectors or economic activities where 

each of these municipalities could be better. 

C. To participate with several experts not only in 

economy, tourism, but in other social sciences, 

sociology, geographers, etc. to allow a broader 

stage. 

D. Able to carry out tourism as an economic 

activity is necessary to note that it should allow 

development (OMT, 2016). 
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TOURISM AND ITS IMPACTS ON ENVIRONMENT : AN APPRAISSAL 

JAIRUS CASIAN MLOWE  

Tanzania-Africa 

 

ABSTRACT : This research work mainly focuses on 

some positive and negative impacts of tourism and 

environment pollution and its impact upon 

environment. Tourism can produce fallouts which 

degrade the environment and ultimately prove 

detrimental to tourism itself. Often, unsustainable 

practices spoil the very attraction(s) that informed 

tourism in the first instance; leaving destinations 

unattractive and avoided by tourists. This research 

work sought to identify tourism and its impacts on 

Environment as well as eco-friendly practices in 

tourism, with a view to excluding the former and 

building the later into India’s tourism 

development. While the environment gives 

essence to tourism, tourism activity can obliterate 

the environment, and ultimately produce adverse 

effect on tourism business. The research work 

adjudged that only eco-friendly development and 

management approaches can make for sustainable 

tourism. Tourism in India was seen as being in its 

stage of infancy. A number of environment-

friendly measures were suggested for India’s 

tourism development in order to avert negative 

impact at maturation of the industry. 

Keywords : Tourism; Impacts; Environment; 

Appraisal; India. 

1.0 Introduction : Like other forms of human 

activities, tourism impacts on an area in a number 

of ways – economic, socio - cultural, and 

environmental. Occasionally, negative fall outs 

result, which can prove detrimental to tourism 

itself. Uncontrolled tourism, especially in natural 

settings, can degrade wilderness and open space 

quality, and produce ecosystem transformation. 

Tourism itself is a vast subject and law relating to 

tourism is in context of everything that is covered 

under the tree of tourism. In busy and hectic life 

today, the word tourism itself brings a sense of joy 

and calmness. Every human being enjoys and 

cherishes the bounteous gift of nature. Man has 

always been attracted towards the mountains, 

green valleys, gushing and meandering water 

sources, woods and forest glades, stretching 

shores of golden beaches, wilderness, and wildlife 

in shore nature. Tourism is a travel for different 

purposes. It may be for recreational, leisure, 

educational and business purposes. People across 

the globe have traveled since the time 

immemorial. In fact, travel was part of human life. 

Food, water, safety or acquisitions of resources 

were the early travel motivations. The idea of 

travel for pleasure or exploration emerged 

thereafter. Today, tourism can be described as 

leisure time used for traveling and seeking desired 

experiences. Travel is clearly governed by motives 

to get some rest and relief from an increasingly 

stressful life, and to see something new. It is 

seldom enough just to travel somewhere to try 

relaxing by doing nothing. People do need 

activities, new experiences and adventures to be 

able to disconnect from work and duties. The 

phenomenon of tourism is not limited to any 

internal or external area but it is universal. It acts 

as a soul of life spreading everywhere around the 

world and belongs to all those who seek for 

pleasure, rest and refreshment. 

Tourism has become the second largest 

industry in the world in terms of creating 

employment and generating income in many 

countries, it is a major source of foreign exchange 

earner. The economy of many countries mainly 

depends on International Tourism. Tourism 

contributes a very high percentage of Per Capita 

Gross Domestic Product (GDP) of those countries. 

France, Italy, Malaysia, UK, USA, and Singapore etc 

these countries are most popular in tourist 

destination.  

Through for example, Maldives
1
 mainly 

depends on International Tourism. There are no 

                                                           
1
 A small country in Asia made up of 1190 coral islands 

formed around 26 natural ring-like atolls, spread over 

90000 square kilometers. 
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industries and nothing is grown there. The 

significance of tourism has been recognized in 

both developed and developing countries. There is 

wide spread optimism that tourism might become 

a powerful and beneficial agent of both economic 

and social change. Indeed, tourism has really 

stimulated both investment and employments. 

Today tourism is the largest service industry in 

India, with a contribution of 6.23% to the Per 

Capita Gross Domestic (GDP) 
2
 and providing 

8.78% of the total employment.
3
  

India witness’s more than 5 million annual 

foreign tourist arrivals and 562 million domestic 

tourism visits. India has more to offer the tourists 

than perhaps any other country in the world. The 

most important motivation of 70% visitors to India 

has been to see a country with an ancient 

civilization, rich in monuments, temples, arts and 

culture (Chib, 1981).
4
 

The tourism industry in India generated 

about US$100 billion in 2008 and that is expected 

to increase to US$275.5 billion by 2018 at a 9.4% 

annual growth rate.
5
 The Ministry of Tourism is the 

nodal agency for the development and promotion 

of tourism in India and maintains the “Incredible 

India” campaign.
6
 

                 According to World Travel and Tourism 

Council, India has been a tourism hotspot from 

2009-2018, having the highest 10-year growth 

potential. As per the Travel and Tourism 

                                                           
2
The gross domestic product is one the primary 

indicators used to gauge the health of a country's 

economy. It represents the total dollar value of all goods 

and services produced over a specific time period. 
3
 http://www.trcollege.net/articles/74-development -

and-impact-of-tourism-industry-in-India, visited on 

05/01/2018. 
4
 Chib, S.N. 1981. Perspectives on Indian Tourism-I. 

Eastern Economist, Vol. 77 (20), pp. 849-54. 
5
Jasbir Singh and Heramb Nayak, An Analylitical Study Of 

India Tourism Industry, Asian Academic Research Journal 

Of Social Science And Humanities, Volume 1, Issue 12 

(June 2013). 
6
Jasbir singh & Hebambnayakan “Study of India Tourism 

Industry”, Vol,1 issue12Asian Academic research Journal 

of Science & Humanities. Available at 

www.asianacademicjournal/june 2013/14 pdf. 

Competitiveness Report 2009 by the World 

Economic Forum, India is ranked 11
th

  in the Asia 

Pacific region and 62
nd

 overall, moving up these 

places on the list of the world’s attractive 

destination. It is ranked the 14
th

 best tourist 

destinations for its natural resources and 24
th

 for 

its cultural resources, with many World Heritage 

Sites, both natural and cultural, rich fauna, and 

strong creative industries in the country. India also 

bagged 37
th

 rank for its air transport network. 

                  India travel and tourism industry ranked 

5
th

 in the long-term (10-year) growth and is 

expected to be the second largest employer in the 

world by 2019.
7
 

Tourism is now a major area of concern to 

academicians, government, industry and public at 

large. Tourism is significant not just because of the 

enormous impact it has on people’s lives and on 

the places in which they live, but it is significant 

because of its size in terms of the number of 

people traveling, employing and income 

generation both in the home/host economies.
8
 

The tourism industry is one of the main sectors in 

the global economy, and it is often referred to as 

the world’s largest single industry.
9
  

In addition, it is one of the world’s fastest 

growing industries and a major source of 

employment and foreign exchange even in many 

developed countries, with a focus on natural 

environments. Harnessing the opportunities and 

dealing with the challenges of the largest ongoing 

migration of people is of utmost importance, and 

is particularly significant for the developing 

countries. Tourism is vital for many countries, due 

to income generated by the consumption of goods 

and services by tourists, taxes levied on business in 

the tourism industry, and opportunity for 

employment in the service industries associated 

with tourism. These service industries include 

transportation, accommodation and other 

                                                           
7
 www.ibef.org/industry/tourismhospitality.aspx.last 

seen on 9th January 2018. 
8
  http://www.unesco.org/most/pp4.htm, visited on 

09/01/2018. 
9
  http://tourismplace.blogspot.in/2008/04/tourism-is-

not-worlds-largest-industry.html,visited,on 2/01/2018 

http://tourismplace.blogspot.in/2008/04/tourism-is-not-worlds-largest-industry.html,visited,on
http://tourismplace.blogspot.in/2008/04/tourism-is-not-worlds-largest-industry.html,visited,on
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hospitality industry services. This research work 

thus seeks to highlight the environmental fallouts 

which often arise from tourism activity. It stresses 

the need for strict adherence to environment 

policies towards tourism development in Nigeria; 

especially from this stage of relative infancy of the 

industry to avert adverse environmental impact at 

maturation. 

1.1 Development of Tourism Thought : 

Environmentally responsible tourism is a new 

concept. There are two aspects of the relation 

between tourism and environment. Tourism 

depends heavily on unspoilt natural environment. 

The world over, location of scenic beauty and 

unspoilt natural splendor have replaced heritage 

monuments in tourism trends. Therefore, for 

tourism to survive, protection of these natural 

environments becomes a pre-requisite. At the 

same time, providing amenities of potable water 

and other infrastructure to tourists often become 

a cause for environmental degradation. 

Unrestrained commercialization has harmed many 

a fragile ecosystem. 

               The Brazil Earth Summit 
10

 aptly discussed 

the issue of “Sustainable Tourism” i.e. tourism 

without harm to environment, within the context 

of overall sustainable development.  

The United Nations Conference on 

Environmental and Development (UNCED) held at 

Rio-de Janeiro in June 1992, and the World 

Summit on Sustainable Development (WSSD, 

2002), was a milestone event, effectively focusing 

the world’s attention on environmental and 

developmental problems. Environmental Impact 

Assessments are the important management tool 

for ensuring the optimal use of the natural 

resources for sustainable development. The 

purpose of the Environmental Impact Assessment 

is to identify and evaluate the potential impacts 

(beneficial and adverse) of development projects 

activities on the environmental system. It is a 

useful aid for decision- making based on 

undertaking of the environmental implications 

                                                           
10

 The UN Conference on Environment and Development 

(UNCED), also known as the Earth Summit, was held in 

Rio de Janeiro, Brazil in June 1992 

including social, cultural and aesthetic concerns, 

which could be integrated with the analysis of the 

project costs and benefits. A tourism development 

project at a historical site may benefit visitors to 

the area and people associated with tourism 

related business, but may also generate 

considerable pressures on the services used by the 

local population.
11

 

   In India, an Environmental Impact 

Assessment
12

 is now being insisted upon as a 

prerequisite for all major tourism projects. 

Tourism, if it is to be a vehicle of culture, 

prosperity and peace, must conserve without 

damaging, protect without plundering, and create, 

without destroying and at the end of it all, one 

must remember that in this process are trustees of 

the future. One of the most controversial and 

‘active’ subjects today is environment. In addition, 

tourism is intrinsically related to environment. 

Tourism represents around six per cent of 

world trade, and almost 13 percent of the total 

global consumer spending.
13

 The significance of 

these two factors cannot be gain. Tourism is an 

industry, like any commercial venture, investment 

in the industry has to be commensurate with 

profitability. But unlike most other industries, 

tourism is essentially based on a good 

environment and good environment should 

preserve for developing tourism, and should 

therefore, natural be more concerned about its 

proper protection, preservation and further 

development, in its own interest, if not out of 

altruistic motives. Tourism depends heavily on an 

authentic socio-cultural environment and an un-

spoilt natural environment. A discerning observer 

of the world tourism scene would sense a certain 

change that is gradually taking place in the order 

of preferences of the International and domestic 

                                                           
11

 Barat hwal, R. R. 2002. Environmental Impact 

Assessment. New Age International Publication. New 

Delhi. 
12

 An environmental impact assessment is an 

assessment of the possible impacts that a proposed 

project may have on the environment, consisting of the 

environmental, social and economic aspects. 
13

 www.un.org/en/development, visited on 23/2/2012 

at 2:30pm 
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tourist. Heritage monuments have yielded place to 

locations, which afford opportunities for leisure in 

an atmosphere of scenic beauty end cultural 

novelty. In India, we suffer from what can only be 

termed as an embarrassment of riches in this 

regard. The upsurge witnessed in tourism 

demands vast infrastructural facilities like hotels, 

restaurants and roads, which affect the 

environment. Even when care is taken minimize 

this adverse impact, tourists by their very numbers 

and  behavior, create certain problems. 

Environmentally responsible tourism
14

is a 

new concept the world over. Its formal 

enunciation emanates from the 1989 Hague 

Declaration 
15

on Tourism, which advocates rational 

management of tourism so that it contributes to 

the protection and preservation of the natural and 

cultural environment. Even at the Earth Summit in 

Brazil 1992, the issue of “Sustainable Tourism” was 

discussed within the context of overall sustainable 

development. 

In India, an environmental impact 

assessment is now being insisted upon as a 

prerequisite for all major tourism projects. Some 

areas, such as the Aravallis,
16

 have been declared 

as being eco-sensitive 
17

and commercial 

development in and around National parks and 

wildlife sanctuaries is being strictly regulated. 

Unrestrained commercialization has eroded the 

stability of our coastline. Interference with natural 

sand-dunes would undermine the eco-system of 

the locality. This compels eco-system is nature’s 

defence line against tidal waves and land erosion 

                                                           
14

  Ecotourism also called environmentally responsible 

tourism. 
15

 The Hague Declaration on the Environment was done 

at Hague on March 11, 1989 
16

 The Aravalli is one of the most popular mountain 

ranges in the western part of India. Stretching about 300 

miles from the northeast to the southwest, the Aravallis 

intercept the State of Rajasthan on its stretch. The 

highest point in the Aravalli Range is called as Guru 

Shikhar, which is located in Mount Abu. At this point, 

the peak rises to about 5653 feet. 
17

  Eco-sensitive means earth-friendly or not harmful to 

the environment. Products that contribute to “green” 

living or practices that help conserve resources like 

water and energy refers to this term. 

by the sea. Even if beach resorts are built in such a 

way as to aesthetically blend with the 

surroundings, the problem does not end there. 

Beach resorts require enormous quantities of 

sweet water to cater to the lifestyles of rich 

tourists. Over-exploitation of underground water 

creates an imbalance, disturbing the saline 

aquifers of the seabed, resulting in an increase of 

salinity, making well water in coastal villages 

undrinkable, and Stalinizing fields to a point where 

agriculture is seriously affected. 

Availability of water is also a major 

problem in the hill stations. Overcrowding and 

indiscriminate concretization, particularly in our 

Himalayan hill-stations, not only create ugly blots 

on the landscape, but also give rise to problems of 

sewages and sold waste disposal. 

                 Another crucial issue is that of energy 

consumption. Tourist facilities should so designed 

as to be energy efficient, taking advantage of sun 

in hill-stations and wind directions and breezes on 

the plains and coastal areas, to reduce heating, 

cooling and the air-conditioning requirements to 

the barest minimum. They would have to think of 

ways of using natural light as a preferred means to 

artificial lighting, solar heating to geysers, and 

often solar cookers to electric ovens. Non- 

conventional sources of energy and water 

conservation have to be in the future the hallmark 

of all tourist projects. A large number of tourists, 

both International and domestic, are attracted to 

National parks and sanctuaries, which afford them 

glimpses of wildlife. Mountains, jungles, rivers and 

lakes also allow for the newfangled ‘adventure 

tourism’, hiking, skiing and other similar activities. 

All this is very well, and certainly deserves to be 

encouraged, since quite apart from the income 

generated by tourism, it also increases public 

awareness about nature and all its beauties. The 

mistake is when we confuse wildlife and adventure 

tourism with picnics. A National park is not the 

place to spend a pleasant Sunday afternoon, 

playing games or sipping martinis. More than just 

the architecture of the buildings, the tourist 

activities must blend into the surroundings. 

Underlying everything we do must be empathy for 

wildlife and a respect for its habitat. We find 
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empty bottles, empty cans and plastic bags not 

only marring the beauty but also threatening 

animals who have been known to choke and die 

from trying to eat the food off discarded plastic 

wrappers or containers. 

In every case it is necessary, to do a 

detailed study about the carrying capacity of any 

tourist location, be it a hill-station or a beach 

resort or a wildlife sanctuary. By ‘carrying 

capacity’, is meant the load of people that a 

particular area can take. The carrying capacity 

would further determine the optimum number of 

people required to sustain it both economically as 

well as environmentally. It would be a good idea if 

the tourism industry itself undertakes such 

carrying capacity studies in its own enlightened 

self-interest. The Government would certainly be 

willing to cooperate with information and 

guidance. Until recently, tourism in our country 

was mainly religious tourism. Pilgrims who visited 

the holy places were humble and had great 

respect for the local communities living in these 

places. In turn, the visitors were welcomed with 

open arms and open minds and given all 

cooperation and assistance. There was nothing 

obtrusive in the attitudes of the pilgrims, which 

could offend the sensibilities of local inhabitants. 

But the present scenario is different. It is not the 

intention to pain a dismal picture or say that 

tourism is something, which should be banned. 

Tourism contains within itself the potential of 

developing into one of the most eco-friendly 

industries-provided that there is a re-orientation 

of perspectives and an acceptance of the basic 

tenets of conservation. 

1.3. TOURISM AND ITS IMPACT ON 

ENVIRONMENT : Like most of the human 

activities, tourism also has positive and negative 

impact on the society and environment as a whole. 

For the purpose of this paper, it is important to 

assess and examine both the positive and negative 

impacts in a neutral way.The quality of the 

environment, both natural and man-made, is 

essential to tourism. However, tourism’s 

relationship with the environment is complex.
18

 It 

involves many activities that can have adverse 

environmental effects. Many of these impacts are 

linked with the construction of general 

infrastructure such as roads and airports, and of 

tourism facilities, including resorts, hotels, 

restaurants, shops, golf courses and marinas. The 

negative impacts of tourism development can 

gradually destroy the environmental resources on 

which it depends. On the other hand, tourism has 

the potential to create beneficial effects on the 

environment by contributing to environmental 

protection and conservation. It is a way to raise 

awareness of environmental values and it can 

serve as a tool to finance protection of natural 

areas and increase their economic importance. 

1.3. POSITIVE IMPACT OF TOURISM 

Generating Income and Employment : Tourism in 

India has emerged as an instrument of income and 

employment generation, poverty alleviation and 

sustainable human development. It contributes 

6.23% of Per Capita Gross Domestic Product (GDP) 

and 8.78% of the total employment in India. 

Almost 20 million people are now working in the 

India’s tourism industry. 

Source of Foreign Exchange Earnings : Tourism is 

an important source of foreign exchange earnings 

in India. This has favourable impact on the balance 

of payment of the country. The tourism industry in 

India generated about US$100 billion in 2008 and 

that is expected to increase to US $ 275.5 billion by 

2018 at a 9.4% annual growth rate.
19

 

Preservation of National Heritage and 

Environment : Tourism helps preserve several 

places which are of historical importance by 

declaring them as heritage sites. For instance, the 

Taj Mahal,
20

 the Qutab Minar, 
21

Ajanta
22

 and 

                                                           
18

 www,resoinsibletourism.com visited on 22-08-2013 at 

7-45 pm 
19

 Ibid.  
20

 The Taj Mahal is located on the right bank of the 

Yamuna River in a vast Mughal garden that 

encompasses nearly 17 hectares, in the Agra District in 

Uttar Pradesh. It was built by Mughal EmperorShah 

Jahan in memory of his wife Mumtaz Mahal with 

construction starting in 1632 AD and completed in 1648 
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Ellora
23

temples, etc, would have been decayed 

and destroyed had it not been for the efforts taken 

by Tourism Department to preserve them. 

Likewise, tourism also helps in conserving the 

natural habitats of many endangered species in 

developed and in the developing countries as well 

in the world. 

Developing Infrastructure : Tourism tends to 

encourage the development of multiple-use 

infrastructure that benefits the host community, 

including various means of transports, health care 

facilities, and sports centres, in addition to the 

hotels and high-end restaurants that cater to 

foreign visitors. The development of infrastructure 

has in turn induced the development of other 

directly productive activities. 

Promoting Peace and Stability: Honey and Gilpin 

(2009) 
24

suggests that the tourism industry can 

also help promote peace and stability in 

developing country like India by providing jobs, 

generating income, diversifying the economy, 

protecting the environment, and promoting cross-

                                                                                    
AD, with the mosque, the guest house and the main 

gateway on the south, the outer courtyard and its 

cloisters were added subsequently and completed in 

1653 AD 
21

 Qutub Minar is one of the historical place in India 

which is located at 15 km in south direction from New 

Delhi.Qutub minar is one of the tallest minaret in India 

and It is made from red standstone and marbles. I told 

you that It is tallest minaret because It has 73m height. 

It’s constructed by One of the muslim ruler Qutub-ud-

din got victory over last hindu kingdom in Delhi. and 

built Qutub-minar in 1193.This minar has 14.3m 

diameter at the bottom and only 2.7meter at Top. 
22

 The Ajanta Caves locally known as Ajintha leni in 

Aurangabad district of Maharashtra State of India are 

about 30 rock-cut Buddhist cave monuments which date 

from the 2nd century BCE to about 480 or 650 CE 
23

 In Ellora the Kailasa temple is one of the largest rock-

cut ancient Hindu temples located in Ellora, 

Maharashtra, India. It is a major tourist attraction in 

Marathwada region of Maharashtra. It was built in the 

8
th

 century by the Rashtrakuta king Krishna I as attested 

in Kannada inscriptions. This is one of the 34 temples 

and monasteries known collectively as the Ellora Caves. 
24

 Honey, Martha and Gilpin, Raymond, Special Report, 

2009, “Tourism in the Developing World -Promoting 

Peace and Reducing Poverty”. 

cultural awareness. However, key challenges like 

adoption of regulatory frameworks, mechanisms 

to reduce crime and corruption, etc, must be 

addressed if peace-enhancing benefits from this 

industry are to be realized. 

Improved Environmental Management and 

Planning : Sound environmental management of 

tourism facilities and especially hotels can increase 

the benefits to natural environment. By planning 

early for tourism development, damaging and 

expensive mistakes can be prevented, avoiding the 

gradual deterioration of environmental assets 

significant to tourism. The development of tourism 

has moved the Indian Government towards this 

direction leading to improved environmental 

management. 

Creating Environmental Awareness : Tourism has 

the potential to increase public appreciation of the 

environment and to spread awareness of 

environmental problems when it brings people 

into closer contact with nature and the 

environment. This confrontation heightens 

awareness of the value of nature among the 

community and lead to environmentally conscious 

behavior and activities to preserve the 

environment. 

1.3.2 NEGATIVE IMPACT ON ENVIRONMENT : 

Tourism can cause the same forms of pollution as 

any other industry are emissions, noise, silid waste 

and littering, releasing of sewage, oil and 

chemicals, even architecture/visual pollution. 

Depletion of Local Resources : Tourism can create 

pressure on local recourses like energy, food, and 

transport of these resources exacerbates the 

physical impacts associated with their exploitation. 

Because of the seasonal character of the industry, 

many destinations have ten times more 

inhabitants in the high season. A high demand is 

placed upon these recourses to meet the high 

expectorations tourists often have proper heating, 

hot water, etc. 
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Land degradation :
25

 Important land recourses 

include minerals, fossil fuels, fertile soil, forests, 

wetland and wildlife. Increases construction of 

tourism and recreational facilities has increased 

the pressure on these recourses and scenic 

landscapes. Direct impact on natural recourses, 

both renewable and nonrenewable, in the 

provision of tourist facilities is caused by the use of 

land for accommodation and other infrastructure 

provision, and the use of building materials. 

Water Pollution :
26

 Water especially, is one of the 

most critical natural resources. The tourism 

industry generally overuses water resources for 

hotels, swimming fools, golf courses and personal 

use of water by tourists. This can result in water 

shortages and degradation of water supplies, as 

well as generating a greater volume of 

wastewater.
27

 In dryer regions like Rajasthan, the 

issue of water scarcity is particular concern. If a 

proper sewage disposal system has not been 

installed for hotels, resorts and other tourist 

facilities, there may be pollution of ground water 

from the sewage, or if a sewage outfall has been 

construed into a nearby river, lake or coastal 

seawater and the sewage has not been adequately 

treated, the effluent will pollute that water area. 

                 This situation is common in beach resort 

areas where the hotels construct an outfall into 

the adjacent water area, which can also be used 

for swimming by tourists or for fishing by locals. 

Recreational and tourist transportation motor 

boats in surface water result in pollution in river, 

lakes and sea water due to spilling oil and gas and 

cleaning their bilge in water. This is usually 

common in enclosed harbor and places where 

natural water circulation is slow. 
28

Water 

                                                           
25

 Deterioration in the quality of land, its topsoil, 

vegetation, and/or water resources, caused usually by 

excessive or inappropriate exploitation. 
26

 The presence in water of harmful or objectionable 

material in sufficient quantity to measurably degrade 

water quality. 
27

 www.gdrc.org/uem/eco-tour/envi/index.html visited 

on 12-09-2013 at 9-30 pm. 
28

 Ahasi Prabha Sharma. “Tourism and Environment, 

Concepts, Principles and Approaches”,Kaniska 

Publication-2006 

resources are a prime attraction for tourism and 

recreational developments, and thus suffer 

impacts. Water pollution is a result of waste water 

generated by tourist facilities and runoff, and 

occurs on inland lakes and streams as well as in 

the marine environment. Much of this is non-point 

pollution such as septic tank seepage, lawn 

fertilizer, road oil and runoff from disturbed soil. 

                 An extra nutrient in the water system 

causes eutrophication of lakes and streams, which 

in turn influences other aquatic life. Lakes choked 

with weeds and beaches with algae, a process 

accelerated by human influence, have become 

common in some areas. Inadequately treated 

effluent or raw sewage discharged into in water 

resources is a health hazard, as well. Water 

pollution is an increasingly serious problem in 

some areas such as the Mediterranean. 

Air Pollution :
29

 Tourism is generally considered a 

“smokeless industry”. However, it can also result in 

air pollution by tourist vehicles in a particular area, 

especially at major attraction sites, that are 

accessible only by road. This is due to improperly 

maintained exhaust systems of the vehicles. In 

addition, pollution in the form of dust and dirt in 

the air may be generated from open, devegetated 

area if the tourism development is not properly 

planned, developed and landscaped or is in an 

interim State of construction. Transport by Air, 

road, and rail is continuously increasing in 

response to the rising to the rising number of 

tourists activities in India. Transport emissions and 

emissions from energy production and use are 

linked to acid rain, global warming and 

photochemical pollution. Air pollution from 

tourists’ transportation has impacts on the global 

level, especially from carbon dioxide (CO2) 

emissions related to transportation energy use. In 

addition, it can contribute to severe local air 

pollution. Some of these impacts are quite specific 

to tourist activities where the sites are in remote 

                                                           
29

 Air pollution is a mixture of solid particles and gases in 

the air. Car emissions, chemicals from 

factories, dust, pollen and mold spores may be 

suspended as particles. Ozone, a gas, is a major part of 

air pollution in cities. When ozone forms air pollution, 

it's also called smog. 
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areas like Ajanta and Ellora temples. For example, 

tour buses often leave their motors running for 

hours while the tourists go out for an excursion 

because they want to return to a comfortably air-

conditioned bus. 

Noise Pollution :
30

 Noise generated by a 

concentration of tourists road and certain types of 

tourist attractions such as amusement parks or 

car/motorcycle race tracks may reach 

uncomfortable and irritating levels for nearby 

residents and other tourists. Such loud noise can 

often result in ear damage and psychological 

stress. Noise pollution from airplanes, cars, and 

buses, as well as recreational vehicles is an ever-

growing problem of modern life. In addition to 

causing annoyance, stress, and even hearing loss 

for humans, it causes distress to wildlife, especially 

in sensitive areas. 

Visual Pollution : It may result from several 

sources. These can be due to poorly- designed 

hotels and other facility buildings, which are not 

compatible with local architectural style or not 

well integrated into the natural environment. 

Other reasons can be poor maintenance of 

buildings and landscaping obstruction of scenic 

views by development use of large and ugly 

advertising signs. Littering of landscape also results 

in visual pollution. 

Aesthetic Pollution:
31

 Often tourism fails to 

integrate its structures with the natural features 

and indigenous architectural of the destination. 

Large, dominating resorts of disparate design can 

look out of place in any natural environment and 

may clash with the indigenous structural design. A 

lack of land-use planning and building regulations 

in many destinations has facilitated sprawling 

developments along coastlines, valleys and scenic 

                                                           
30

 The noise pollution is defined as the unwanted sound 

which is released into the environment. It disturbs the 

human being and cause an adverse effect on the mental 

and psychological well being. 
31

  Visual pollution is an aesthetic issue and refers to the 

impacts of pollution that impair one's ability to 

enjoy a vista or view. Visual pollution disturbs the visual 

areas of people by creating negative changes 

in the natural environment. 

 

routes. The sprawl includes tourism facilities 

themselves and supporting infrastructure such as 

roads, employee housing, parking, service areas, 

and waste disposal. 

Waste Disposal Problems : The most common 

problem in tourism areas is the littering of debris 

on the landscape. This is due to large number of 

people using the area of picnicking.Improper 

disposal of solid waste from hotel restaurants, and 

resorts generate both litter and environmental 

health problems from vermin, disease and 

pollution. It can also lead to the degradation of 

tourist sites. In areas with high concentrations of 

tourist's activities and appealing natural 

attractions, waste disposal is a serious problem 

and improper disposal can be a major despoiler of 

the natural environment-rivers, scenic areas, and 

roadsides. In mountain areas of the Himalayas and  

Darjeeling their garbage, oxygen cylinders and 

even camping equipment. Such practices degrade 

the environment particularly in remote areas 

because they have few garbage collection or 

disposal facilities. 

Sewage : Construction of hotels, recreation and 

other facilities often leads to increased sewage 

pollution. Wastewater has polluted seas and lakes 

surrounding tourist attractions, damaging the flora 

and fauna. Sewage runoff causes serious damage 

to coral reefs because it stimulates the growth of 

algae, which cover the filter feeding corals, 

hindering their ability to survive. Changes in 

salinity and siltation can threaten the health of 

humans and animals. Examples of such pollution 

can be seen in the coastal States of Goa, Kerala, 

Maharashtra, TamilNadu, etc. 

                 Nearly all impact studies have been 

concerned with natural or semi-natural areas, with 

very little work focused on urban settings. 

Additionally, most research has been reactionary 

and centered on the negative impacts that tourism 

has on natural resources after the damage has 

taken place. Thus, it is difficult to document the 

process of environmental change resulting from 

tourism activity. Tourism is often blamed to an 

unreasonable degree for resource degradation. 

While tourism does at times result in negative 

environmental impacts, there are also 
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environmental benefits associated with tourism, 

including fostering appreciation for the 

environment. 

Destruction and Alteration of Ecosystem : An 

ecosystem is a geographic area including the entire 

living organism (people, plants, animals, and 

microorganisms) their physical surroundings such 

as soil as soil, water, and air) and the natural cycles 

that sustain them. Attractive landscape sites, such 

as sandy beaches in Goa, Maharashtra, Kerala, 

TamilNadu, lakes, riversides, and mountaintops 

and slops, are often transitional Zones, 

characterized by species-rich ecosystems. The 

threats to and pressures on these ecosystems are 

often severe because such places are very 

attractive to both tourists and developers. 

Examples may be cited from Krushedei Island near 

Rameswaram. What was once called paradise for 

marine biologists has been abandoned due to 

massive destruction of coral and other marine life. 

Another area of concern, which emerged at 

jaisalmer, is regarding the deterioration of the 

desert ecology due to increased tourist activities in 

the desert. 

       Moreover, habitat can be degraded by 

tourism leisure activities. For example, wildlife 

viewing can bring about stress for the animals and 

alter their natural behavior when tourists come 

too close. Safaris and wildlife watching activities 

have a degrading effect on habitate as they often 

are accompanied by the noise and commotion 

created by tourists. 

Adverse effects of excessive tourism on wetlands 

: Excessive tourism affects wetlands in a variety of 

ways. Here are some of them. Reduced Arrival of 

Migratory Birds - the phenomenon of migratory 

birds flying thousands of miles in winter to reach 

ka far away lake and then to start their back 

journey after three months or so is mind bogging. 

However, one thing is certain that these birds go 

to the particular lakes because they find the 

environment friendly and peaceful and food 

supply abundant. 

Solid waste and littering : In areas with high 

concentrations of tourist activities and appealing 

natural attractions, waste disposal is a serious 

problem and improper disposal can be a major 

despoiler of the natural environment - rivers, 

scenic areas, and roadsides. For example, cruise 

ships in the Caribbean are estimated to produce 

more than 70,000 tons of waste each year. Today 

some cruise lines are actively working to reduce 

waste-related impacts. Solid waste and littering 

can degrade the physical appearance of the water 

and shoreline and cause the death of marine 

animals. 

Deforestation and intensified or unsustainable 

use of land : Construction of ski resort 

accommodation and facilities frequently requires 

clearing forested land. Coastal wetlands are often 

drained and filled due to lack of more suitable sites 

for construction of tourism facilities and 

infrastructure. These activities can cause severe 

disturbance and erosion of the local ecosystem, 

even destruction in the long term. 

Physical Impacts : Attractive landscape sites, such 

as sandy beaches, lakes, riversides, and mountain 

tops and slopes, are often transitional zones, 

characterized by species-rich ecosystems. Typical 

physical impacts include the degradation of such 

ecosystems. An ecosystem is a geographic area 

including all the living organisms (people, plants, 

animals, and micro-organisms), their physical 

surroundings (such as soil, water, and air), and the 

natural cycles that sustain them. The ecosystems 

most threatened with degradation are ecologically 

fragile areas such as alpine regions, rain forests, 

wetlands, mangroves, coral reefs and sea grass 

beds. The threats to and pressures on these 

ecosystems are often severe because such places 

are very attractive to both tourists and developers. 

Pilgrimage Tourism and Environmental Pollution : 

Pilgrimage is “A journey to a place of particular 

interest or significance.” Usually this place of 

interest happens to be a religious place. People 

around the world are religious and most religions 

of this world have sacred places of worship. For 

example, the Muslims make it a life goal to visit 

Mecca and Madina at least once in their lifetime. 

Christians visit various Churches in Italy and also 

the birth place of Jesus Christ – Jerusalem. 

Buddhists make it a point to visit Bodhgaya in 

Bihar, India which is the place of enlightenment of 

Buddha. In the same way, Hindus have several 
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places of pilgrimage like Kashi, Badrinath, 

Kedarnath, Amarnath and many other places. 

Religious people attach great importance 

to the pilgrimage. Some feel a sense of peace by 

visiting these places on pilgrimage. While others 

go on pilgrimage to seek the blessings of the deity. 

People from all economic status go on pilgrimage. 

Every person wants to go on pilgrimage with 

minimal cost. This has impacted the environment. 

Many religious places are situated on the banks of 

rivers. Many religious texts make a proposition 

that taking a dip in the flowing river washes away 

one’s sins. This is one reason why people throng to 

the Ganga river bank for taking a dip. The influx of 

tourists is very high at these pilgrimage places. As 

a result, the waste produced by the pilgrims 

affects the environment. 

The most affected environmental bodies 

are rivers and lakes that are surrounded by 

religious places. The sewage and drainage system 

is also not maintained properly in these pilgrimage 

places and water is let directly to the nearby rivers. 

Since the matter of religion is sensitive, the 

Governments are also afraid to interfere in these 

affairs. As a result, pilgrimage tourism has actually 

affected the natural environment adversely. 

                Steps should be taken to tackle this 

problem in consultation with the religious heads, 

so that it does not create tensions between 

various communities. 

1.3. 5 SOCIO-ECONOMIC AND CULTURAL IMPACT 

OF TOURISM 

Undesirable Social and Cultural Change : Tourism 

sometimes led to the destruction of the social 

fabric of a community.The more tourists coming 

into a place, the more the perceived risk of that 

place losing its identity. A good example is Goa. 

From the late 60’s to the early 80’s when the 

Hippy culture was at its height, Goa was a haven 

for such hippies. Here they came in thousands and 

changed the whole culture of the State leading to 

a rise in the use of drugs, prostitution and human 

trafficking. This had a ripple effect on the country. 

Increase Tension and Hostility : Tourism can 

increase tension, hostility, and suspicion between 

the tourists and the local communities when there 

is no respect and understanding for each other’s 

culture and way of life. This may further lead to 

violence and other crimes committed against the 

tourists. The recent crime committed against 

Russian tourist in Goa is a case in point. 

Creating a Sense of Antipathy : Tourism brought 

little benefit to the local community. In most all-

inclusive package tours more than 80% of 

travellers’ fees go to the airlines, hotels and other 

International companies, not to local businessmen 

and workers. Moreover, large hotel chain 

restaurants often import food to satisfy foreign 

visitors and rarely employ local staff for senior 

management positions, preventing local farmers 

and workers from reaping the benefit of their 

presence. This has often created a sense of 

antipathy towards the tourists and the 

government. Sociology is the science of society, 

social institutions, and social relationships. Visitors 

to a community or area create social relationships 

that typically differ greatly from the affiliations 

among the indigenous population. The main 

purpose of tourism is to become better acquainted 

with people in other places and countries because 

this furthers the understanding and appreciation, 

and help to build a better world for all. 

International travel also involves exchange of 

knowledge and ideas which is another worthy 

objective. Travel raises levels of human 

experiences, recognition and achievements in 

many areas of learning, research and artistic 

activity. Tourism and Environment are much closer 

to each other because many tourists’ centers are 

located in the natural condition. Human activities 

also depends on the environment because man as 

started himself. Day by this activity is increasing 

because a large number of tourists are travelling 

different land, especially places having important 

historical and cultural places. 

Adverse Effects on Environment and Ecology : 

One of the most important adverse effects of 

tourism on the  environment is increased pressure 

on the carrying capacity of the ecosystem in each 

tourist locality. Increased transport and 
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construction activities led to large scale 

deforestation and destabilisation of natural 

landforms, while increased tourist flow led to 

increase in solid waste dumping as well as 

depletion of water and fuel resources. Flow of 

tourists to ecologically sensitive areas resulted in 

destruction of rare and endangered species due to 

trampling, killing, disturbance of breeding habitats. 

Noise pollution from vehicles and public address 

systems, water pollution, vehicular emissions, 

untreated sewage, etc. also have direct effects on 

bio-diversity, ambient environment and general 

profile of tourist spots. 

1.4 LEGAL IMPACT OF TOURISM : The Tourism 

industry is a one of the world’s great industries. 

Large industries mean that there are large cash 

flows and large amounts of cash often mean 

multiple lawsuits and other legal problems. One of 

the main thing is local tourism offices are unaware 

of their own Nation laws and obligations. This 

ignorance of the law can be very costly. 

Now a days criminal and a terrorist acts  

are increasing in tourist places, these two negative 

events have very specific definitions in different 

Nation laws and the legal consequences are 

determined by how the courts may define the 

event. It is essential that court should take action 

about this problem and protect the rights of 

tourists. There are no adequate laws for protecting 

tourists in India, although there are some policies 

available for protecting and promoting tourism 

industry. Tourism is big sector but India still there 

is no single law at the central level, but some 

States in India enacted own laws
32

 for Protection 

tourism industry as well as tourist. There is need 

some laws in this sector because some tourists are 

easily cheated with some guides and some other 

persons take advantages in these areas. 

1.5 FORMS OF ENVIRONMENTAL IMPACT OF 

TOURISM : The boom in the tourism industry since 

the middle of the 20
th

 century has led to problems. 

Tourism attractions are vulnerable to 

anthropogenic pressures. Uncontrolled tourism 

can kill or stunt vegetation when hordes of visitors 

tramp through conservation areas. Pressures of 

                                                           
32

  Example: State of Kerala enacted Kerala Tourism Law. 

tramping feet and vehicles can lead to wear and 

tear of tourist facilities. In India, the Taj Mahel is 

suffering wear and tear from visitors, and in Egypt 

the pyramids are also threatened by large 

numbers of visitors. 

Un-spoilt natural habitats are often 

chosen for new tourist development. Tourism 

often produces ecological transformations 

especially in open space natural resorts. Scars of 

intensive use of natural areas for tourism often 

manifest in the loss of forest cover and dwindling 

numbers of fauna species.  

Uncontrolled tourism at popular resorts 

often leads to congestion. Congestion, in many 

cases, leads to pollution. The technological 

complexity of 20
th

 century living has led to various 

forms of pollution which can both be started and 

compounded by tourism activity. Any large-scale 

tourist movement increases air pollution from 

automobile or aircraft emission, and also can 

contribute to unacceptable levels of noise 

(Holloway, 2006).
33

 Environmental pollution has 

both physical and aesthetic dimensions. As an area 

of scenic beauty attracts greater and greater 

number of tourists, more and more of the natural 

landscape is lost to tourist development. A stage 

will be reached when the site will end up not seen 

as attractive any more due to loss of its original 

appeal; at which stage tourists move on to find 

somewhere more tranquil and beautiful. Other 

common forms of physical visual pollution by 

tourists include graffiti and littering; particularly in 

areas around picnic sites (Holloway, 2006).
34

  

Figure 1 below illustrates how unsustainable 

tourism generates environmental fallouts which in 

turn hit back against tourism. Fig. 1 

 

 

 

 

                                                           
33

 Holloway, C. (2006) “The Social and Environmental 

Impact of Tourism” The Business of Tourism (7th ed): 

London: Pitman Publishing pp 138 – 155. 
34

 Ibid. 
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ILLUSTRATION OF HOW NEGATIVE ENVIRONMENTAL   

FALL-OUTS OF TOURISM HIT BACK AGAINST TOURISM 

 

 

Littering, Graffiti and Visual Pollution 

1.6  Findings 

 Tourism is environment driven. Present 

emphasis strives to develop a properly 

thought-out management strategy as part of 

tourism development; to prevent fall outs 

which might lead to damage to the 

environment. The general awareness of 

environmental problems created by tourism 

and the understanding of the forms and 

sources of fall-outs can provide logical clues to 

better development and management of 

tourism. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Tourism, at the business level and, especially 

international tourism, is still at its infancy in 

some States in India. 

 Great potentials exist for development of a 

viable tourism industry in India. Vast tourism 

potentials lie yet untapped; which can be 

harnessed into destinations capable of 

attracting local and international tourism. 

Further, as India moves away from a 

subsistence economy towards an industrial 

society, tourism is expected to grow in the 

country. 

 There has been a recent corresponding 

increase in the development of natural and 

man-made resorts in India, so there is a need 

to add and increase sensitization of the 

relevant stake holders to the rich potentials of 

the country in the tourism industry. 
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I.7 CONCLUSION : Tourism industry in India is 

growing and it has vast potential for generating 

employment and earning large amount of foreign 

exchange. Eco-tourism needs to be promoted so 

that tourism in India helps in preserving and 

sustaining the diversity of the India’s natural and 

cultural environments. Tourism in India should  be 

developed in such a way that it accommodates 

and entertains visitors in a way that is minimally 

intrusive or  destructive to the environment and 

sustains & supports the native cultures in the 

locations it is operating in. Moreover, since 

tourism is a multi-dimensional activity, and 

basically a service industry, it would be necessary 

that all wings of the Central and State 

governments, private sector and voluntary 

organizations become active partners in the 

endeavour to attain sustainable growth in tourism 

if India is to become a world player in the tourism 

industry. 

1.8 SUGGESTIONS : The following measures are 

thus suggested to ensure the development of 

sustainable tourism in India: 

 Compatibility must be drawn between the two 

competing and opposing interests inherent in 

tourism development namely: The 

commercial, profit-oriented interest of resorts 

and mega-resorts which tend to be carried 

away by short term financial gains at the 

expense of ecological and aesthetic concerns, 

and long-term environmental considerations. 

Environmental impact assessment should thus 

precede all development programmes, 

whether inside or outside of the tourism 

sector because of the interdependence of 

elements within any given environment. 

Proper evaluation of the ecological value and 

fragility of India’s tourism sites, especially in 

natural settings should be undertaken before 

the pressures of tourism start to weigh on 

them. This will ensure that a firm foundation 

for sustainable/green tourism is laid in India; 

this being the advocacy of contemporary 

tourism. 

 In order not to allow development 

programmes and other economic activities to 

take over the great proportion of India’s 

natural environment, areas rich in tourism 

potentials should be constituted into 

protected areas such as national parks, game 

reserves, municipal parks, marine reserves 

etc. Also, features of historical or architectural 

interest, or rich in biodiversity should be 

protected from over development whether for 

tourism or other commercial interests. 

 Indigenous people should be carried along in 

the establishment and management of tourist 

resorts located within their localities, 

especially the case of protected areas. 

Dunning (1992)
35

 described indigenous people 

as guardians of the land, without whose 

cooperation protection of conservation areas 

might be unsuccessful. Giving sense of 

belonging to local people, as in the Support 

Zone Programme of Cross River National Park, 

will endear conservation projects to local 

people and cultivate sense of belonging; 

engender cooperation of natives in protection 

areas, and encourage local hospitality and 

security in host communities. 

 The ecological capacity of a resort to absorb 

tourists must be taken into account to ensure 

that the carrying capacity of the environment 

in the physical and psychological senses is not 

over stretched. Setting standards for 

particular types of tourist activity will 

minimize environmental impact. 

 Proper management of resorts is vastly 

important as failure to maintain the quality of 

the environment and the spirit of the location 

can lead to massive loss of tourist business. 

Any slight scar can destroy a location, and 

once a resort has gone down market, it is hard 

to bring back the tourists.  

 Environmental education should be embarked 

upon to create environmental and social 

awareness among the generality of the 

citizenry. The population should be dissuaded 

from environment - unfriendly habits in their 

daily lives such as bush burning, littering, 

crisscrossing of lawns at premises, 

                                                           
35

 Dunning, A. T. (1992) “Guardians of the Land: 

Indigenous People and Health of the Earth” World 

Watch Paper 112. 
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indiscriminate hunting and gathering, etc. The 

use of natural areas for recreation will provide 

citizens with better understanding of how 

nature works and help cultivate the 

appreciation of the beauty of nature in their 

daily lives. Service providers in India should 

always educate tourists about the fragility of 

their outfits, and the need to preserve the 

appeal of the site through avoidance of any 

behaviour that might prove inimical to 

environment quality, or destabilize the 

integrity of ecosystems in the case of natural/ 

conservation areas. 

 Enactment of laws to back up government 

policies regarding tourism development and 

management. 

 Inherent danger in the present drive towards 

privatization must be realized and borne in 

mind. This is important as private enterprises 

unrestrained, ordinarily seek to maximize 

profits, often on the short term, by 

concentrating marketing efforts on the most 

popular attractions and destinations; but with 

little consideration for the long-term impact of 

intensive use on the destination. Without 

some measure of control to enforce 

maintenance of environmental and ecological 

quality, the original appeal of the resort can 

be lost. Therefore a regulatory agency for 

tourism development and management is 

expedient to ensure that environmental 

standards are adhered with in tourism 

practice in India. 

 Lobby groups/ movements for ‘green’ tourism 

should be encouraged among interest groups 

in India such as academic / professional 

associations, NGOs, etc. 

 There is the need for some quality control 

outfit that would ensure that operators in the 

tourism business comply with established 

environment standards. Periodic environment 

audit is thus necessary at destinations for 

early detection and control of fall outs to 

avoid serious damage to tourism business.  

 

Figure 2 illustrates how environment –friendly practices enhance sustainable tourism. 

Fig.2 ILLUSTRATION OF HOW ECO-FRIENDLY MEASURES/PRACTICES NUTURE TOURISM 
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Education 

Compatibility of  
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commercial interest  
borne in mind 

Optimum use of site  
for tourism. 

Avoidance of overuse 
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Importance to promote Rural tourism in the country 

for Socio-Economic development 
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Social Science and Management Welfare Association 

 

             More than fifty percent of the world’s 

population lives in urban areas, a proportion that 

is expected to increase to 66 percent by 2050. 

According to the world Urbanization prospects by 

UN DESA’s Population Division (2016), the largest 

urban growth will take place in India, China and 

Nigeria. These three countries will account for 37 

percent of the world’s urban population between 

2016 and 2050. By 2050, India is projected to add 

406 million urban dwellers, China 294 million and 

Nigeria 213 million 

Macro Economic growth is no guarantee 

of human development. In the backdrop of 

increasing rural crisis in developing countries, 

providing social and economic justice to the vast 

segments of the masses who have been 

persistently deprived of livelihood, basic services 

like health and education, remains the greatest 

challenge. Rural Tourism cannot be a one stop 

solution for ensuring goals such as equity and 

empowerment. However, it can be valuable and 

critical if one were to aim at people centred 

tourism. The development of a strong platform 

around the concept of Rural Tourism is definitely 

useful for a country like India, Where almost 74 

percent of the population resides in its 7 million 

villages.  

Falling income levels in agriculture has led 

to an urbanization syndrome in the rural areas. 

Alongside, the stresses of urban lifestyle have lead 

to a “counter-urbanization” syndrome. Rural 

Tourism is one of the few activities which can 

provide a solution to these problems. Tourism on 

its own will not be able to provide 100 percent 

employment throughout the year, but it does 

provide another opportunity, it does diversify 

portfolio apart from current engagements of 

farming, animal husbandry etc.   

UNDP contributes Rs. 20 lakh per site 

towards ‘software’ i.e. awareness. The moot 

contributes Rs 50 lakh per site as Central Financial 

Assistance (CFA) towards ‘hardware’ i.e. 

development of infrastructure, which includes 

improvement of roads, hygiene, surrounding of 

the village etc. Tie ups are done with hotel 

management institutes to train villagers in cuisine, 

cleanliness and sanitation. Institutions like IRMA 

(Institute of Rural Management, Anand) and 

heritage architects are roped in as consultants. 

Efforts are made to retain vernacular architecture, 

perhaps with a little landscaping that’s in tune 

with the surroundings. 

National Tourism Policy :- National Tourism Policy 

was formulated in 1982 in a closed economy with 

stringent licensing procedures. The policy however 

did not recognize the role of private sector and 

due to its formulation in the closed economy, 

foreign investment in tourism sector was not 

encouraged. Further, the policy did not edequately 

address the domestic tourism. To lay emphasis on 

tourism and address the loopholes in the previous 

policy, Government of India formulated National 

Tourism Development policy in 2002. The main 

objectives of the policy were : 

 To position tourism as a major engine of 

economic growth. 

 To harness the direct and multiplier effects for 

employment and poverty eradication in an 

environmentally sustainable manner. 

 To focus on domestic tourism as a major driver 

of tourism growth. 

 To position India as one of the global brand to 

reap off benefits from the global tourism trade 

and to promote the untapped potential of India 

as a destination. 

 To create and develop integrated tourism 

circuits based on cultural and socio economic 
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aspects along with States, private sector and 

other agencies. 

Major types of Rural Tourism in India 

Agricultural Tourism : To explore more about the 

agricultural industry and how farmers work with 

crops. 

Cultural Tourism : To allow tourism to be 

immersed in local culture related activities, like 

rituals and festivals. 

Nature Tourism : Responsible travel to natural 

areas, which conserves the environment and 

improves the welfare of local people. 

Adventure Tourism : Any constructive activity 

which tests the endurance of both a person and 

his equipment to its extreme is termed as 

adventure.  

Food Routes : Where wanderlust meets the 

variety that persists in our cuisine. This tourism is 

all about food and knowing more about different 

staples of different places. 

Community Eco-tourism :Where tourism is for a 

purpose. It is a rather responsible travel to natural 

areas that conserve the environment and 

improves the well-being of local people.  

Ethno-tourism : To expand the horizons to view 

different cultures. It is essentially to know more 

about various ethnic and culture lifestyles and 

beliefs.  

Increasing Interest in rural Tourism :  

 Rural tourism helps to garner knowledge on 

agriculture, farming, local governance, etc. 

 Rural tourism helps to remove myths about 

rural lifestyle that may exist in urban minds like 

villages are unhygienic, rural life is unsafe, etc. 

 Rural tourism will help a person to explore the 

vast diversity that breath in the interiors of 

India.  

Table -1 

Foreign Exchange (FEE) from tourism in India 

Year FEE from Tourism in India (in US$ Million) Annual Growth Rate (%) 

2014 20236 9.7 

2015 21071 4.1 

2016 22923 8.8 

2017 (P) Jan-Jun 

2017 

13230 22.3*(growth rate over same 

period in 2016) 

Source : India Tourism Statistics At a Glance, 2017 

Table -2 

Year Domestic  Tourism Visits 

(inMillion) 

Annual Growth Rate (%) 

2014 1282.80 12.3 

2015 1431.97 11.6 

2016 1613.55 12.7 

Source : India Tourism Statistics At a Glance, 2017 

                 Tourism is linked to a largest private 

sector network. Requirement of travel trade 

include sanitation and hygiene, safety of tourism 

at the rural tourism sites. Enterprises and NGOs 

acting as service providers have been working 

towards fostering rural tourism in the country and 

they are the most essential component in the 

supply chain for tourists. 

 If implemented and promoted properly, 

projects can become a driver of economic growth 

and will address issues such as poverty, 

empowerment of women and strengthening the 
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economic status of the rural people. Success 

stories are those where there has been a good 

selection of village, where there has been a good 

interplay of dynamic between the NGO and the 

district collector. The success of a Rural Tourism 

project should not be judged by the economic 

gains alone but by the level of improvement of the 

social of the social justice and growth of social 

capital as well. 

The Economic of Circuit Tourism :- One important 

thread which runs through all these tourism spots 

is that most of them are located in either rural or 

tribal belts. Thus, the aims of the project are not 

only in a tourism perspective but also to promote 

alternative modes of livelihood for the 

unemployed youth in the rural areas of Thrissur. In 

most of the tourism destinations identified in the 

circuit, efforts are in place to include canteen run 

by a self Help Group comprising women from the 

neighborhood. The cleaning and maintenance 

contracts are given to these Self Help Groups. The 

local youth have been given priority for any 

employment opportunities in these destination.  

 It has been observed that the number of 

tourism vehicles coming to these circuits has taken 

a huge leap in the past few month. This has, in 

turn, led to the establishment of new fuel filling 

stations, repair sheds and service stations in these 

areas thus resulting in employment of local youth. 

One important side-effect has been that tourist 

have begun to stay back in Thrissur rather than  

travel from kochi for a day’s visit. This has boosted 

the hospitality sector big time. Domino effect has 

ensured that there is positive impact on the 

business of local restaurants, handicrafts and 

textile stores. Spurt in handicraft’s sales has led to 

a blossoming of local artisans. 

Progress so for: with a regular influx, the local 

community was soon engaged in hosting tourists. 

Zevino, a homestary owner, happy that by renting 

out one room to tourists, she earned an additional 

income of Rs. 3,500 per month on an average. Her 

primary source of income is from agriculture, 

which sometimes fell short of meeting her family’s 

needs. This additional income has been a huge 

relief. Mr. Avi khate, the chairman of DETB says 

that for village with limited option for employment 

for the youth in Nagaland opportunity and an 

option for their children and that they well try 

their best to invest in promoting their village as a 

tourist destination. Tourism currently being a 

seasonal activity, agriculture remains the villager 

mainstay. 

The goal of the community-based eco-tourism 

project in dzuleke is to sustain the community’s 

conservation efforts by offering guests an 

opportunity to experiences true naga rural life, 

while at the same time, enabling the community to 

supplement their income. 

 

 

year Nos of homestay families Total no. rooms Total income 

2015 4 5 81780 

2016 5 8 146980 

20175 8 8 105100 

Grand total   3,33,860 

          

            In addition to the income generated 

through homestays, DETB has also managed to 

earn an income of Rs.1.2 lakh though outdoors 

activities link picnic, camping, trekking etc. 

 

With minimal investment of marketing as an eco-

destination, in the last three years, about 1500 

visitors have visited. What is encouraging is the 

high volume of local visitors to the village which 

implies that for a regular inflow of visitors to the 



ISSN :  2394-3580                                       Swadeshi Research Foundation               Vol. – 5, No. - 1     Feb. 2018 

A Monthly Journal of Multidisciplinary Research (UGC APPROVED, Impact Factor, Peer Reviewed & Refereed Research Journal) 

SRF National & International Research Journal & Book Publication House, 320, Sangeevni Nagar, Garha, Jabalpur (M.P.) 

Email Id: srfjbp@gmail.com , www.srfresearchjournal.com Phone- 0761-4036611, Mo. 9993332299, 9131312045 (Whatsapp) Page 27 

 

village, specific products aimed at local residents 

can be develop which in true can ensure a steady 

for the community. 

Tourist profile: 

year Local tourists National tourists International tourists 

2015 56 24 27 

2016 784 41 12 

2017 507 43 15 

Grand total 1347 108 54 

      

                  This year, NEIDA and DETB intends to 

experiment with agro-tourism. farmers will open 

their farms to local families and tourists, giving 

guests the opportunity to spend a day on the 

farms and harvest their own vegetables. Education 

nature walks for school children is also in the 

pipeline. 

                    India is branded for its inheritance, 

civilization and charming exquisiteness in travel 

and tourism sphere. As per ministry of tourism 

statistics (2016), india have received 8.80 million 

foreign with annual growth rate of 9.7% and 

earned 1,54,146 crore rupes from travel and 

tourism segment. However in spite of having all 

variety of resource, its share in international 

tourist arrivals is 1.18% and rank in international 

tourist arrivals is 25
th

 . 

                 Tourism is a socioeconomic activity 

competence of creating large scale employment 

without compromising with environment and 

ecology of destination. India is branded for its 

inheritance, civilization and charming 

exquisiteness in travel and tourism sphere. As per 

ministry 8.80 million foreign tourism with annual 

growth rate of 9.7% and earned 1,54,146 crore 

rupess from travel and tourism segment. However 

in spite of having all variety of resource, its share 

in international tourist arrivals is 1.18% and rank in 

international tourist arrivals is 25
th

. 

                Rural area of india is the paramount place 

to understand india’s true tradition, heritage, 

culture, fair and festivals, way of life, etiquettes,  

 

generosity gastronomy, pattern and manners. 

Rural areas of india are competent to provide 

destination and sites for all forms of turism. 

Thought and research :- Industrialization has 

fashioned impromptu urban centric  syndrome 

resulted in smog, anxiety, crime, unhygienic 

surroundings, overpopulation, one way flow of 

people and lopsided development. Expansion of 

rural tourism has been considered one of the 

solutions of above mentioned evils. Due to this 

raison deter, a lot of study has been undertaken in 

china, Australia, spain, Germany, USA Europe, 

south east asia and south Africa. In china, research 

has been undertaken to evaluate the eminence of 

rural tourism experiences which shows that tourist 

are exceptionally contented with rural area 

environment state of affairs, local attitudes and 

service quality management. Tourist have low 

satisfaction level on food and lodging conditions, 

charges, condition of infrastructure and leisure 

facilities. In Australia, the role of trendy media and 

films in promotion of rural metaphors has been 

studied.  

Main characteristics and feature of rural tourism : 

1.  The tourism activity look in the country side 

and community participation/initiative is 

perequisite. 

2. It is multi-faceted and incorporates different 

forms of tourism  

3. Rural tourism focus must be on (i) something 

to see (ii) something to do and (iii)something 

to buy. 
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4. Prime beneficiary are local people who are 

trained professionally to provide complete 

package to rural tourist. Local and district 

administration’s supports is pre-requisite. 

Challenges :- There are certain trouble of rural 

tourism owing its essential character as its 

pedestal is local people and farmers. Rural people 

and farmers have inadequate knowledge, 

education and exposure which construct problems 

in understanding and management of travel and 

tourism sector which is most dynamic and vibrant. 

They have modest business proficiency and 

deficient in business and market opportunities. 

inadequate infrastructures, lack of financial 

supports, unsatisfactory training and education 

opportunities are other problems. In spite of these 

if local rural people are proficient in presenting 

rural site specific thematic story to tourist, rural 

tourism can be developed and managed. Here 

local communities relationship with nature should 

be exposed to tourist and rural must experience 

authentic reflection of rural life pattern. 

Marketing initiatives by ministry of tourism, gol 

1. Structural involvement of site artisans in dilli 

haat, mega craft melas in different cities across 

the country. 

2. india@60 roadshow in Singapore where 

artisans participated and demonstrated the art 

of marking and crafts displayed were highly 

appreciated. 

3. Volvo Ocean Rove in cochin to create 

awareness of rural tourism. 

4. Wide media coverage through promotion at 

world tourism Mart (WTM),pacific Asia travel 

association(PATA) and international tourism 

Borse(ITB) and similar trade fairs and shows.  

5. 15 rural tourism sites were chosen and listed as 

eco-holiday sited for foreign tourists during 

visit India 2009. 

6. Sub brand explore rural india was given ample 

space alongside the globally recognized brand 

incredible India. (Though the website 

www.exploreruralindia. Org was late 

decommissioned in 2010). 

7. Rural tourism site committees were 

encouraged to launch their own website as part 

of decentralized marketing strategy. 

(Source:http//tourism.gov.in/rural-tourism, 

Retrieved on 19.11.2017)  

Dillli haat : the right place to global audience : 

Delhi haat is one such platform from where 

artisans, craftmen from rural India get splendid 

opportunity to showcase not only their crafts, but 

also the richness of rural India, augmenting the 

marketing of rural tourism in India. The unique dilli 

haat is an upgraded version of the traditional 

weekly market, offering a delightful amalgam of 

craft, food and cultural activities. However, while 

the village haat is a mobile, flexible arrangement, 

at dilli haat, a permanent haat, it is the craftsmen 

who are mobile and ever-changing thereby 

offering a kaleidoscopic view of the richness and 

diversity of India handicrafts and artifacts. 

             Spread over a spacious six acre area, 

imaginative landscaping, creative planning, and 

the traditional village architectural style have 

combined to produce the perfect ambience for a 

haat or market place. 

             A wide variety of skillfully crafted 

handicrafts, intrinsic to each parts of the country 

are available in this exotic bazaar. These range 

form intricate rosewood and sandalwood carvings, 

embellished camel hide footwear, to sophisticated 

fabric and drapery. The handicraft stalls are 

allotted on a rotational basis to craftsmen from all 

corners of the vast and varied land of India, usually 

for fifteen days. Shows promoting handicrafts and 

handlooms are held varied at the exhibition hall in 

the complex. 

Conclusion :- India with its robust GDP growth and 

stable socio political environment provides the 

perfect platform for the growth of tourism sector. 

In the recently published World Bank Ranking on 

Ease of Doing Business, India has a jumped 30 

points to secure itself in top 100 nation, which is 

the result of several ongoing reforms that have 

taken place in the last one year. 

 Given the importance of Tourism 

promotion in the National context and the need to 

broad base tourism, it is high time that adequate 

attention is paid to rural Tourism. Abundant 

physical as well as human resources available for 

http://www.exploreruralindia/
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tourism promotion in rural India offer enormous 

core for rural tourism. Creation of awareness 

among the rural folks and with minimum 

intervention in terms of imparting basic skills 

would certainly keep rural tourism on a high 

pedestal which in turn would reduce the gap 

between urban and rural India. Balanced regional 

development which is an avowed national 

objective can be achieved with minimum 

investment.   

 “To other country, I may go as a tourism. 

But to India, I come as a pilgrim”, the words of 

Martin Luther king Jr.have their resonance in the 

worlds of Mahatma Gandhi, “We are inheritors of 

a rural civilization. The vastness of our country, the 

vastness of the population, the situation and the 

climate of the country have, in my opinion, 

destined it for a rural civilization.” Rural India has a 

lot of offer to people. It would need concerted 

effort from both the union Government and State 

Government to identify these areas and explore 

tourism potential in this sector. That is of utmost 

importance to promote rural tourism in the 

country for Socio-Economic development. Then 

only rural tourism can develop and flourish. 

Reference :- 

Tourism gov. in, Ministry of Tourism Website.  

India Tourism Statistics at a glance, 2017; Ministry 

of Tourism.  

Annual Report Tourism 2016-17, Ministry of 

Tourism. 

WWW.Worldtravelandtourismcouncil.com 

PIB Ministry of tourism, 26.07.2017.  
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Agri Tourism - A New Way Agriculture Marketing 

Dr. G.M. Dubey,  

Professor and Head 

     Poonam Mishra 

Research Scholar Dept. Of Economics, Dr .H. S. Gour University, Sagar (M.P.) 

 

Introduction : Farmers continue to look for 

creative and innovative means of generating 

additional revenue. Many farmers have turned to 

agricultural and nature based-tourism activities to 

generate additional revenue. Other farmers have 

the desire to provide educational opportunities, 

especially to children, to expose them to 

agriculture and its importance to local 

communities. Farmers can expand their businesses 

and increase farm income by offering people the 

opportunity to visit and experience agricultural 

and nature-based activities.  

                   The past few years have witnessed an 

increased interest in Agri tourism activities across 

the nation. These activities range from visiting 

zoos, working dairies, and boating, to bird 

watching. Other activities such as children’s 

camps, corporate events, and cabin rentals are 

also gaining popularity. These are just a few of the 

activities that are being provided that have 

created new uses for many farm and natural 

resources. To be successful, it is important to 

commit necessary resources, including a significant 

amount of managerial time and farm labour as 

well as a significant investment in marketing and 

promotion
1
. 

Marketing : Most Agri tourism operations are not 

“turn-key” businesses with customers lining up at 

the door waiting for it to open. Agri tourism 

venues require a significant amount of planning, 

marketing, and promotion to create successful 

enterprises.  

                The primary focus of all marketing and 

promotion activities is straightforward...to inform 

potential visitors about the operation and its 

activities and to attract visitors to the farm. The 

Agri tourism audiences are often separated into 

two groups: individual families with children and 

groups, i.e., school groups, senior citizen groups, 

church groups, civic groups, day care groups, 

children and youth groups, and tour groups. 

Families are frequently targeted on weekends and 

holiday while groups are often targeted during 

weekdays. Marketing methods can be developed 

to address each of these groups and may include 

brochures, print, radio, Internet, television, signs, 

and sponsorships, use of a logo and positive word-

of-mouth comments and referrals
2
. 

Starting Agri-tourism : With the emergence of 

agri-tourism, farm operators have began to think 

beyond crop development and create an 

experience to sell at a retail price directly to the 

consumer. The following section discusses some of 

the potential pitfalls to consider prior to entering 

an agri-tourism operation
3
.  

In order to successfully interact with the 

public, an agri-tourism enterprise requires refined 

interpersonal relations skills as well as professional 

written and oral communication skills.  More 

labour and the need for employees may also result 

from operating an agri-tourism business. Increased 

marketing may interfere with normal farm 

activities, and hosting visitors requires dealing with 

the public, which increases risk and liability. The 

business operator must be well informed of the 

many aspects surrounding the safety and liability 

of starting a new operation or expanding an 

existing one. Such aspects include understanding 

and following local, state, and federal regulations 

regarding zoning, signage, food service, animal 

exhibits, and health. In order to begin a successful 

agri-tourism business, protocol must be met and 

laws must be carefully followed throughout the 

lifespan of the business
4
.  

               Deciding to be involved in agri-tourism is 

not the best choice for every agricultural 

operation. Operators of the business must 
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understand that not all businesses are suitable for 

the entry of visitors due to convenience of 

location, parking availability, employee availability, 

increased regulations that must be followed, and 

time commitment involved. 

Reason for offering  Agri tourism as marketing 

tool in India
 

 For Improving the Economic Stability of Rural 

Communities and Farming Enterprises- Rural 

economy is agriculture dominating sector 

where most of people is connected with 

agriculture directly or indirectly. But 

agriculture is quite uncertain and unstable 

sector. Agri tourism offers security in life of 

rural community and farming activity
5
. 

 Boost and Supplement Agriculture Income- 

farmers have to face the problem of income 

insecurity because there is problem of 

seasonable variation, market fluctuations, 

nearly product substitution and high 

competition. In this situation agri tourism give 

a boost to income and some time gives a 

strong support to their financial needs. 

 Providing an organized market to agriculture 

products and activity- For every farmer the 

most difficult problem is to bringing product 

to market for consumers but in agriculture 

marketing they do not need to go anywhere. 

Here the consumer directly go to the farm and 

enjoy the life of farmers, consume fresh fruits 

and vegetables, do fishing in ponds, playing 

with animals and enjoy food cooked in wood 

fire. 

 New centre of attraction for investors- Agri 

tourism is an emerging as well as interesting 

concept but agriculture is the oldest sector of 

the economy. It is most basic and primary 

sector but always neglected by investors 

because of it product inelasticity. But if 

tourism is connected with agriculture then it 

will be more attracted by the investors as a 

profit motive. So the requirement of 

investment will be fulfilled. 

 Creating more popularity of agriculture- As 

we all are moving towards modernization we 

are forgetting our roots but without roots we 

all going to die. As the younger generation is 

more attracted towards modern technology 

but to make agriculture more popular the help 

of agri tourism can be taken
6
. for this is it very 

important to create popularity of agri tourism 

by the help of social media and campaigning 

in schools as well as in collages 

Developing a Marketing Plan : A marketing plan 

assists in the evaluation of the market potential for 

the products and services so that we can develop 

strategies to take advantage of the potential. 

There are seven main components to a complete 

plan
7
:  

1. Research and analysis is the process of gathering 

information regarding the potential market for 

your products and services. It allows to evaluate 

strengths and weaknesses and in the identification 

of a target market.  

2. Setting marketing and financial goals and 

objectives will assist in developing appropriate 

metrics necessary to evaluate efforts.  

3. Marketing mix describes the specific strategies 

needed to penetrate the target market, get them 

to spend money, and to get them to come back to 

your enterprise. These strategies include covering 

the 4P’s of marketing (product, price, place, and 

promotion).  

4. Developing a marketing budget will provide a 

roadmap for your marketing expenditures.  

5. It will be important to monitor customer 

response in order to evaluate the effectiveness of 

marketing plan.  

6. A contingency plan is a must in describing 

possible adjustments needed if they are not either 

more or less effective than planned.  

7. A punch list for marketing plan can help in 

summarize the tasks necessary to put the plans in 

action.  

                 It is critical to know and understand 

target market. Having background information will 

allow to learn about the target audience, improve 

the description of operations, evaluate strengths 

and weaknesses, and analyze opportunities and 

threats. The market plan should contain 

information regarding the
8
:  

• Enterprise description  
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• Market situation  

• Target customer profile  

• Analyze the strengths, weaknesses, and 

opportunities, and then identify the threats to 

enterprise. 

                  When developing a market plan don’t 

confuse the plan with the act of planning. Both are 

needed to succeed. Planning process doesn’t end 

when your plan is done. The true value of the plan 

is the implementation it causes. Implementation 

begins the day when the target audience is 

determined. Understand that market plan is never 

really done, it always revising if because reality is 

always changing the variables. Without having a 

plan and a way to measure results, we will never 

realize the difference between the plan and 

reality. Work on market plan, don’t just write it.  

                 Providing excellent customer service 

based on the needs, wants, and expectations of 

the target market is important in identifying, 

attracting and retaining customers. It also enables 

you to gain positive referrals. Excellence in 

customer service begins with a very specific plan 

that should include these steps
8
  

1. Research on customers’ needs wants and 

expectations.  

2. Establish customer service goals and 

expectations.  

3. Develop customer service policies.  

4. Train employees to implement policies (and 

make sure they do).  

5. Develop an effective set of metrics for the 

market plan and customer service policies.  

6. Evaluate the effectiveness of your plan.  

Challenges and Suggestions : 

Challenges : 

 Lack of Awareness regarding agri tourism  

between agri farmers and consumer 

 Lack of investment for promotion of agri 

tourism. 

 Lack of infrastructure in rural area. 

 Migration towards urban area 

 Lack of sanitation and clean drinking water in 

rural area 

 Lack of education in rural area. 

 Lack of proper connectivity with urban area 

and other states 

 Lack of mode of transportation 

Suggestions : 

 Government programs should connect with the 

agri tourism activity and marketing. 

 Use of social media, TV, radio, newspaper 

should be adopted for promotion of agri 

tourism. 

 Campaigning in school and collage to create 

awareness  in youngsters 

 Agri tourism should also introduce as 

interesting tourism type and special packages 

should be provided. 

 State tourism board should handle the activity 

of agri tourism like state handles the activity of 

agriculture and farming. 

 Other agri activity like horticulture, sericulture, 

viticulture, tree plantations, flowers and fruits 

plantation should be introduced in agri 

tourism. 

 Special campaign should be done between 

rural farmers and children, and benefits of agri 

tourism should be provided. 

 State should work on improving infrastructural 

facility in rural area. 

 Use of alternative natural resources should be 

provided. 

Conclusion : Most of the agriculture farmersare 

facing the problem of marketing. Bring their 

product to the market, bearing transportation and 

other charges facing tough competition from other 

farmers, selling their product at lower cost so that 

they can short out their average cost.  But 

introducing agri tourism at a broad level can be 

the savior of life of farmers. Concept of agri 

tourism is quite similar with rural tourism. But they 

are not same. Rural tourism provides the 

opportunity to live in rural area, experience the 

feeling of muddy house and enjoy but the agri 

tourism is broader than rural tourism, as it 

provides you not only the rural tourism facilities 

but also gives an opportunity to enjoy the farming 

activity. You can play in mud, do plantations, 

playing with animals, do fishing, cook your own 
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food and enjoy the authentic taste of wood fire 

kitchen food.  Rural tourism gives you the epic 

experience but agri tourism motivates you toward 

saving our future. Give your contribution as a 

sustainable tourism and development. This 

tourism automatically gives the marketing 

promotion of agriculture. So we can conclude that 

agri tourism can be work as tool of agriculture 

marketing. 
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ABSTRACT :- Ecosystems and natural habitat can 

be damaged by tourist infrastructure, tourist 

activities, recreational boating, and the cruise 

industry. Recreational boats and cruise vessels can 

damage aquatic vegetation by cutting it with their 

propellers or otherwise damaging it when running 

aground. Wildlife can be adversely affected by the 

construction and maintenance of tourist 

infrastructure, and by tourist activities. Impacts 

from tourist infrastructure can be direct. 

Snorkeling and hiking tourists can damage 

ecosystem by littering and trampling vegetation.  

                 The greatest impact of tourists on 

vegetation usually occurs during initial contact 

with an area, with the most sensitive species 

affected first. The cumulative impact of tourists on 

vegetation gradually shifts species composition, 

because only the most resilient plants can survive 

in an area under constant pressure from tourist 

activities. 

                 Tourism affects the natural landscape 

and character of “gateway communities,” which 

are adjacent to national parks, and other 

significant tourist destinations. Development 

related to tourist activity can be detrimental to 

cultural and aesthetic aspects of these 

communities if undertaken in an indiscriminate 

and/or scattered manner 

                 This paper presents environmental 

impacts of tourism in three categories: direct 

impacts, including impacts from the travel to a 

destination, the tourist activities in and of 

themselves at that destination, such as hiking or 

boating, and from the creation, operation and 

maintenance of facilities that cater to the tourist; 

“upstream” impacts, resulting from service 

providers’ ability to influence suppliers; and 

“downstream” impacts, where service providers 

can influence the behavior or consumption 

patterns of customers.. This type of damage is 

cumulative in nature. One or two tourists may not 

cause visible harm, but hundreds over time can do 

substantial damage. 

The purpose of this paper, firstly, is to increase the 

knowledge about some concepts about 

environment and tourism, sustainable 

development and tourism, ecotourism and their 

relationship; secondly, to create theoretical 

frameworks with some overall and structural 

approaches that can be broadly used in practical 

managing of tourism.  

KEY WORDS :- Environment, Tourism, Impact, 

Wildlife, Vegetation. 

INTRODUCTION :- Tourism is “the temporary 

movement of people to destinations outside their 

normal places of work and residence, the activities 

undertaken during their stay in those destinations, 

and the facilities created to cater to their needs” 

(Mathieson & Wall, 1982). It is often difficult to 

distinguish between tourism and recreation, as 

they are interrelated. Tourism involves traveling a 

distance from home, while recreation is defined as 

the activities undertaken during leisure time 

(McIntosh & Goeldner, 1990). Outdoor recreation 

is even more closely related to tourism. The extent 

of the overlap depends in part on the length of 

time of the activity and its location. For example, a 

boater who uses his or her boat for one day and 

who stays near his or her home may be considered 

a recreational boater; while a boater who travels 

on his or her boat overnight to a destination may 

be considered a tourist.  Focuses primarily on 

tourism, selected recreational activities and their 

impacts are considered as well. 

                 There are environmental impacts from 

the travel to a destination, the tourist activities in 

and of themselves at that destination, such as 

hiking or boating, and from the creation, 
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operation, and maintenance of facilities that cater 

to the tourist, such as hotels (May, 1991). This 

discussion addresses impacts from tourism-related 

transportation, development, the lodging and 

cruise industries, and tourist activities including 

selected forms of recreation. The degree of 

environmental impact varies, depending on the 

type of tourist and the intensity of site use. 

STUDY AREA :-  

 

 
Map 1 -- Map of Chhindwara District 

               Chhindwara district is located on the 

South-West region of Satpura Range of Mountain. 

It is spread from 21.28 to 22.49 Deg. North 

(longitude) and 78.40 to 79.24 Deg. East (latitude) 

and spread over an area of 11,815 sq.km. This 

district is bound by the plains of Nagpur District (in 

Maharastra State) on the South, Hosangabad and 

Narsingpur District on the West and Seoni District 

on the East. 

               From the Geographical point of view 

Chhindwara district can be divided into three main 

regions – The plains of Sausar and Pandhurna, The 

Satpura mountain region is central region and the 

third region is mostly the Northern region 

comprising of hilly terrain. There are 11 tehsils in 

the district. Amarwada, Bicchua, Chaurai, Harri, 

Jamai, Pandhurna, Parasia, Sausar, Umreth, Tamia 

and Mohkhed are main Tehsils There are five 

major rivers which flow through the district 

namely Kanhan, Pench, Jam, Kulbehra, Shakkar 

and Doodh. 

                District has majority of tribal population. 

The tribal communities include Gond, Bharia, 

Korku, Pardhan. Majority of the tribal’s speak in 

Gondi and Hindi mixed with Marathi.  There are 

1984 villages in the district, out of which 1903 

villages are hebetated. As per Census 2011, the 

total population of the district is 20, 90, 922 out of 

which 76.90% belong to rural areas. The Scheduled 

Tribes population is 6, 41,421 respectively. 

MATERIALS AND METHODS :- Primary data was 

collected by local people of tourist area and 

secondary data was collected by district guideline 

book of tourism and gazetteer of Chhindwara 

district. There are many tourist places in the 

district. Local people want to develop tourism and 

to generate economy this tribal and rural areas for 

their development. The main tourist’s attractions 

in and around Chhindwara. 

OBSERVATIONS :-  

Table 1: Tahsil wise Tourist Places in Chhindwara District 

S. No. Name of Tahsil Name ofTourist Places No. of tourist Places Description 

1. Jamai Hinglag,  Pahali Payri 2 Religious 

2 Tamia Anhoni, Patalcot, Tamia 

hills, Chota mahadev 

4 Bharia tribe 

(Old tribes) 
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3 Pandhurna Gotmar mela 1 World famous 

4 Chhindwara Tribal Museum Neelkanhi, 

Kukdikhapa fall, Lilahi fall 

4 Tribal life of M. 

P. Tribes 

5 Chaurai Shashthi mata mandir 1 For children 

6 Mohkhed Devgarh Fort 1 Manument 

7 Bichhua Pench Park 1 Park 

 

 

Fig. 1: Tahsil wise Tourist Places in Chhindwara District 

ECOTOURISM :- The numerous names and 

definitions make it difficult to ascertain how 

environmentally responsible ecotourism is. There 

are important distinctions among nature tourism, 

adventure travel, and ecotourism. Nature tourism 

implies enjoyment and appreciation of nature, yet 

it often does not include protection of the 

environment. Adventure travel utilizes local 

resources often without consideration of impacts 

(Beeh, 1999). Ecotourism, as the above definition 

suggests, is concerned with the concurrent 

enjoyment and preservation of the natural 

environment. 

                There is a rich possibility of ecotourism in 

Chhindwara district. Chhindwara district contain 

many tourist places but out of knowledge due to 

lack of awareness. It is very important to develop 

ecotourism in this district and to generate 

economy this tribal and rural areas for their 

development. 

                Prominent tourist spots in the district 

include Patalkot, Tamia, Tribal Museum, Chota 

Mahadev Cave, Devgarh Fort, Nadadwari, Hot 

Water Spring at Anhoni and Radhadevi Caves and 

Jam Sanvli Temple (near Sausar), Ardhnarishwar 

Jyotirlinga ( Mohgaon Haveli near Sausar), 

Hiraman tiwari dadaji's samadhi temple, Kherapati 

devi mandir, chandradev mandir (Hindu) or 

chandshah vali (Muslim) dargah chandametta, 

Mandir or Masjid Eklehra, Hinglaj devi mandir 

Gudi-ambara. These tourist destinations are 

attractive and unique. The unique fair of stone 

Gotmaar mela of Pandhurna is also attractive for 

the tourist all around the world. 

EDUCATIONAL EFFORTS :- Educational efforts to 

promote environmentally responsible tourism 

seem more promising than regulation for several 

reasons. The dispersed nature of the tourism 

industry makes integrated and effective regulation 

difficult. For example, the EPA regulates certain 

tourism-related activities such as transportation 

emissions, but the development of tourist 

infrastructure is regulated at the state and local 

level through planning and zoning laws. The 

0
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Tahsil of the District-------> 

Tourist Places of Chhindwara District 

https://en.wikipedia.org/wiki/Patalkot,_India
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fragmentation of the tourism industry in turn leads 

to diffuse impacts, which further complicates 

regulation efforts. In particular, it is difficult to 

regulate tourist activities in part because of 

enforcement and compliance problems. Tourists 

can be told that littering is illegal, or not to drop 

anchor in a sensitive coastal ecosystem, but it is 

hard to force them to comply, and to monitor 

whether or not they have complied. Educating 

tourists about the environmental implications of 

their actions may help increase compliance levels. 

Furthermore, tourists may be more receptive to 

educational efforts than to regulation. 

CONCLUSION :- It is clear that tourism 

development needs natural resources in order to 

facilitate its expansion. Therefore, water and land 

are two key natural resources that can be threaten 

by tourism. Uncontrolled conventional tourism 

poses potential threats to many natural areas 

around the world. It can put enormous pressure 

on an area and lead to impacts such as soil 

erosion, increased pollution, discharges into the 

sea, natural habitat loss, increased pressure on 

endangered species and heightened vulnerability 

to forest fires. It often puts a strain on water 

resources, and it can force local populations to 

compete for the use of critical resources (Holden, 

2000). Tourism industry can help environment 

through several ways. Some of them are referred 

to as following: 

 Tourism can significantly contribute to 

environmental protection, conservation and 

restoration of biological diversity and 

sustainable use of natural resources. Because 

of their attractions, pristine sites and natural 

areas are identified as valuable and the need to 

keep the attraction alive can lead to creation of 

wild life or national parks. 

 Tourism has the potential to increase public 

appreciation of the environment and to spread 

awareness of environmental problems when it 

brings people into closer contact with nature 

and the environment. This confrontation may 

heighten awareness of value of nature and lead 

to environmentally conscious behavior and 

activities to preserve the environment. 

 Direct financial contribution, can be considered 

as a way of tourism to help conservation of 

sensitive areas and habitat. Revenue from park-

entrance fees and similar sources can be 

allocated specifically to pay for the protection 

and management of environmentally sensitive 

areas. Especial fees for park operation or 

conservation activities can be collected from 

tourists or tour operators. 
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ABSTRACT :- Tourism is one of world’s fastest 

growing industries now-a-days, contributing about 

10.2 % to global Gross Domestic Product (GDP). In 

India, the direct contribution of Travel & Tourism 

to GDP was INR4, 809.8bn (USD71.7bn), 3.3% of 

total GDP in 2016. Jammu and Kashmir State has a 

greater potential to become a major tourist 

destination in the world. It consists of three 

regions namely Jammu, Kashmir and Ladakh. All 

these regions are well known for tourism potential 

all over the world. This paper will focus role of 

tourism sector on the economic development of 

J&K by examining the parameters of economic 

development such as employment generation, 

development of infrastructure and revenue 

generated by the state government. It has also 

envisaged on finding out the annual compound 

growth rates (ACGR) of tourist inflow in the state 

Jammu & Kashmir for a period of ten years i.e. 

from the year 2006 to the year 2015. The study is 

based on secondary data. Data has been collected 

from various sources like Ministry of Tourism 

Government of India, Jammu and Kashmir Tourism 

Development Corporation and Directorate of 

Tourism, Annual Economic survey of J&K, United 

Nations World Tourism Organization, World Travel 

and Tourism Council and other published research 

papers and official reports. 

Key Words :- ACGR, Economic Development, 

Employment, Income, J&K Tourism, Tourist Inflow. 

INTRODUCTION :- Tourism is one of the rapidly 

growing sectors of the world economy. The 

development of the tourism sector not only 

increases economic growth directly, but also 

stimulates the growth of other sectors through 

backward and forward linkages and increases 

domestic incomes and effective demand (Gokovali 

& Bahar, 2006). Over the past seven decades, 

tourism has experienced continued extension and 

diversification, becoming one of the largest and 

fastest-growing economic sectors in the world.  

                     As per the estimates of World Travel 

and Tourism Council, total contribution of the 

Travel & Tourism to the global GDP was USD 

7613.3bn (10.2% of GDP) in 2016 as compared to 

USD2, 155.4bn (2.9% of GDP) in the year 2013, and 

is forecast to rise by 3.6% in 2017, and to rise by 

3.9% pa to USD 11512.9bn (11.4% of GDP) in 2027. 

In 2016, the total contribution of Travel & Tourism 

to employment, including jobs indirectly supported 

by the industry was 9was 9.6% of total 

employment (292,220,000 jobs). This is expected 

to rise by 1.9% in 2017 to 297,896,000 jobs and 

rise by 2.5% pa to 381,700,000 jobs in 2027 (11.1% 

of total) and investment in Travel & Tourism in 

2016 was USD806.5bn, or 4.4% of total 

investment. It should rise by 4.1% in 2017, and rise 

by 4.5% pa over the next ten years to USD1, 

307.1bn in 2027 (5.0% of total). 

                   Tourism in India is economically 

important and is growing rapidly. The Travel & 

Tourism Competitiveness Report 2017 ranks India 

40th out of 136 countries overall. In order to boost 

tourism, the Indian Government implemented a 

new visa policy in November 2014 that allows 

visitors to obtain a visa on arrival at 16 designated 

international airports by acquiring an Electronic 

Travel Authorization online before arrival without 

having to visit an Indian consulate or visa 

centre. As a result, 56,477 tourists arrived on an e-

Tourist Visa during the October 2015 compared to 

2,705 during October 2014, an increase of 

1987.9%. During January–October 2015 a total of 

258182 tourists arrived on an e-Tourist Visa as 

compared with 21,995 during January–October 

2014, an increase of 1073.8%. In India the number 

of foreign tourist arrivals in 2013 was 8.80 million 

as compared to 5.08 million during the year 2007, 

showed an Annual Compound Growth Rate (ACGR) 

https://en.wikipedia.org/wiki/India
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of 5.64 percent during the period of one decade. 

Foreign Exchange Earnings (FEE) from tourism in 

terms of US$ increased from 10729 million in the 

year 2007 to 22923 million during the year 2016, 

recording an Annual Compound Growth Rate 

(ACGR) of 7.88 over the period of one decade. 

                     Amongst other Indian tourist states, 

Jammu and Kashmir (J&K) is an important one and 

has been remained a place of attraction for 

tourists since centuries. Tourism has been an 

important source of economic development for 

J&K economy over several decades (Mir, 2014). It 

is a notable source of state income for Jammu and 

Kashmir. The state is famous for the national as 

well as international tourism by means of pilgrim 

centers, art, craft, hills and rivers. The state has a 

tremendous potential for developing tourism. 

Tourism forms an integral part of the state’s 

economy often termed as “Paradise on Earth”. The 

state has three distinct niches, while leisure 

tourism is available is available in Kashmir valley, 

pilgrim tourism in Jammu and Ladakh has the 

potential to offer adventure tourism. Kashmir is 

famous for its lakes, sweet-water, clear streams, 

cool air, mighty mountains and growing number of 

tourist resorts which attract the tourists 

throughout the world. 

                   There are about 696 tourist attractions 

in the three regions of the state viz. Jammu, 

Kashmir and Ladakh that attracts thousands of 

domestic and foreign tourists. Some of the 

important tourist destinations are as follows: 

Katra : About 50 Km’s from Jammu this small town 

serves as the base camp for visiting the famous 

shrine of Vaishnodeviji in the Trikuta hills. Every 

year, nearly 4 million pilgrims pass through Katra 

on their way to Vaishnodeviji. 

Ragunath Temple : Situated in the heart of the city 

in Jammu, this temple, dedicated to Lord Rama is 

outstanding and unique in Northern in India. Work 

on the temple was started by Maharaja Gulab 

Singh in 1835 A.D. and was completed by his son 

Maharaja Ranbir Singh in 1860. 

Mughal Gardens : There are a number of gardens 

builted by Mughal Emperors during 17
th

 century 

which increase the magnificent view of the state 

viz. Shalimar garden, Nishat Garden, Harwan 

Garden, Chashmashahi and Pahalgam.  

Dal Lake : The lake is 6   3 Km’s and is divided in 

four parts by cause ways known as Gagribal, Lokut 

Dal, Bod Dal and Nagin. The dal lake is host to 

world famous Shikaras and house boats. 

Gulamrg : The meadow of flowers is  a world 

famous tourist spot in the state. The altitude of 

Gulmarg is 2730 meters surrounded by dense 

forests of tall conifers. It is famous for golf hikes 

and is rated one of the matchless tourist spots of 

the world. 

Khanqah-e-Moula : The shrine of Shah-e-Hamdan 

is one of the oldest shrines in Kashmir situated on 

the banks of river Jhelum and eas originally 

constructed by Sultan Sikander (1389-1413 A.D.) in 

the memory of Syed Ali Hamdani. 

Tulip Garden : Asia’s largest tulip garden is 

situated in Kashmir valley on the banks of Dal Lake. 

The garden commands magnificent view of the 

lake. 

METHODOLOGY :- The present study is based on 

secondary sources. Information has been collected 

from various official and reliable sources like 

Ministry of Tourism Government of India, Jammu 

and Kashmir Tourism Development Corporation 

and Directorate of Tourism, Annual Economic 

survey of J&K, Digest of Statistics; J&K, United 

Nations World Tourism Organization, World Travel 

and Tourism Council. In addition to this, data have 

also been collected from other reliable online 

sources like articles, journals and newspapers. In 

this study simple statistical tools like Tables and 

Annual Compound Growth Rate (ACGR) were used. 

TOURIST INFLOW :- Amongst various types of 

tourism, pilgrim tourism occupies important place 

in the state. Every year, people in lakh come to 

pilgrim places of the state. Amarnath holi cave and 

Mata Vaishno Devi are famous pilgrimage tourist 

destinations of the state. Table 1 show the number 

of tourists (General as well as pilgrim) arrived in 

the state of Jammu and Kashmir from 2006-2015. 

The number of general tourists increased from 

432.98 thousands in 2006 to 927.82 thousands 

during the year 2015, with ACGR of 7.92 and the 

number of tourists was highest during the year 
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2011 i.e. 1314.47 thousands. Among the total 

general tourists, the number of Indian tourists 

increased from 412.88 thousands in the year 2006 

to 898.86 thousands in the year 2015, with ACGR 

of 8.09 and the number of tourists was highest 

during the year 2011 i.e. 1282.36 thousand while 

as the number of non- Indian tourists increased 

from 20.01 thousands in the year 2006 to 28.95 

thousands in the year 2015, with ACGR of 3.75 

during the period of one decade. The number of 

pilgrim tourists visited Jammu & Kashmir have 

increased from 72.15 lakh in the year 2006 to 84 

.82 in the year 2015, with ACGR of 1.62. Among 

the total pilgrim tourists, the numbers of pilgrim 

tourists visited to Amaranth holi cave have 

increased from 2.65 lakh in 2006 to 3.53 lakh in 

2015, with ACGR of 2.90. Similarly tourist arrivals 

to Mata Vaishno Devi increased from 69.50 in 

2006 to 77.76 lakh in 2015, with ACGR of 1.12. 

 

 

Table 1: Tourist Arrivals in Jammu and Kashmir during 2006-2015. 

year General Tourists Number in Thousands) Pilgrim Tourists ( Number in Lakh’s) 

INDIAN NON INDIAN TOTAL Amar Nth Ji 

Holy Cave 

Vaishno Devi 

JI 

Total 

2006 412.88 20.01 432.89 2.65 69.50 72.15 

2007 417.26 24.58 441.84 2.14 72.22 74.36 

2008 551.04 21.59 572.63 4.98 65.76 7074 

2009 577.34 23.91 601.25 3.74 82.35 86.09 

2010 710.50 25.98 736.48 4.55 87.49 92.04 

2011 1282.36 32.12 1314.47 6.35 101.15 107.5 

2012 1274.67 37.17 1311.84 6.21 104.95 111.16 

2013 1142.87 29.14 1172.01 3.54 93.24 96.78 

2014 1140.45 27.17 1167.62 3.73 78.02 81.75 

2015 898.86 28.95 927.82 3.53 77.76 84.82 

ACGR 8.09 3.75 7.92 2.90 1.12 1.62 

Source : Digest of statistics; Directorate of Economics and Statistics; Govt. of J&K, 2015-16, pp.381-383 

                  It can be analyzed from the table that 

the tourist inflow, whether the general tourists or 

pilgrim tourists shows an increasing trend till the 

year 2011 and starts declining thereafter, and the 

reason for declining trend of tourist inflow is the 

greater political instability and political turmoil in 

the state. 

REVENUE GENERATION :- Unfortunately, the state 

of Jammu and Kashmir has primarily an agriculture 

economy unlike some other states in the country 

and the State has not been able to attract 

investments in the industrial sector and remained 

an industrially backward state due to its unique 

economic disadvantages such as poor 

infrastructure, sparse population density and 

shallow market. However natural factors are most 

conductive for tourism sector. Apart from 

agriculture sector, tourism sector is the most 

popular source of income for the state. The 

tourism industry in Jammu and Kashmir is one of 

the most flourishing industries in the state. This 

sector also generates sufficient revenue for 

government, private sector and public sector 

undertaking which has shown significant increase 

over the years. 

Table 2: Revenue Generated by Different Departments/Organization from Tourism in J&K (In Rs. millions) 

year   

Total DTK/J SKICC GDA SDA PDA RSGC C C C J & K 

TDC 

2004-05 1.14 4.60 1.97 0.00 1.10 5.72 28.90 164.24 208.19 

2005-06 1.48 4.93 2.18 1.37 1.01 3.50 75.44 179.64 270.50 
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2006-07 3.52 5.20 3.24 3.63 1.56 3.47 67.60 176.53 265.77 

2007-08 6.20 6.40 4.85 3.25 7.90 5.00 79.88 176.30 291.69 

2008-09 5.40 7.12 5.11 4.50 2.00 4.56 83.91 196.30 310.19 

2009-10 5.66 6.50 3.43 3.90 1.95 4.42 111.60 189.40 327.54 

2010-11 7.26 1.10 3.73 7.94 3.00 6.43 124.80 269.75 436.26 

2011-12 9.63 11.45 1.45 1.00 2.60 6.31 195.70 225.00 469.29 

ACGR 5.03 7.15 4.87 3.00 26.41 4.93 95.97 197.14 322.43 

Source: Economic Survey; Directorate of Economics and Statistics; Govt. of J&K, p.224 

                  Table 2 shows that revenue generated 

by various departments / organizations from 

tourism in the state of Jammu and Kashmir from 

2004-05 to 2011-12.  The table shows that the 

revenue earned by the state of J&K has increased 

from 208.19 million in the year 2004-05 to 469.29 

million in the year 2011-12, showing a continuous 

increasing trend and has increased more than two 

times with an average of 322.43 million during the 

period of 8 years. Similarly the revenue earned by 

Director Tourism Kashmir/Jammu increased 

around three fold from Rs. 1.14 million to Rs. 9.63 

million and income of SKICC has more than 

doubled over the same period.  The revenue from 

Cable Car Corporation and J&K TDC has also 

increased from Rs 5.72 million and Rs 28.90 in 

2004-05 to 195.70 million and 225 million in 2011-

12 respectively. Similar trends were found for 

Pahalgam Development Authority and Royal Spring 

Golf Course from which revenue has increased 

from 1.10 million and 5.72 million in 2004-05 to 

2.60 million and 6.31 million in 2011-12 with an 

ACGR of 8777. However the analysis of the table 3 

shows that revenue from Sonamarg Development 

Authority has shown discouraging trend. From 

Sonamarg Development Authority the revenue has 

decreased to 1 million in 2011-12 after reaching at 

peak level Rs 7.94 million in 2010-11 with an ACGR 

of 899. Therefore, it is held that all the 

departments and organization have registered 

manifold increase in revenue earned from tourism 

during concerned period and the Annual 

Compound Growth Rate of the revenue earned by 

the various departments from tourism was found 

to be satisfactory. 

EMPLOYMENT GENERATION :- In Jammu and 

Kashmir, tourism has a great potential for 

employment generation, even for people without 

specialized skills. Tourism is highly labour intensive 

in comparison to other sectors of economy. WTTC 

and PHDCC Study indicate Rs 10 Lakh spent on 

Hotel and Tourism Industry generates 89 jobs 

while in agriculture it generates 45 jobs and 

manufacturing 13 jobs. It provides economic 

benefits to almost all segment of the society like 

women, educated, uneducated, skilled, unskilled 

labour forces and it will also provide employment 

opportunities to the habitants of remote and 

backward areas. Tourism in J&K is a multi -

segmental industry by providing different types of 

jobs like hotel managers, guides, tour operators, 

chefs etc which further strengthens the J&K 

economy by increasing income and standard of 

living of the people .Santek Consultants Private 

Limited, Delhi, in their report “20 years 

perspective plan for the sustainable development 

of tourism in the State of J & K” projected impact 

of tourist inflow on employment generation of J&K 

from 2002 to 2020 which is presented in table 3 

and figure1. 

Table 3: Generation of Employment on Implementation of Tourism Development Plan 

Year Additional 

Tourist Inflow 

(In lakhs 

Direct 

Employment 

(in lakhs (1) 

In-Direct 

Employment 

(In lakhs) (2) 

Total 

Employment col. 

(1)+(2) 

2002 62.83 1.57075 7.85375 9.4245 

2003 67.43 1.68575 8.42875 10.1145 

2004 72.36 1.809 9.045 10.854 

2005 77.66 1.9415 9.7075 11.649 
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2006 83.36 2.084 10.42 12.504 

2007 89.48 2.237 11.185 13.422 

2008 96.06 2.4015 12.0075 14.409 

2009 103.13 2.57825 12.89125 15.4695 

2010 110.73 2.76825 13.84125 16.6095 

2011 118.91 2.97275 14.86375 17.8365 

2012 127.7 3.1925 15.9625 19.155 

2013 137.16 3.429 17.145 20.574 

2014 147.34 3.6835 18.4175 22.101 

2015 158.29 3.95725 19.78625 23.7435 

2016 170.09 4.25225 21.26125 25.5135 

2017 182.78 4.5695 22.8475 27.417 

2018 196.46 4.9115 24.5575 29.469 

2019 211.2 5.28 26.4 31.68 

2020 227.08 5.677 28.385 34.062 

Source: Santek Consultants Pvt. Ltd. New Delhi. p. 160. 

Figure 1: Impact of Tourist Inflow on Employment from 2002-2020 

 

 

                 It can be analyzed from the table 3, that 

with the implementation of tourism development 

plan the tourist inflow will go up to the mark of 

227.08 Lakh with total employment of 34.062 Lakh 

(5.677 Lakh direct employment and 24.5575 Lakh 

in-direct employment) during the year 2020. The 

upward sloping curves in the figure 1 shows that 

there is a positive impact of tourist inflow on 

employment i.e. with the increase in tourist inflow, 

total employment (Direct &Indirect) also rises. 

However it is important to note here that in order 

to meet the needs of such tourist inflow and 

employment generation, there is a need to carry 

forward the Developmental process in a 

coordinated manner and political stability is a pre-

requisite thereof.  

INFRASTRUCTURE DEVELOPMENT :- Tourism and 

development of infrastructure are interrelated 

sectors in the sense that better infrastructure, will 

provide the way for more tourism related 

activities. Lack of infrastructure is among the main 

causes of underdevelopment of tourism (Bhatia, 

1978). As a result of increase in tourist inflow, the 

number of tourist huts in the state has increased 

from 44 in 2006-07 to 199 in 2015-16 and number 

of tourist Bunglows has increased from 32 in 2006-

07 to 47 in 2015-16, recording an increase of 352 

percent and 46.87 percent respectively during the 

last decade. Similarly the number of registered 

hotels has increased from 853 in 2006-07 to 1407 

in 2015-16 and number of Restaurants has 

increased from 83 in 2006-07 to 273 in 2015-16, 

recording an increase of 64.94 percent and 228.91 
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percent respectively during the time period of one 

decade. 

CONCLUSION :- Throughout history tourism has 

played an important role in the development of 

Jammu and Kashmir. Tourism has no doubt 

remained an instrument of economic growth in 

the state of Jammu & Kashmir and has contributed 

a lot in developing the economy, particularly in 

Kashmir valley and Ladakh. In its broad tourism 

can be considered one of the major industries in 

the state of Jammu and Kashmir. Exclusive of any 

man - developed versions, beauty occurs 

abundantly in nature. Tourism is the leading 

industry in the J&K and has great potential for 

employment and state revenue. The number of 

tourists visiting the state has shown a persistent 

increase up to 2011. The flow of tourists decreased 

because of the political instability prevailing in the 

state. Considering the fact that normalcy will occur 

in the next 2-3 years, the tourist arrived is 

projected to increase up to 227.08 Lakh, which will 

provide employment to 34.062 Lakh during the 

year2020. The revenue generation is also expected 

to increase manifold provided the situation 

remains normal and the tourist influx increases in 

a desired manner. 
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ABSTRACT :- Generally Tourism is a business of 

providing lodging and entertainment of Tourism. 

Tourism play very important role for many 

countries due to income generation by the 

consumption of goods and services by the Tourist. 

 Tourism Industry has an overwhelming 

presence in Indian Economy.  It plays significant 

role in terms of its contribution to GDP, 

Employment generation and export earnings. 

Jammu and Kashmir which is known for its scenic 

beauty “Paradise of the Earth” is one of the major 

destinations of India. The present focuses on 

impact of tourism Industry in Jammu and Kashmir 

Economy by examining the parameters of 

economic development. The study tries to give 

some feasible suggestion based on the finding of 

the Research. 

Keywords :- Tourism, Employment, overwhelming, 

GDP. 

INTRODUCTION :- Generally tourism means place 

of attraction.  The Tourism industry is identified as 

an ‘Important ‘Tiger; Industry for the economic 

development of the country: According to the 

estimates of Travels and Tourism us $ 7.65 Trillion 

contribution is from Tourism sector during the 

year 2014-15  Which is nearly about 9.8% of total 

economy GDP In 20141.  

 In Jammu and Kashmir Tourism is 

identified as main source of economic 

development. Jammu and Kashmir which is known 

for lush green Forest Sweat Spring, Perennial 

Rivers, Pastures Chinab, Meadows Pleasant 

atmosphere paradise on the earth remained as 

internationally acclaimed Tourist destination2.  

               In Jammu and Kashmir there are three 

regions via Jammu, Kashmir Ladakh. All these 

three regions are well known for Tourism Potential 

around the Globe. Some of the main Holy sites of 

Jammu are Vaishno Devi Temple, Raghunath 

Temple and Bahu Fort which attract tourist a lot. 

There are some other tourist places in Jammu 

region like Mansar lake, sanasar, patnitop and 

bhaderwah. 

                  Kashmir which is beautifully explain one 

by Mughal Emperor Jhangir “If paradise is 

anywhere on the earth it is here, it is here, it is 

here “Gar Firdous ‘Ruhe Zamin Ast; Hami Asto   

Hami Asto, Hami Ast.”3 

                 The main places of tourism in Kashmir 

are Srinagar, Pahalgam, Gulmarg, Sonmarg,,  

Mughal Garden and  Dal Lake 

                  Ladakh which is also known as “Moon on 

Earth” is also an interesting tourist destination and 

is worth visiting. The main tourist distination of 

ladakh region are Nubra Valley, Kargil, Leh, Stok 

Monestry, Hemis Monestry,Akhi Monestry and 

Sapsol. 

OBJECTIVES OF THE STUDY :- This study is based 

on the following objectives 

 To find out impact of tourism Industry on  

income and Employment Generation, 

 To provide some valuable suggestions that may 

provide better for the future of    J&K Tourism. 

METHODOLOGY OF THE STUDY :- The study is 

based on secondary Sources.  The secondary 

resources has been collected from various officials 

sources like Jammu and Kashmir Tourism 

Development Corporation, Directorate of Tourism 

and Annual Economic Survey of J&K.  

ANALYSIS AND DISCUSSION  

1. Tourist Inflow :- From the table given below it is 

clear that tourism emerged an important 

contributor to the state economy...  But, if we look 

at the tourist arrival it’s considerably fall.  The 
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reasons behind this are the unrest during the past 

two decades. This factor strongly affects the 

economic stability of the state. Arrival of Tourist in 

Jammu, Kashmir and Ladakh from 2013 to 2016 is 

presented in the table given below:- 

 

Table1: Inflow of tourists in State 

 Kashmir Jammu Ladakh 

Year Amarnath Ji Domestic/ 

Foreign 

Mata Vaishno  Devi 

Ji 

Domestic/ 

Foreign 

Total 

2013 353969 1171130 9287871 137650 10950620 

2014 372909 1167618 7803193 181301 9525021 

2015 352771 927815 776604 146501 9203691 

2011 220490 403442 21354828659 2768073 2768073 

SOURCE: Economic survey J&k 

2. Employment Generation from Inflow of  

Tourism in Jammu and Kashmir :- Table 2 show 

that employment generation from the inflow of 

Tourist increased.  Tourism employment can 

broadly classify into two major heads direct and 

indirect employment. 

Direct Employment : They sell goods and services 

directly e.g.   Hotel, Restaurants and shops etc 

Indirect Employment : which generally supplies 

goods, and services. From the table it is clear that 

both direct and indirect   employment increased, 

but still does not increased as much pace it should 

be increased4. 

Table 2: Employment Generation from inflow of tourist 

Year Tourism 

inflow (in Lakh) 

Direct Employment 

( in Lakh) 

Indirect Employment 

( in Lakh) 

Total Employment 

( in Lakh) 

2013 137.16 3.429 17.145 20.574 

2014 147.34 3.6855 18.4175 22.101 

2015 158.29 3.95725 19.78625 23,7435 

2016 170.09 4.25225 21.26125 25.5135 

     

Source:  Santek Consultant Pvt.Ltd New Delhi

3. Tourism and Revenue Generation :- From the 

Table 3 it is clear that tourism act a catalyst in the 

process of revenue generation.  As the industrial 

sector is not very much developed in the State. So 

that activities related to tourism be considered an 

important factor for the state. Apart from the 

Agriculture tourism is an important source of 

income for the state. As per the J&K economic 

survey  during the year 2010-11  revenue recorded 

as 4362.68  which  is far better than previous and 

in 2011-12 revenue has touched to 4692,92 Lakhs 

.This shows that tourism contribute a lot to the 

state revenue but still need some pace .  

 

Table 3: Revenue Generation by J&K Tourism (in Lakhs) 

Name of the department/ Organization 2007-08 2009-10 2010-11 2011-12 

Director Tourism/ Kashmir/ Jammu 62.06 54 56.65 93.3 

S.K.I.C.C 64 71.2 65 114.5 
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Gulmarg  Development Authority 48.5 51.17 34.35 14.5 

G Pahalgam  Development Authority 19 12.73 6.68 31 

Sonmarg  Development Authority 32.5 45 39 10 

Patnitop  Development Authority 79 20 19.54 26 

Royal Spring Golf  Course 50.06 45.66 30 26 

Cable Car  Corporation 798.88 839.14 64.35 63.12 

J&K  TDL 1763 1963 1248 1957 

Total 2916.93

6 

3101.09 4362.68 4692.95 

Source :  Economic  Survey of  J&K 

4. Tourism and Infrastructure  Development 

Table 4. Projection of Infrastructure Requirement  in J&K 

Year  Guest House Transport 

( Buses/ Taxies) 

2015 1715 1607 38178/16226 

2020 3018 2023 60462/25697 

Sources : Santek Consultant Pvt.  Ltd 

                 Tourism and infrastructure Development 

is related to one another. Inflow of tourist increase 

only if the infrastructure is better. Lack of 

infrastructure is the main cause of under 

development of tourism. Better infrastructure  

attracts large number of tourists. Better 

infrastructure includes better sanitary condition 

and more intake capacity during peak seasons and 

proper human resources.  

CONCLUSION :- From the above analysis it is clear 

that the Tourism is the leading industry in J&K and 

has a great potential for employment and income 

generation. 

SUGGESTIOINS :- 

1.  Effective policy is much needed in order to 

uplift the Tourism sector in J&K. 

2. To create friendly environment in order to 

attract tourist is very much needed.  

3. Government of J&K should ensure to provide 

adequate infrastructure facilities.  

4. There is dire need of proper maintenances and 

Development of infrastructure in J&K 

5. J&K Tourism needs enough measure to provide 

security to Tourism so that they feel sense of 

safeness.  

References :- 

1. WTO, Tourism Highlights, 2014 Editions, UNTO   

Publications 2014 

2. Tourism in Jammu and Kashmir http/ Know India 

states.         

3. Raina A.K in Tourism Industry in Kashmir, New 

Delhi, Sipra Publishers, 2002. 

4. J&K Economic Survey, Directorate of Economics 

and Statistics, J&K Issue of 2011-12 2012-13 and 

2014-15 

5. Impact of Tourism Industry Economic 

Development of Jammu and Kashmir 

Http//www.ifseron/paper Date assessed 

20.12.2012 

6.  Santek Consultant Pvt Ltd   

7.   Raina A.K In Tourism Industry in Kashmir, new 

Delhi, Sipra Publisher, 2002. 

8. H.Robinson,’Geography of Tourism”, Macdonald 

Evan. 

9. Bhatia A.K, International Tourism: Fundamentals 

and Problems, New Delhi sterling publishers, 

10. J&K Economy 2012-13-An Overview. 

11 R.N Kaul, Dynamics of Tourism, Vol 2, sterling 

publishing pvt. ltd. New Delhi. 



ISSN :  2394-3580                                       Swadeshi Research Foundation               Vol. – 5, No. - 1     Feb. 2018 

A Monthly Journal of Multidisciplinary Research (UGC APPROVED, Impact Factor, Peer Reviewed & Refereed Research Journal) 

SRF National & International Research Journal & Book Publication House, 320, Sangeevni Nagar, Garha, Jabalpur (M.P.) 

Email Id: srfjbp@gmail.com , www.srfresearchjournal.com Phone- 0761-4036611, Mo. 9993332299, 9131312045 (Whatsapp) Page 47 

 

Terrorism Terrorize the Tourism Sector of Jammu And Kashmir State : 

An Overview of Kashmir valley 

Shakeel Ahmad Mir 

Ph.D Research scholar (Economics) Jiwaji University Gwalior, Madhya Pradesh, India 

Dr. Rajveer Singh Kirar 

Professor (Economics) Govt. PG College of Excellence Morena (Gwalior), Madhya Pradesh, India 

 
 

ABSTRACT :- The state of Jammu and Kashmir is 

the top most part of the country and it is set like a 

gemmed crown on the map of India. The grand 

Himalayan and the Pir panjal Ranges in Jammu and 

Kashmir, represent the awe-inspiring supremacy, 

beauty, and luxury of nature. The state of Jammu 

and Kashmir has been a place of religious activities 

and shrines having their own religious values, 

which are a focus for thousands of pilgrims every 

year. But unfortunately, the outburst of terror 

incidents from 1989 brings down tourist inflow 

towards Kashmir valley. The unbalanced political 

situation of the state, the militancy and slogan of 

Azadi (independence) disheartened the tourists 

and amusement-seekers. Kashmir became a 

hazardous place for tourists as Kashmir and unrest 

became identical. Tourism and its related sectors 

were hitted causing not only the creation of a 

negative Kashmir image but also loss of livelihood 

to those dependent on it-directly or indirectly. In 

the present paper an attempt has been made to 

explore the impact of turmoil on the tourism of 

Jammu and Kashmir State, particularly in the valley 

of Kashmir since 1990-2016. 

KEY WORDS :- Tourism, Turmoil, Crown, 

Discouraged, Tourist. 

INTRODUCTION :- Tourism consists of the 

activities undertaken during travel from home or 

workplace for the pleasure and enjoyment of 

certain destinations, and the facilities that cater to 

the needs of the tourist. Travel and tourism have 

been important social activities of human beings 

from time immemorial. The urge to explore new 

places within one’s own country or outside and 

seek a change of environment has been 

experienced from ancient times. 

                The International Association of Scientific 

Experts on Tourism (AIEST) has defined tourism as 

the sum of phenomena and relationships arising 

from the travel and stay of non-residents, in so far 

as they do not lead to permanent residence and 

are not connected with any earning activity. The 

essence of the tourist economy is that the tourist 

spends, in the chosen holiday area, money that 

has been earned elsewhere. Jammu and Kashmir is 

the Northern most and one of the most attractive 

Indian states. It is believed that when Mughal 

Emperor Jahangir saw the Kashmir valley he 

shouted "Agar Firdaus ba roy-i zameen ast, hamin 

ast-u hamin ast-u hamin ast-u" which translates to 

"If there ever is a heaven on earth, it's here, it's 

here, and it’s here". Jammu and Kashmir 

comprises of three regions; Jammu, the Kashmir 

valley and Ladakh. Jammu and Kashmir is the 

model of heaven on Earth and is very popular all 

over the world for its excessive beauty. Jammu & 

Kashmir covered with amazing green hills and 

colorful flowers, where Srinagar puts Kashmir on 

top with its excessive attractiveness, and the 

popular Dal Lake adds peace to its astonishing 

look. The Mughals aptly called Kashmir ' The 

Paradise on Earth, Pre 1989 Kashmir was a 

Paradise in the exact sense. The ongoing armed 

conflict that erupted in early 1990s has beat hard 

the tourism sector causing the loss of tourist 

eagerness for this particular destination. By 1991 

there was a virtual shut down of tourism sector, 

which impacted the economy of the whole state 

and infected to every household. Tourism, which 

was the main stay in the economy of J&K, was 

extremely affected by various circumstances 

created out of the unsettled environment. Kashmir 

became a dangerous place for tourists as Kashmir 

and unrest became identical. Tourism and its 

related sectors were thrashed causing not only the 

http://www.indianetzone.com/75/pir_panjal_range.htm
http://www.indianetzone.com/3/jammu_kashmir.htm
http://www.indianetzone.com/3/jammu_kashmir.htm
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creation of a negative Kashmir image but also loss 

of livelihood to those dependent on it-directly or 

indirectly. India and Pakistan both argue 

ownership of Kashmir and this quarrel has resulted 

in two major wars as well as thousands of deaths, 

human rights violations, and atrocious acts of 

violence. Every year, there are innumerable 

reported cases of torture, rape, deaths in custody, 

extrajudicial executions, and disappearances. 

Unsystematic violence has marked the area since 

1989. During the turmoil it is not only the luxurious 

and valuable lives that have been lost but it has 

also affected the economic condition of Kashmir 

very defectively. In Kashmir, economy has been 

completely smashed due to ongoing turmoil. While 

earlier thousands of outsiders crowded to the city, 

now only hundreds visit the valley. The count of 

the tourists has fallen from millions in 1980,s to 

thousands during the peak of the turmoil. Violence 

has also directly affected other vital sources of 

livelihood such as agriculture, horticulture, and the 

handicraft industry. These sectors have become 

the endurance mechanisms for the local people 

but are not growing. In this study we have tried to 

identify the impact of the turmoil on the tourism 

sector of Jammu and Kashmir particularly on 

Kashmir valley. 

Tourism Graph of Jammu and Kashmir :- Kashmir 

has always been emblematic of romance, and has 

been a favored intention among the national as 

well as international tourists’ until 1988, with over 

a 700,000 arrivals. However the situation took 

smack because of the following grounds:   

 1989 saw the beginning of equipped violence in 

the valley with 1,500 violent incidents which 

included bomb blasts and firing. This naturally 

influences the tourism industry and the 

number of influx dropped from 700,000 to 

200,000. 

 The violence rose only after 1989 and 4,211 

and 3,780 violent events were reported in the 

years 1990 and 1991 respectively. This saw the 

depths of the tourism industry with the 

number of tourists dropping to as low as 6,287. 

This constituted for a 98%decrease in the 

tourism industry. 

 Tourism saw a breath of relief in early 1996 

when the violence in the valley relieves and the 

assembly elections in the valley were 

conducted after eight years of governor’s rule. 

 1n 1998, over 100,000 visitors visited Kashmir. 

 However, the interval was short-lived, and the 

2001 parliament attack saw India and Pakistan 

at the point of war. The tourism industry was 

again affected and the number of tourists 

sharply fell to 27,356. 

 India –Pakistan peace talks since 2003 

recovered matters. Tourist figures climbed 

gradually to over 1.3 million. But, this time the 

nature’s fury created destruction and the 

floods in 2015 affected the Tourism Industry 

defectively by affecting the inflow of the 

tourists as well as the communications. 

 The killing of the rebel Burhan Wani in 2016 

has now made issues poorer for J & K Tourism 

with a wave of violence across the state. 

Objectives :- The present study is based on the 

following two main objectives: 

1. To study the effect of terrorism on tourism in 

Kashmir valley. 

2. To study pattern of militancy incidents and 

tourist flow in Kashmir valley. 

Research Methodology :- In the present study 

mostly secondary data have been used. Secondary 

data have been collected from various interim and 

annual reports presented to The Ministry of 

Tourism, Govt. of Jammu and Kashmir. In addition 

to this, data have also been collected from various 

journals, articles, newspaper archives. The 

research is also based on the referred sources – 

published, unpublished and electronic. 

1. Effect of terrorism on tourism of Kashmir valley 

:- History stands witness to the actuality that 

whenever and wherever militancy or political 

movement found roots, the economy of that 

region became a major victim. This is true for the 

Kashmir region as well since1989 In Kashmir, due 

to terrorism, there is hardly any industrial sector to 

talk of; the agricultural sector, though a main 

source of income and livelihood, fails to provide 

food security to the complete population of the 

Valley. It is the tourism industry that fills this 
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vacuum. It is no surprise that the tourism industry 

was given special position with a view to generate 

round the year activity. A special expenditure of 

Rs. 22.06 crores was made available during the 

seventh plan period with which main schemes like 

Gulmarg cable car and development of wayside 

facilities were taken up. The result was that the 

tourist inflow made considerable upward 

movement in mid-eighties of the last century. 

Conversely, with the advent of terrorism in the 

State from 1989 onwards, the tourist traffic 

completely distorted .Due to militancy, the tourist 

resorts of the valley could not be maintained and 

they acquired a ragged and inferior look. Those 

betrothed with the maintenance and 

beautification of these resorts did not discharge 

their duties since this was not a priority for the 

government whose top concern was internal 

security and maintenance of law and order. Before 

the beginning of militancy, a separate budget was 

kept for the development of infrastructure and 

beautification of the resorts which perforce had to 

be curtailed for use in counter terrorist activity; as 

a result, the once beautifully maintained gardens 

twisted into bushes. In certain cases, tourist 

resorts became hideouts and safe heavens for 

terrorists, some of whom were killed in the 

resorts. Many resorts were uncovered recklessly 

by timber smugglers and other fraudulent persons. 

This state of disorder also allowed land garblers 

and squatters to encroach the land. Take the Dal 

Lake as a case in point; its once clear and 

unspoiled water became stagnant and full of trash; 

now sewage and cow dung can be found in plenty 

along the side-line of the lake. The doom of 

Manasbal Lake is no different; today it is fighting a 

losing battle against illegitimate encroachment 

with vegetable gardens, toilets, residential 

structure, garbage dumping sites etc coming up 

with impunity on the periphery. Wrappers, plastic 

bags, rags, vegetables peelings, empty cigarette 

cases and other constituents of garbage can be 

seen floating in its water, affecting the look of the 

lake. The owners of hotels, in earlier times, spent a 

large portion of their earnings on the development 

of infrastructure. As business get worsen they lost 

the will to invest leading to deterioration of their 

properties; they could barely make two ends meet 

what to talk of development and improvement. 

Nearly 1094 houseboats in Dal Lake, Nigeen Lake 

and River Jhelum and all those people employed in 

their running were rendered idle. The doom of 

2000 “Shikarawallas” in these and other lakes was 

no better. The average level of occupancy before 

terrorism was 80% for houseboat owners, 70% for 

hotel owners and 70% for shikhara owners. This 

decreased to 5%, 5% and 10% respectively. About 

70% of houseboat owners, 50% hoteliers and 40% 

Shikhara owners changed their occupation during 

the turmoil. The resultant unemployed youth got 

sucked in to the gun culture; young people often 

took to the streets, blocked roads and threw 

stones at police and paramilitary personnel, 

causing disorder and unrest. They did all this to 

give utter to their frustration against the 

government. It should be noted that the economic 

cost of the conflict cannot be confined to a 

particular sector of industry or investment 

prospects. It affected all important sources of 

livelihood of local people such as agriculture, 

horticulture, industry and handicraft industries as 

well. Moreover, due to turmoil almost all the 

traders of Kashmir had to shift their trading 

centers from Srinagar to other places in India. 

Conflict retards development, and equally, failures 

in development significantly increase conflict. 

Turmoil anywhere in the world affects economy 

directly and Kashmir is not a special case to it. The 

effect of decades of turmoil is that the state now 

lags far behind in economic growth as compared 

to the national level. A survey has indicated that 

the State had shown 5.27% annual growth during 

first three years of the tenth five year plan against 

the national average of 6.6% (Finance and Planning 

Commission 2007). The State has also felt the 

direct blow of conflict in terms of huge damage 

caused by violent incidents on both public as well 

as private properties. Billions of dollars of 

legitimate tourism revenue has been lost over the 

many years when the industry was latent, Human 

resources have suffered very much due to large 

scale disarticulation of Pandits, Sikhs and Muslims 

from the valley. The progressive bent of mind that 

plays a vital role in development of society has 

reduced in the state. Lack of opportunities and 

overall dismal scenario has led to significant 

migration from Kashmir valley. Many educated 

youth from Kashmir valley have started migrating 
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to other parts of India in explore of greener 

pastures, thereby further scanting the State of the 

human resources. 

2. Pattern of Militancy Incidents and Tourist Flow 

in Kashmir Valley from 1989 onwards :- Some of 

the major attacks which took place in Jammu and 

Kashmir which spread the signal of terror 

throughout India are as under: 

 In 1989 Rubbia Syed, daughter of Mufti 

Muhammad Syed, The then Home minster of 

India was abducted by some dreadful militants 

that triggered a chain of events leading mass 

uprising and then militancy in held Kashmir. 

 On 8 January 1990, 17 people were killed by 

firing at various places in Srinagar.  

 In Aloosa, Bandipora, on 2 April 1992, five 

fishermen were killed by firing and many more 

bodies were recovered from Wular Lake which 

was made to sink by tying heavy stones to 

their limbs. 

 In 1995 some foreign tourist trekkers were 

kidnapped by militants, among whom one was 

be-headed, one run away and other four 

untraced, and who were afterward declared 

as dead. 

 In 1997 in Sangrampura Budgam on 22nd of 

July, 7 Kashmiri Pandits were killed by 

unknown gunmen. 

 In January 1998, 24 Kashmiri Pandits got killed 

in Wandhama by unidentified gunman. 

 In 1998, 26 Hindus got killed in Prankot of 

district Udhampur. 

 In 2000, 30 Amaranth pilgrims were killed and 

in the same year, 36 Sikhs were killed by 

unidentified gunmen. 

 In 2001 an attack on J&K legislative assembly 

in Srinagar took place killing 38 Muslims on 

spot. 

 In 2002 Ragunath mandir was attacked in 

Jammu killing 11 people on spot. 

 On July 13, 2002 three hand grenades’ were 

thrown in Qasimnagar Srinagar, killing 27 

people. 

 In 2003 in Nadimarag Shopian 24 Hindus were 

killed. 

 On 3rd May 2006, 35 Hindus were killed by 

unidentified gunmen in Doda. 

 IN 2008, Amarnath land transfer controversy 

saw largest demonstration of more than 

500000 protesters at a single rally. 

 On 29 may 2009, Shopian rape and murder 

case of two young women who were sister-in- 

laws led to heavy protests in the valley. 

 The 2010 Kashmir unrest was a series of 

violent protests and riots in the Kashmir valley 

which started in June 2010after the Indian 

army claimed to have killed three Pakistani 

infiltrators.  

 The 2016 unrest in Kashmir, also known as 

Burhan aftermath, refers to a series of violent 

protests in Kashmir valley. It started with the 

killing of Burhan wani, a commander of 

Kashmir-based Islamic militant organization 

Hizbul Mujahidin. 

 On 10 July 2017, 8 Hindu civilian pilgrims on 

the way from amaranth Temple in Kashmir 

valley, in the Indian state of Jammu and 

Kashmir were killed in terror attack. 

 

Table 02: A list of incidents which took place at tourist destinations in Kashmir Valley 

Tourist Destination Nature of Incident 

Pahalgam Six western tourists were kidnapped by Alfaran, a kashmiri islamist militant 

organization from the Lidarwat area of pahalgam in the Anantnag district of j 

& k on 4 July 1995. 

Pahalgam Four tourists, including a child, were killed and 18 injured on June12, 2004 in 

the resort town of Pahalgam. The tourists were having lunch when militants 

hurled a grenade within the restaurant. 

Mughal Gardens On 25 May 2006, militants throwed a grenade at a tourist bus killing four 

persons and injuring seven others. The tourists were headed for the Mughal 

gardens and as their bus stopped at a speed breaker near Zakura; a grenade 
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was thrown at it. Two women and a child died on the spot. Another person 

died in hospital. 

Dalgate On 31 May 2006, militants tossed grenades at two tourist buses from West 

Bengal, injuring 22 people. The buses were attacked at Dalgate. 

Hazratbal Four tourists were killed and six others, all of them from Gujarat, were injured 

in an outburst on their vehicle near Hazratbal on 1
st

 June, 2006. 

Old City Srinagar On July 11, 2006 a movement of grenade attacks in Srinagar claimed the lives 

of six tourists and injured forty. The targets included a tourist bus and the 

Tourist Reception Centre. A similar attack on May 31 against a tourist bus 

wounded 21. 

Shalimar A blast took place on July 29, 2007 in a tourist bus at Shalimar Gardens. Six 

tourists were killed and 21 injured in that explosion. 

Gulmarg In the summer of 2008, a grenade attack in Gulmarg killed one tourist and 

wounded five others. 

Bijbehara On July 28, 2012 two women tourists from Maharashtra were killed and six 

others were wronged when militants throw a grenade into a Tempo Traveler 

taxi in Bijbehara town of district Anantnag. 

Srinagar A Spanish tourist was injured on 16th February, 2013 as valley witnessed 

several protests to combat hanging of Afzal Guru. 

Anantnag A grenade attack in Anantnag killed a pilgrim and a taxi driver, and caused 

injuries to three persons. 

Lolab Valley The area was a rebel iron grip for almost a decade, but it is now restricted by 

the Indian army who close the gate after dusk to stop any civilian movement 

into or out of the valley. 

wanpoh 0n June 12, 2017 tourist bus caught in violent protests, injured 2 pilgrims 

Anantnag On 10 July 2017, 8 Amarnath pilgrims were killed when a yatra bus was 

attacked by militants in Anantnag district. 

Source: The information has been collected from different sources of internet and relevant websites. 

               Terrorism has de-stabilized the tourism 

industry in Kashmir, to bring back normalcy and to 

preserve the peace, security forces are installed in 

Kashmir. Amidst the presence of security forces 

terror attacks took place as a result of which it 

created more panic in the minds of people in other 

parts of India, as a result of which domestic 

tourists showed very less interests in visiting 

Kashmir valley. Tourism inflow reduced to large 

extent and Kashmir as a domestic and global 

tourist destination gradually lost its place and 

pride.

 

Table 2.1:- TOURISTS COMING TO KASHMIR VALLEY (Tourist Inflow) 

S.NO YEAR INDIAN NON-INDIAN TOTAL 

1 1989 490212 67762 557974 

2 1990 6095 4627 10722 

3 1991 1400 4887 6287 

4 1992 1175 9149 10324 

5 1993 0 8026 8026 

6 1994 500 9314 9814 
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7 1995 322 8198 8520 

8 1996 375 9592 9967 

9 1997 7027 9111 16138 

10 1998 99636 10247 109883 

11 1999 200162 17130 217292 

12 2000 104337 7575 111912 

13 2001 66732 5859 72591 

14 2002 24670 2686 27356 

15 2003 182205 8959 191164 

16 2004 358095 18634 376729 

17 2005 585702 19680 605382 

18 2006 412879 20009 432888 

19 2007 417264 24576 441840 

20 2008 551041 21588 572629 

21 2009 577348 23904 601252 

22 2010 710504 25984 736488 

23 2011 1282360 32120 1314480 

24 2012 1274690 37170 1311860 

25 2013 1142870 29140 1172010 

Source: Department of Tourism Government of Jammu and Kashmir 

 

               Armed uprising in the state of J & K had a 

multi-dimensional impact on Kashmir tourism and 

its related sectors. Perusing the statistics, it can 

clearly be understood how hard the conflict 

affected tourism. Tourist arrival was remarkable in 

1985 but saw a drastic dip in 1995 when it was a 

negligible 322. Even though the arrival of tourists 

has registered an Improvement after nineties, 

however, it is worth noting that the figures have 

come nowhere close to tourist arrival in pre-

militancy period. Tourist spots were totally or 

partially encroached by army camps and pickets. 

Many historical sites were occupied by Indian 

forces including the world famous Mughal 

gardens. Frisking kept the local excursionists away 

from visiting various tourist destinations especially 

far-flung ones. Collateral damage affected 

numerous cultural and spiritual buildings. Around 

180 historical structures were gutted during 

militancy in the state. Such places obviously 

remained off bounds of tourists. In various 

militancy related incidents tourists were also 

targeted. In 1987, the last big season before the 

violence started, tourism accounted for 

approximately 10 per cent of the state's income. 

1989 saw the beginning of armed violence in the 

Valley with 1,500 violent incidents which included 

bomb blasts and firing. This naturally affected the 

Tourism Industry and the numbers of arrivals are 

dropped down. The violence only escalated after 

1989, and 4,211 and 3,780 violent incidents were 

reported in the years 1990 and 1991 respectively. 

This constituted for 98% decrease in the tourism 

industry. As it is clearly shown in the figure 2.1 

below: 
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Figure 2.1   TOURISTS COMING TO KASHMIR VALLEY (Tourist Inflow) 

 
Source: Department of Tourism Government of Jammu and Kashmir 

 

                   Tourism saw a breath of relief in early 

1996 when the violence in the Valley eased and 

the assembly elections were conducted after eight 

years of governor’s rule. In 1999, over 217292 

visitors arrived in Kashmir. However, the respite 

was short-lived, and the 2001 Parliament attack 

saw India and Pakistan at the brink of war. The 

tourism industry was again affected and the 

number of tourists sharply fell to 72591.India-

Pakistan peace talks since 2003 improved matters. 

Tourist figures climbed steadily to over 191164. 

But, this time the nature’s wrath created havoc 

and the floods in 2015 affected the Tourism 

Industry badly by affecting the inflow of the 

tourists as well as the infrastructure. The killing of 

the rebel Burhan Wani in 2016 has now made 

matters worse for Jammu & Kashmir Tourism with 

a wave of violence across the state. As a result of 

this specific incident, negative travel advisories to 

trip Kashmir were issued by various foreign 

countries. This badly affected the tourist revenue 

generated by foreign visitors. Militants also saw 

Indian tourists as spongy targets. 

Conclusion :- Thus from the above analysis it can 

be concluded that during turmoil period, the state 

of Jammu and Kashmir in general and Kashmir in 

particular is in a most terrible condition, there is 

unrest in every nook and corner of the valley. 

Tourists generally stay away from areas riddled 

with war, terrorism and political disturbance. 

Political stability at any destination is the input for 

promoting tourism. Tourism cannot flourish in war 

and conflict, the happening of incidents of 

instability and insurgency in destinations like 

Kashmir valley; have direct posture with tourist 

arrivals. Every violent incident has opposite 

relationship with number of tourist arrivals. 

Tourism industry of Kashmir valley has been 

continuously experiencing dreadful incidents 

either at the onset or in the middle of tourist 

season with the result tourist arrivals decrease 

.Due to this, Prosperity is hit on all Indices and 

development took a back seat. This led to an 

establishment of a deep economic depression 

which will take massive time to overturn. The need 

of the hour is to work towards planning 

sustainable tourism which will be the first step 

towards improving the decaying scenario. 

Although the economic revival of tourism is an 

uphill task and is riddled with several challenges 

ranging from renewing the industry to tapping the 

new potentials. However, the opportunities are 

enormous as the state is not only gifted with 

scenic beauty but rich in vegetation and fauna as 

well. All it requires is intellectual planning and an 

iron will. 
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An overview of Tourism and its Impact on the Indian Economy 

Javid Ahmad Shawl 
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ABSTRACT :- Tourism is one of the most 

advantageous human activity; which is capable of 

changing the socio-cultural, economic and 

environmental expression of the World. Tourism is 

one of the major and fast-growing industries in the 

world; it has the potential to influence the living 

pattern of communities. It is the journey for 

happiness or business; also the theory and 

perform of touring, and the business of attracting, 

accommodating, and entertaining tourists, and the 

business of operating tours. It is one of the most 

significant channels of intellectual exchange which 

breaks down the barriers between people of 

different parts of the world. It is the mixture of 

actions like services and industries that obtain a 

travel experience as well as transportation, 

housing, eating and drinking establishments, 

amusement business, retail shops and other 

warmth services provided for individuals or groups 

traveling away from home. Tourism not only 

generates a lot of employment but also adds to 

the country’s GDP and helps to see the citizens 

living mirthfully. Therefore, the tourism sector can 

be influential in the sustainable development of 

national wealth. It has the ability to encourage 

other economic sectors through its backward and 

forward linkages and cross-sectoral synergies with 

sectors like agriculture, horticulture, poultry, 

handicrafts, transport, construction, floriculture 

etc. Tourism has been making a radical and 

noteworthy impact on the world economic 

scenario. It has become the fastest growing service 

industry in the country with great potentials for its 

further extension and diversification, it has direct 

and indirect chain link with several sectors of an 

economy. Tourism has both the positive and 

negative far-reaching impact on economic, social, 

political and environment face of India. 

 Keywords :- Tourism, GDP, Economic 

Development, Environment, Employment. 

INTRODUCTION :- Tourism is the basic term to 

cover both the demand and supply that has been 

adopted in different forms and used all over the 

World.  Tourism is defined as the behavior of 

persons recognized as visitors.  A tourist is an 

important person who is making to visit a main 

destination outside his/her usual environment for 

less than a year for any main purpose including 

holidays, leisure and recreation, business, health, 

education or other purposes. This scope is much 

wider than the conventional perception of tourists, 

which included only those traveling for relaxation. 

Tourism has developed to be the world's largest 

industry, generating prosperity and employment, 

opening the minds of both visitors and the visited 

different ways of life. India has physically powerful 

signs of becoming one of the most emerging giants 

in world tourism. The mainly essential factors for 

victorious tourism development include product 

enhancement, marketing, regulations and human 

resource development. India’s tourism is one of 

the flourishing sectors in terms of its scope. 

Tourism in India is growing continuously to 

generate employment and earn a large amount of 

foreign exchange in order to stabilize the country’s 

economic and social development. It also helps in 

preserving and sustaining the diversity of India's 

natural and cultural environments. We should 

develop tourism industry with government 

supports, new initiations, actions and plans to 

influence foreigners to sustain our position 

strongly. The tourism industry is accountable for 

6.1 percent of India’s GDP, as of 2011. The tourism 

industry employs, directly and indirectly, more 

than 26 million citizens, which represents 5.7 

percent of the country’s total employment, 

according to the World Economic Forum. The 

additional jobs related to tourism total over 37 

million, or 7.5 percent. In the year 2010, the 

tourism industry brought in more than $14 billion 

and experienced an annual growth rate of 24.6 

percent and this revenue directly impacts the 
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economy, especially in the sectors such as the 

horticulture, agriculture, hospitality, construction, 

handicrafts, and hotels. The hotel industry alone 

employs 150,000 people. 

The Macmillan Dictionary defines tourism 

as the business of providing services for people 

who are traveling for their holiday. Wikipedia 

defines tourism as the travel for recreational, 

leisure or business purposes. The statistical terms 

of OECD glossary defined tourism as the activities 

of persons traveling to and staying in places 

outside their usual environment for not more than 

one consecutive year for leisure, business and 

other purposes not related to the exercise of an 

activity remunerated from within the place visited. 

Tourism has grown to be a thriving global 

industry with the power to shape developing 

countries in both positive and negative ways. No 

doubt it has become the fourth largest industry in 

the global economy. Similarly, in developing 

countries like India tourism has become one of the 

major sectors of the economy, contributing to a 

large quantity of the National Income and 

generating vast employment opportunities. 

Tourism has become the greatest growing service 

industry in the country with great potentials for its 

further extension and diversification. 

TOURISM IN INDIA :- India,s Tourism is 

economically important and is growing very fast. 

The World Travel & Tourism Council calculated 

that tourism generated ₹14.02 lakh 

crore (US$220 billion) or 9.6% of the country's GDP 

in 2016 and supported 40.343 million jobs, 9.3% of 

its total employment. The sector is foretold to 

grow at an annual rate of 6.8% to ₹28.49 lakh 

crore (US$450 billion) by 2027 (10% of GDP). In 

October 2015, India's medical tourism sector was 

estimated to be worth US$3 billion and in 2020, it 

is predictable to grow $7–8 billion. In 2014, 

184,298 foreign patients traveled to India to seek 

medical treatment. 

Concerning 88.90 lakh (8.89 million) 

foreign tourists arrived in India in 2016 compared 

to 80.27 lakh (8.027 million) in 2015, recording an 

expansion of 10.7%. Domestic tourist visits all the 

states and Union Territories numbered 

1,036.35 million in 2012, an enlarge of 16.5% from 

2011. In 2014, Maharashtra, Uttar Pradesh, and 

Tamil Nadu were the most part and admired states 

for the tourists. Chennai, Delhi, Agra, and Jaipur 

have been the five most visited cities in India by 

foreign tourists during the year 2015. At the global 

level by the number of foreign tourist arrivals Delhi 

is ranked at 28, while Chennai is ranked at 43, 

Mumbai at 30, Agra at 45, Jaipur at 52 

and Kolkata at 90. 

The Travel & Tourism Competitiveness 

Report 2017 India ranks 40
th

 out of 136 countries 

on the whole. The report ranks the price 

competitiveness of India's tourism sector 10
th

 out 

of 136 countries. It mentions that India has quite 

good air transport (ranked 32
nd

), mainly given the 

country’s stage of development, and reasonable 

ground transport infrastructure (ranked 29
th

). The 

country also scores high on natural and cultural 

resources (ranked 9
th

). Several other aspects of its 

tourism infrastructure remain to some extent 

underdeveloped, however. The country has very a 

small number of hotel rooms per capita by 

international comparison and low ATM saturation. 

The World Tourism Organization reported that 

India's revenue from tourism during 2012 ranked 

16
th

 in the world and 7
th

  among Asian and Pacific 

countries. 

The Ministry of Tourism designs the 

national policies for the development and 

promotion of tourism. In this method, the Ministry 

consults and collaborates with other stakeholders 

in the sector including various Central 

Ministries/agencies, state governments, Union 

Territories and the representatives of the private 

sector. Combined efforts are being made to 

encourage the new forms of tourism such as rural, 

cruise, medical and eco-tourism. The Ministry also 

maintains the Incredible India campaign focused 

on promoting tourism. 

OBJECTIVES OF THE STUDY  

The study has the following objectives: 

1. To know about the tourism industry in India 

2. To understand the prospects of tourism 

industry 
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3. To know about the environmental impact of 

Tourism in India 

4. To know the Positive and Negative impacts of 

Tourism in India 

DATA SOURCE AND METHODOLOGY :- The study 

is based on the secondary data that is obtained 

from the following sources: -  

 Books, Articles, Reports, Journals, Magazines, 

News Papers and Government websites.  

PRESENT CIRCUMSTANCES AND ASPECTS OF 

TOURISM IN INDIA :- Nowadays tourism industry 

is the most important service in our country, with 

an input of 6.23% to the national GDP and 

provided that 8.78% of the total employment. 

India witnesses more than 5 million yearly foreign 

tourist arrivals and 562 million domestic tourism 

visits and also the tourism industry of India creates 

the 100 billion US$ in 2008 and that is anticipated 

to increase the US$275.5 billion by 2018 at a 9.4% 

annual growth rate. The Ministry of Tourism is the 

nodal agency for the enlargement and 

encouragement of tourism in India and maintains 

the "Incredible India" campaign. 

According to the report of World Travel 

and Tourism Council, “India will be a tourism 

hotspot from 2009-2018, having the maximum 10-

year growth potential”. According to the Travel 

and Tourism Competitiveness Report, 2009 by the 

World Economic Forum, India is ranked 11
th

  in the 

Asia Pacific region and 62
nd

  on the whole, moving 

up three places on the list of the world's beautiful 

destinations. India is ranked in the 14
th

 best tourist 

destination for its natural resources and 24
th

  for 

its cultural resources, with many World Heritage 

Sites, mutually natural and cultural, rich fauna, and 

strong creative industries in the country. 

Moreover, India bagged 37
th

 rank for its air 

transport network. The India travel and tourism 

industry ranked 5
th

 in the long-term (10-year) 

growth and is expected to be the second largest 

employer in the world by 2019. The 2010 

Commonwealth Games in Delhi are predictable to 

considerably improve the tourism in India more.  

Our country has been ranked at the "best 

country brand for value-for-money" in the Country 

Brand Index (CBI) survey conducted by Future 

Brand, India moreover claimed that the second 

place in CBI's "best country brand for history", as 

well as appears with the top 5 in the best country 

brand for validity of art & culture, and the fourth 

best new country for business. India prepared it to 

the list of "rising stars" or the countries that are 

probable to suit main tourist destinations in the 

next five years, led by the United Arab Emirates, 

China, and Vietnam.  

Tourist Attractions in India :- India is a country 

recognized for its abundant dealing to all the 

visitors, no issue where they come from. Its visitor-

friendly traditions, diverse lifestyles and cultural 

heritage and colorful fairs and festivals held 

enduring attractions for the tourists. The other 

attractions contain beautiful beaches, forests and 

wildlife and landscapes for eco-tourism; snow, 

river and mountain peaks for exploration tourism; 

technological parks and science museums for 

science tourism; centers of pilgrimage for spiritual 

tourism; heritage, trains, and hotels for heritage 

tourism. Yoga, Ayurveda and natural health resorts 

and hill stations also be a focus for tourists. 

The Indian handicrafts mostly, jewelry, 

carpets, leather goods, ivory and brass work are 

the foremost shopping items of foreign tourists. It 

is anticipated through a survey that nearly forty 

percent of the tourist expenditure on shopping is 

spent on such items. Although the economic 

retard, medical tourism in India is the fastest 

growing segment of the tourism industry, 

according to the market research statement 

“Booming Medical Tourism in India”. The 

statement adds that India offers a great 

perspective on the medical tourism industry. 

Factors such as low cost, scale, and range of 

treatments provided in the country add to its 

pleasant appearance as a medical tourism 

destination. 

Initiatives to Boost Tourism :- A number of the 

recent initiatives taken by the Government of India 

to boost the tourism comprise a grant of export 

house status to the tourism sector and incentives 

for promoting private investment in the form of 

Income Tax exemptions, interest subsidy, and 

condensed import duty. The hotel and tourism-
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related industry have been stated a high priority 

industry for foreign investment which entails 

automatic endorsement of direct investment up to 

51 percent of foreign equity and allowing 100 

percent non-resident Indian investment and 

simplifying rules concerning the grant of approval 

to travel agents, tour operators and tourist 

transport operators. 

On January 25, 1998, the first Indian 

Tourism Day was celebrated. Besides the Year 

1999 was celebrated as the Explore India 

Millennium Year by presenting an impressive 

montage on the cultural heritage of India at the 

Republic Day Parade and organizing India Tourism 

Expo in New Delhi and Khajuraho (M.P). Besides, 

the campaign ‘Visit India Year 2009’ was launched 

at the International Tourism Exchange in Berlin, 

intended to project India as a beautiful destination 

for holidaymakers. The government of India joined 

hands with the leading airlines, hoteliers, holiday 

resorts and tour operators, and obtainable them a 

wide range of incentives and bonuses throughout 

the period between April and December 2009. 

Future Prospects of Tourism in India :-  According 

to the latest Tourism Satellite Accounting (TSA) 

research, released by the World Travel and 

Tourism Council (WTTC) and its planned partner 

Oxford Economics in March 2009:   

 The demand for travel and tourism in India is 

estimated to grow by 8.2 percent between 

2010 and 2019 and will place India at the third 

position in the world. 

 India's travel and tourism sector are 

anticipated to be the second largest employer 

in the world, employing 40,037,000 by 2019. 

 Capital investment in India's travel and 

tourism sector is predicted to grow at 8.8 

percent between 2010 and 2019. 

 The statement forecasts that India to get 

capital investment worth US$ 94.5 billion in 

the travel and tourism sector in 2019. 

 India is likely to become the fifth fastest 

growing business travel destination from 

2010-2019 with an estimated real growth rate 

of 7.6 percent. 

Constraints :- The main constraint in the 

development of tourism in India is the non-

availability of sufficient infrastructure as well as 

enough air seat capacity, convenience to tourist 

destinations, accommodation and trained 

manpower inadequate number. 

Poor visitor experience, predominantly, 

due to the insufficient infrastructural facilities, 

poor hygienic conditions and incidents of touting 

and harassment of tourists in some places are 

factors that contribute to the poor visitor 

experience. 

IMPACT OF TOURISM IN INDIA :- The Indian 

Tourism industry has a number of positive and 

negative impacts on the economy and society. 

These impacts are as under: 

POSITIVE IMPACTS 

1. Generating Income and Employment :- Indian 

tourism has emerged as a device for the income 

and employment generation, poverty alleviation 

and sustainable human development. It 

contributes 6.23% to the national GDP and 8.78% 

of the total employment in India. Almost 20 million 

people are at the moment running in the tourism 

industry of India. 

2. Source of Foreign Exchange Earnings :-

 Tourism is an imperative foundation of foreign 

exchange earnings in India. This has a positive 

impact on the balance of payment of the country. 

The tourism industry in India generated about 

US$100 billion in 2008 and that is projected to 

increase to US$275.5 billion by 2018 at a 9.4% 

annual growth rate. 

3. Preservation of National Heritage and 

Environment :- Tourism helps for the maintenance 

of several places which are of historical 

importance by declaring them as heritage sites. 

For instance, the Taj Mahal, the Qutab 

Minar, Ajanta and Ellora temples, etc, would have 

been perished and smashed had it not been for 

the efforts taken by Tourism Department to 

preserve them. Likewise, tourism also helps in 
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conserving the natural habitats of many rare 

species. 

4. Developing Infrastructure :- Tourism tends to 

support the development of multiple-use 

communications that reimbursement the host 

society, including various means of transports, 

healthcare facilities, and sports centers, in addition 

to the hotels and high-end restaurants that cater 

to foreign visitors. The development of 

infrastructure has in turn induced the 

development of other directly productive actions. 

5. Promoting Peace and Stability: Gilpin and 

Honey (2009) suggests that the tourism industry 

can also help to support the peace and constancy 

in developing country like India by given that jobs, 

generating income, diversifying the economy, 

protecting the environment, and promoting cross-

cultural awareness. However, the key challenges 

to the adoption of regulatory frameworks, 

mechanisms to reduce crime and corruption, etc, 

must be addressed if peace-enhancing benefits 

from this industry are to be realized. 

NEGATIVE IMPACTS 

1. Unattractive Social and Cultural Change :-

 Tourism sometimes led to the demolition of the 

social fabric of a community. The more tourists 

coming into a place, the more the perceived risk of 

that place losing its identity. A good example 

is Goa. From the late 60's to the early 80's when 

the Hippy culture was at its height, Goa was a 

haven for such hippies. Here they came in 

thousands and changed the whole culture of the 

state leading to a rise in the use of drugs, 

prostitution, and human trafficking. This had a 

ripple effect on the country. 

2. Increase Tension and Antagonism: Tourism 

can amplify the tension, hostility, and suspicion 

between the local communities and the tourists 

when there is no value and understanding of each 

other’s culture and way of life. This may further 

lead to violence and other crimes committed 

against the tourists. The recent crime committed 

against Russian tourist in Goa is a case in point. 

3. Creating a Sense of Opposition: Tourism had 

brought little benefits to the local community. In 

most all-inclusive package tours more than 80% of 

travelers’ fees go to the airlines, hotels and other 

international companies, not to local businessmen 

and workers. Moreover, large hotel chain 

restaurants often import food to satisfy foreign 

visitors and rarely employ local staff for senior 

management positions, preventing local farmers 

and workers from reaping the benefit of their 

presence. This has often created a sense of 

antipathy towards the tourists and the 

government. 

4.  Bad Possessions and effects on Environment 

and Ecology: One of the most significant adverse 

effects of tourism on the environment is increased 

pressure on the carrying capacity of the ecosystem 

in each tourist locality. Increased transport and 

construction activities led to large-scale 

deforestation and decline of natural landforms, 

while the expansion of tourist flow led to 

increasing in solid waste dumping as well as 

reduction of water and fuel resources. The tourist 

flow for the ecologically sensitive areas resulted in 

the destruction of rare and endangered species 

due to trampling, killing, disturbance of breeding 

habitats. Noise pollution from vehicles and public 

address systems, water pollution, vehicular 

emissions, untreated sewage, etc. also have direct 

effects on biodiversity, ambient environment and 

general profile of tourist spots. 

ENVIRONMENTAL IMPACT OF TOURISM IN INDIA 

:- The tourism industry in India has several positive 

and negative impact on the environment which is 

are as under: 

POSITIVE IMPACTS 

1. Improved Environmental Management and 

Planning :- Sound environmental management of 

tourism amenities and especially hotels can 

expand the benefits to the natural environment. 

By planning early for tourism development, 

damaging and expensive mistakes can be 

prevented, avoiding the gradual deterioration of 

environmental assets significant to tourism. The 

tourism development has stimulated the Indian 

government towards the track and leading to 

improved the environmental management. 

2. Direct Financial Contributions: Tourism can 

contribute openly to the conservation of sensitive 

areas and habitat. Revenue from park-entrance 

fees and similar sources can be owed specifically 
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to pay for the protection and management of 

environmentally sensitive areas. Particular fees for 

park operations or maintenance activities can be 

collected from tourists or tour operators. 

3. Assistance to Government Revenues: The 

government of India collects money through the 

tourism department in more far-reaching and 

indirect ways that are not linked to specific parks 

or conservation areas. User fees, income taxes, 

taxes on sales or rental of recreation equipment, 

and license fees for activities such as rafting and 

fishing can provide governments with the funds 

required to manage the natural resources and 

such funds can be used for against the 

maintenance programs and activities, such as park 

ranger salaries and park maintenance. 

4. Raising Environmental Awareness: Tourism 

has the ability to increase public approval of the 

environment and to spread alertness of 

environmental problems when it brings people 

into closer contact with nature and the 

environment. This confrontation heightens 

awareness of the value of nature among the 

community and leads to environmentally mindful 

behavior and activities to preserve the 

environment. 

5.  Protection and Preservation of Environment: 

The tourism can greatly contribute to the 

protection and renovation of biological diversity, 

environmental protection, and sustainable use of 

natural resources, because of their pleasant 

appearance, perfect sites and natural areas are 

recognized as precious and the need to keep the 

attraction alive can lead to the creation of national 

and wildlife parks. In India, new laws and 

regulations have been enacted to preserve the 

forest and to protect native species. The coral 

reefs around the coastal areas and the marine life 

that depend on them for survival are also 

protected. 

Negative Impacts 

1. Depletion of Natural Resources :- Tourism 

development can put pressure on natural 

resources when it increases consumption in areas 

where resources are already scarce. 

(i) Water resources (www.gdrc.org/uem/eco-

tour/envi/index.html). 

(ii)  Local resources 

(iii)  Land degradation (www.gdrc.org/uem/eco-

tour/envi/index.html) 

 

2. Pollution :- Tourism can cause the same 

forms of pollution as any other industry: air 

emissions, noise, solid waste and littering, releases 

of sewage, oil, and chemicals, even 

architectural/visual pollution. 

(i) Noise Pollution 

(ii) Air Pollution 

(iii)  Solid waste and littering 

(iv)  Sewage 

 

3. Destruction and Alteration of Ecosystem :- 

An ecosystem is a geographic area with all the 

living organisms (people, plants, animals, and 

micro-organisms), their physical background (such 

as soil, water, and air), and the natural cycles that 

sustain them. Good-looking landscape sites, such 

as sandy beaches in Goa, Maharashtra, Kerela, 

Tamil Nadu; lakes, riversides, and mountain tops 

and slopes, are often transitional zones, 

characterized by species-rich ecosystems. The 

intimidation to and pressures on these ecosystems 

are often severe because such places are very 

attractive to both tourists and developers. 

Examples may be cited from Krushedei Island near 

Rameswaram. What was once called paradise for 

marine biologists has been abandoned due to 

massive destruction of coral and other marine life. 

Another area of concern which emerged at 

Jaisalmer is regarding the deterioration of the 

desert ecology due to increased tourist activities in 

the desert. 

              In addition to that habitat can be ruined 

by tourism leisure activities. For example, wildlife 

viewing can bring about stress for the animals and 

alter their natural behavior when tourists come 

too close. Safaris and wildlife surveillance activities 

have a shameful effect on habitat as they often are 

accompanied by the noise and uproar created by 

tourists. 

CONCLUSION :- Tourism in India has a brawny 

significance to the economic development, cultural 

growth, and national integration. India is a gigantic 

country of great beauty and diversity and her 

http://www.gdrc.org/uem/eco-tour/envi/index.html
http://www.gdrc.org/uem/eco-tour/envi/index.html
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tourist potential is evenly enormous. The tourism 

industry in India is emergent and it has huge 

potential for generating the employment 

opportunities and earnings on a large amount of 

foreign exchange besides giving a fillip to the 

country’s overall economic and social 

development.  The Indian tourism and hospitality 

industry has emerged as one of the key drivers of 

growth among the services sector in India. Tourism 

is also a potentially large employment originator 

besides being an important source of foreign 

exchange for the country. It has happened to the 

fastest growing service industry in the country 

with great potentials for its further growth and 

diversification, besdides  it has direct and indirect 

chain link with several sectors on an economy. 

Therefore tourism has both positive and negative 

far-reaching impact on economic, social, political 

and environment face of India. In developing 

countries like India tourism has become one of the 

major sectors of the economy, contributing to a 

large proportion of the National Income and 

generating huge employment opportunities.  
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Abstract :- Tourism plays a significant role in 

economies of almost every nation via-a-viz GDP of 

the world. In the recent times few economies in 

the world which are regarded as purely tourism 

economies. Similarly, the economy of the State 

Jammu and Kashmir can also be termed as tourism 

economy i.e. tourism based economy.  It is 

guesstimated that almost 50-60% of total 

population of J&K is directly and/or indirectly 

connected in tourism related activities. Tourism 

donates about 15% to State Gross Domestic 

Product (SGDP). Jammu & Kashmir with its huge 

potential and growing economy has enormous 

potential for the sustenance of the tourism 

industry. The tourism tag has always placed the 

State of J&K in the attention at the national level 

as well as international level. We found apart from 

agriculture sector, tourism sector is the most 

admired source of income and employment 

generation for the J&K state economy. The Year 

2011 has made history in terms of exceeding all 

previous records of tourists and pilgrim arrivals in 

the state. The analysis of our data shows that 

there is a constructive impact of tourist inflow on 

employment i.e. with the increase in tourist inflow, 

total employment also increases. To understand 

the economic impact of tourism in the J&K state, 

present paper tries to examine various parameters 

of economic development such as tourist inflow, 

employment generation, State Gross Domestic 

Product, and income generation. 

KEY WORDS :- Tourist Inflow, GSDP, Employment, 

Income Generation. 

STATE PROFILE :- The state of Jammu & Kashmir is 

strategically located in the north-west area of 

India. It shares its borders with China in the east, 

Pakistan in the West, Afghanistan and Russia in the 

North and plains of Punjab and Himachal in the 

south and south-east. The state of Jammu & 

Kashmir stretches between 32° - 17' N to 37° - 05' 

North latitude and 72° - 31' E to 80° - 20' East 

longitude. From North to South, it extends 640 

kms in length and from East to West over 480 kms 

in breadth. The total area of state is 2, 22,236 sq. 

kms. But the area under actual control is 1, 01,387 

sq. kms only, as the great portion of the territory is 

under illegal occupation of Pakistan and China. The 

state of Jammu and Kashmir is conferred with lofty 

snow mountains, fascinating valleys, sparkling 

streams, rushing rivers and emerald forests. The 

state is exalted with diverse ecosystem. In the 

south lies the Jammu region which is essentially 

hot in summer and cold in winters, the northwest 

region between Pir Panjal and Zojila is the Kashmir 

Valley considered the "paradise on earth". This 

fascinating valley tempting the visitors is a 

museum of nature and scenic beauty. To the north 

east lies the great landscape of Ladakh bound by 

snow peaks and friendly people. It is a place of 

untold desirability. 

INTRODUCTION :- Tourism around the world is 

believed as the major tool of economic 

development and in the recent past it has 

confirmed its potential by emerging as the fastest 

growing industry contributing about 9% to global 

Gross Domestic Product (GDP) and generating 

8.7% of total employment. As per the estimates of 

United Nations World Tourism Organization 

(UNWTO), global tourism receiving hit a record by 

earning US $1075billion in 2012.the state of 

Jammu & Kashmir is having the unending varieties 

of its landscape, the magic of natural scenery, the 

vivid cultural life, the unmatched glaciers, rushing 

torrent, sparkling springs, the cool shade of 

Chinars, wealth of its famous health resorts and 
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the last but not least its traditional hospitality 

which draws any tourist. Tourism is considered as 

the life line of Jammu and Kashmir. The 2006 Task 

Force on Development of Jammu and Kashmir 

acknowledged tourism as one of the main engines 

of growth in the region. The development of the 

tourist industry can have a noteworthy impact on 

the overall growth of the state because of its 

capability to generate direct and indirect 

employment, as well as growth in associated 

industries. Tourism will likely add to the growth of 

secondary sectors such as handicrafts, which have 

historically benefitted from visitors to the state 

(Planning Commission: Government of India, 

2003). By generating new employment and 

creating sources of income, especially for 

unemployed youth, tourism can undercut the 

sources of separatist recruitment. As tourism is 

widely identified as a major mechanism of 

employment generation, especially in the service 

sector (World Trade Organization, 2010), it holds 

significant potential for improving youth 

unemployment, thereby grind down separatist 

support. In 1987 India received 1.164 million 

tourists out of which Jammu and Kashmir 

accounted for 7.21 lakh and valley alone 5.11 lakh 

of it thereafter the tourist inflow started dwindling 

and the tourism almost came to a crush halt from 

1989-90 onwards. Those who depended on this 

industry in one or the other way unexpectedly 

found themselves without an occupation and no 

means of livelihood. From a total of 5.5 lakh 

tourists in 1989, the number had diminished to 

8.52 thousands in 1995, 9.98 thousands in 1996 

and 16.13 thousand in 1997 due to the political 

instability in the valley. As per the data compiled 

from Economic Survey-2014-15, the number of 

tourists visited Kashmir Valley during the years 

2012, 2013, 2014 was 13.09 lakhs, 11.71 lakhs and 

11.68 lakhs  respectively. Tourism opens up new 

window for resources, both investment generation 

and revenue generation leading to employment 

generation as well as socio-economic development 

of the local population.  

REVIEW OF RELEVANT LITERATURE :- A lot of 

related literature has been published about the 

growth; development and employment generation 

of tourism sector in the state of Jammu and 

Kashmir. Some of the noteworthy contributions 

are as follows: 

 Dr. Nawaz Ahmed (2013), Stated that tourism has 

always remained an instrument of economic 

growth in the state of Jammu and Kashmir and has 

contributed a lot in developing the economy, 

particularly in the valley of Kashmir. Tourism is the 

most important industry of 21st century. This 

sector provides employment to a large number of 

people and generated economic activities 

especially in the tertiary sectors. Tourism open up 

a new window for resources, both investment and 

generation leading to employment generation as 

well as socio-economic development of the local 

population at large. The state of Jammu and 

Kashmir has three distinct regions, viz. Jammu, 

Kashmir and Ladakhs and all three have immense 

potential for employment generation in tourism 

both from domestic as well as international 

tourists. There are number of locations which are 

untapped and can be developed as major tourists 

destinations, having all the natural as well as 

cultural resources for attracting tourists. Tourism 

in the state has led to the development of the 

whole service industry including transport, 

hospitality, camping retail shops, horticulture and 

in the small scale sectors by generating 

employment but it has remain quite susceptible to 

even minor changes in the law and order situation 

in the state. To develop the infrastructure for the 

visitors advance planning in each sector of the 

industry for the opening of the new facilities is a 

must.  

Darzi (2016), studied that the tourism sector is 

playing a tremendous role in the overall 

development of Jammu & Kashmir State of India. 

With its backward and forward linkages with other 

sectors of the economy, like accommodation, 

transport, telecommunication, handicrafts etc., 

tourism has the potential to not only be the 

economy driver, but also become an effective tool 

for poverty alleviation and ensuring growth with 

Equity. Infrastructure development holds the key 

to sustained growth in the tourism sector. The 

development of any sector in the economy needs 

more and more investment. Tourism sector is not 
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an exception; it certainly needs continuous and 

huge investment. 

               Jammu & Kashmir being a developing 

state with limited infrastructure and lack of 

accumulated capital seriously requires huge 

investment in tourist infrastructure and 

Investment. 

Singh and Magray (2017) stated that the tourism 

is highly labor intensive in comparison to other 

sectors of economy. The tourism has a higher 

potentiality for employment generation. It can 

create stable, permanent and fulltime jobs but the 

demand of the man power in tourism industry 

during previous years in the state is not 

encouraging. It also indicates that the number of 

jobs generated depends the type of tourists, 

international tourists creates more jobs than 

domestic tourists. Since the international tourist 

flow to the State is low the employment 

generation in tourism sector is not up to the 

desired level. This paper is an attempt in this 

direction to find out the role and contribution of 

tourism related departments in the state. In this 

study different models/techniques were used for 

the desired result which concludes the evidence of 

long-run unidirectional causality from tourism 

activities to economic growth of the country. 

Therefore, as a part of the policy implications it is 

necessary that all wings of the state government, 

includes private bodies and voluntary 

organizations should become the active partners in 

the endeavor to attain sustainable growth in 

tourism and overall economy as well. 

OBJECTIVES OF THE STUDY :- The study is based 

on two objectives: 

1. To analyze the tourist inflow and growth of 

tourism in J&K state. 

2. To study the economic impact of tourism in the 

economic development of J&K in terms of 

employment and income generation.                

DATA AND METHODOLOGY :- In the present study 

mostly secondary data have been used. Secondary 

data have been collected from following sources: 

 Economic census, Govt. of India, various 

issues. 

 Digest of statistics; Directorate of Economics 

and statistics; Govt. of j&k, various issues. 

 Directorate of tourism Jammu and Kashmir-

2013-2014. 

 Ministry of tourism Government of India. 

 Jammu and Kashmir tourism development 

corporation  

 World travel and tourism. 

 In addition to this, data have also been 

collected from various journals, articles, 

newspaper archives. The research is also 

based on the referred sources – published, 

unpublished and electronic. 

          The following appropriate statistical tools 

and formulae have been used to analyze the data: 

1). Percentage share of tourism sector to GSDP 

X= (TS÷GSDP) ×100 

Whereas; X=Percentage share of tourism sector to 

GSDP 

TS=Income from tourism sector 

GSDP=Gross State Domestic Product 

1. The Tourist Inflow of Jammu &Kashmir State :- 

The tourism industry in Jammu and Kashmir is 

believed to be one of the most flourishing 

industries in the state. This industry is very 

imperative for the development of the regions of 

Jammu, Kashmir and ladakh of Jammu And 

Kashmir State. Tourism has appeared as an 

important and one of the major donors to the 

state economy. Till 1989, tourism has been the 

chief economic activity of the state. However it 

was hard hit following the outburst of militancy 

during the past two decades. This has affected the 

economic stability as well as employment 

opportunities of the people of Jammu and 

Kashmir. However tourism in the state has 

rejuvenated recently. Year 2011 has made history 

in terms of exceeding all previous records of 

tourists and pilgrim arrivals in the state. It is 

estimated that almost 13 million tourists visited 

J&K in 2012 which placed J&K on 17th position 

where as Andhra Pradesh is ranked no.1 in the list 

of major tourist destinations of India. In the state 

of Jammu and Kashmir there are not much 
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industrial developments in the other sectors of this 

place so the industry related to tourism is 

considered with much seriousness by the state 

government. Apart from agriculture economic 

activities related to Kashmir tourism is the most 

admired source of income here. The tourist 

arrivals of Jammu, Kashmir and Ladakh from 2005 

to 2014 are presented in table 1. 

Table  1: The tourist arrivals of Jammu, Kashmir and Ladakh from 2005 to 2014 

YEAR KASHMIR JAMMU LADAKH 

2005 993382 6251998 38446 

2006 697888 6950573 43900 

2007 655405 7222318 50579 

2008 572100 6576000 72000 

2009 601250 8235064 78573 

2010 736448 8749000 76055 

2011 1314432 10115232 179204 

2012 1308765 10115232 179204 

2013 1171130 9287871 137650 

2014 1167618 7803193 181301 

Source: Economic survey j&k, 2014-2015
. 

GRAPH 1: The tourist arrivals of Jammu, Kashmir and Ladakh from 2005 to 2014 

 

 

1.1 Growth and Contribution of Tourism in Jammu and Kashmir in comparison with different sectors of 
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                   Table no.2 reveals the contribution of 

agriculture, industry, service and tourism sector in 

the Gross State Domestic Product of Jammu and 

Kashmir from 2004-05 to 2012-13. GSDP of the 

different sectors of the Jammu and Kashmir in 

value terms has shown an increasing trend, but the 

percentage shares showed fluctuating trends. The 

relative share of agriculture in overall GSDP 

decreased from 22.34 per cent to 15.87 per cent 

during 2004-2013. The contribution of the industry 

has increased in value terms but its relative share 

in GSDP decreased from 28.23 per cent to 26.5 per 

cent during same period. On the other, GSDP of 

the service sector has increased and its relative 

share in overall GSDP also increased from 43.71 

per cent to 54.21 per cent during 2004- 05 to 

2012-13. Relative share of tourism has increased 

up to 2008-09, but since then it has been 

continuously declining. Being a sub-sector, this 

sector constitutes a significant portion (7.37 per 

cent) of state income during the period which 

cannot be disregarded anyway. Having immense 

potentials of tourism development in the state, it 

is very dissatisfying trend which demands awful 

need of identifying factor responsible for this so 

that it can contribute more in state income and 

employment in the future. 

 

Table 2: Growth and Contribution of Tourism in Jammu and Kashmir in comparison with different sectors of 

Economy during 2004-05 to 2012-13.
 

Year Agriculture 

(% Share) 

Industry 

(%Share) 

Services 

(% Share) 

Tourism 

(% share) 

Tourism within 

GSDP Services (% 

Share) 

2004-05 22.34 28.23 43.71 6.99 15.99 

2005-06 21.43 28.61 44.28 7.11 15.52 

2006-07 20.24 29.48 44.99 7.30 14.96 

2007-08 19.04 30.10 45.79 7.66 14.68 

2008-09 17.56 29.81 47.68 8.04 13.81 

2009-10 16.85 29.66 48.90 7.53 11.53 

2010-11 16.48 29.18 50.27 7.53 10.26 

2011-12 16.20 28.14 51.93 7.23 8.57 

2012-13 15.87 26.50 54.21 6.95 7.26 

Average 18.44 28.86 47.97 7.37 12.50 

Source: India stat Database, available at: www.indiastat.com. 

 

GRAPH 2: Average Percentage Share of Tourism in Jammu and Kashmir in comparison with different sectors of 

Economy during 2004-05 to 2012-13. 
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2 The Economic Impact of Tourism in the 

Economic Development of J&K in Terms of 

Employment and Income Generation: 

2.1 Employment Generation :- Tourism industry 

has played a significant t role in the development 

of the economy of the state as a whole. The 

economic activities are created in the primary, 

secondary and tertiary sector of the valley. Hence 

tourism generated employment may be classified 

in to three major heads one is direct employment 

that sell goods and services directly e.g. hotels, 

restaurants, shops etc. Second one is indirect 

employment, which generally supplies goods, 

services to the tourism business and thirdly 

investment related employment in construction 

and other capital goods industries. 

                  The total employment generation during 

the year 2005was 11.65 lakhs for a tourist inflow 

of 77.66 lakhs which increased 12.51 lakhs in 2006 

for a tourist inflow of 83.36 lakhs? The rest of the 

years also show an increased trend and during the 

year 2014 the total employment generation was 

22.11 lakhs for a tourist inflow of 147.34 lakhs. 

 

Table 3: Economic Impact of Tourism in the Economic Development of J&K in Terms of Employment 

Generation 

Year Additional tourist 

inflow (lakhs) 

Direct 

employment(lakhs) 

In-direct 

employment(lakhs) 

Total 

employment(lakhs) 

2005 77.66 1.94 9.71 11.65 

2006 83.36 2.08 10.42 12.51 

2007 89.48 2.24 11.18 13.42 

2008 96.06 2.41 12.00 14.41 

2009 103.13 2.58 12.89 15.47 

2010 110.73 2.77 13.84 16.61 

2011 118.91 2.97 14.86 17.84 

2012 127.7 3.19 15.96 19.15 

2013 137.16 3.43 17.15 20.57 

2014 147.34 3.68 18.42 22.11 

Source: Santak PVT. Ltd New Delhi 

GRAPH 3:IMPACT OF TOURIST INFLOW ON EMPLOYMENT GENERATION  OF J&K FROM
 
2005 TO 2014
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2.2 Income Generation :- The tourism industry in 

Jammu and Kashmir is one of the most flourishing 

industries in the state. This industry plays a 

significant role in the development of all the 

regions of Jammu, Kashmir and Ladakh. As the 

industrial sector is not very much developed in the 

state so the activities related to tourism is 

considered with much seriousness by the state 

government. Apart from agriculture sector, 

tourism sector is the most popular source of 

income for the state. This sector also generates 

sufficient revenue for government, private sector 

and public sector undertaking which has shown 

noteworthy increase over the years, the revenue 

generations is expected to increase diversely 

provided the conditions remains normal and the 

tourist invasion to the state increases in a desired 

manner . As per the J&K Economic Survey, during 

the year 2010-11, revenue realized from various 

sources was recorded as Rs 4362.68 lakhs showing 

an Increase of around 33.19% as compared to the 

previous year. Revenue realized in the financial 

year 2011-12 has touched to Rs 4692.92 lakhs. The 

details of revenue realized for the last 6 years are 

given in the table 4. 

 

Table 4. Income generated by J&K Tourism Development Authorities (2006-12) 

Department DTK\J SKICC GDA PDA
** 

SDA
 

PDA
*** 

RSGC C C C J & K TDC TOTAL 

2004-05 11.4 46.0 19.7 5.1 0.00 11.0 57.2 289.0 1642.4 2081.8 

2005-06 14.8 49.3 21.8 9.1 13.7 10.1 35.0 754.4 1796.4 2704.6 

2006-07 32.25 52 32.46 9.95 36.35 15.62 34.73 676 1765.39 2654.75 

2007-08 62.06 64 48.5 19 32.5 79 50.06 798.81 1763 2916.93 

2008-09 54 71.2 51.17 12.73 45 20 45.66 839.14 1963 3101.9 

2009-10 56.65 65 34.35 6.68 39 19.54 44.25 1116 1894 3275.47 

2010-11 72.63 110 37.32 23.4 79.4 30 64.35 1248 2697.58 4362.68 

2011-12 93.3 114.5 145 31 10 26 63.12 1957 2250 4689.92 

Average 49.64 71.5 48.78 14.62 31.99 26.40 49.29 959.79 1971.45 3014.019 

Source: Economic Survey, J &K (2011-12) 

Note : DTK/J denotes “Director Tourism Kashmir/ 

Jammu”, SKICC denotes “Sher-i-kashmir 

international convention centre”, GDA represents 

“Gulmarg development Authority”, PDA** denotes 

“Pahalgam development Authority”, SDA denotes 

“Sonamarg development Authority”, PDA*** 

denotes “Patnitop development Authority”, RSGC 

denotes “Royal Spring Golf Course”, CCC denotes 

“Cable Car Corporation”, J &  K TDC denotes 

“Jammu & Kashmir Tourism Development 

Corporation” 

                  The analysis of table 3 shows that 

revenue generated by various authorities has 

increased over the years. The above table shows 

that except in 2008-09 when there was greater 

political unsteadiness in the state, the revenue 

earned from Director Tourism Kashmir/Jammu has 

shown a continuous increasing trend and has 

increased around three fold from 2004-05 (Rs 11.4 

Lakh) to 2011-12 (Rs 93.3 lakh). Similarly income 

from SKICC has more than doubled over the same 

period. The above table further shows except in 

2009-10, revenue from Gulmarg Development 

Authority has also shown positive trend and has 

increased by more than four times from 2004-05 

to 2011-12. Similar trends were found from 

Pahalgam Development Authority from which 

revenue has increased from Rs 5.1 lakh in 2004-05 

to Rs 31 lakh in 2011-12. The revenue from Cable 

Car Corporation and J&K TDC has also increased 

from Rs 289.0 and Rs 1642.4 in 2004-05 to Rs 1957 

and Rs 2250 in 2011-12 respectively. However the 

analysis of the table 3 shows that revenue from 

Sonamarg Development Authority, Patnitop 

Development Authority and Royal Spring Golf 

Course has shown discouraging trend. From 

Sonamarg Development Authority the revenue has 

decreased to Rs 10 lakh in 2011-12 after reaching 

at peak level Rs 79.4 lakh in 2010-11. Similarly 

from Patnitop Development Authority income has 
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decreased from Rs 30 lakh in 2010-11 to Rs 26 lakh 

in 2011-12. 

FINDINGS :- The present study has worked within 

the setup of its prime objectives. And it has found 

that: 

1. Till 1989, tourism has been the chief economic 

activity of the state. However it was hard hit 

following the outburst of militancy during the 

past two decades. This has affected the 

economic stability as well as employment 

opportunities of the people of Jammu and 

Kashmir. 

2. Year 2011 has made history in terms of 

exceeding all previous records of tourists and 

pilgrim arrivals in the state. It is estimated that 

almost 13 million tourists visited J&K in 2012 

which placed J&K on 17th position where as 

Andhra Pradesh is ranked no.1 in the list of 

major tourist destinations of India. 

3. The relative share of service sector to GSDP 

has continuously increased from 43.71 per 

cent to 54.21 per cent during 2004- 05 to 

2012-13. Being a sub-sector, tourism sector 

constitutes a significant portion (7.37 per 

cent) of state income during the period which 

cannot be disregarded anyway. Having 

immense potentials of tourism development 

in the state, it is very dissatisfying trend which 

demands awful need of identifying factor 

responsible for this so that it can contribute 

more in state income and employment in the 

future. 

4. The total employment generation during the 

year 2005was 11.65 lakhs which has 

continuously increased in the remaining years 

and during the year 2014 the total 

employment generation was 22.11 lakhs for a 

tourist inflow of 147.34 lakhs. 

5. The revenue generated by various authorities 

of tourism sector in the state of Jammu and 

Kashmir has increased over the years except 

in the year 2008-09 it was only 3101.9 lakhs 

because there was greater political 

unsteadiness in the state. 

CONCLUSION :- Tourism is the foremost industry 

in the J&K and has huge impending for 

employment and state revenue. The revenue 

generation is supposed to increase diversely 

provided the situation remains normal and the 

tourist incursion increases in a desired manner. 

Jammu and Kashmir has been turning out to be a 

service sector economy in terms of relative share 

of this sector in GSDP which is accounted as almost 

48 per cent on an average during 2004-05 to 2012-

13 and this sector has also registered highest 

growth rate. Tourism comes out as one of the vital 

sectors of Jammu and Kashmir economy as it 

constitute momentous portion of overall GSDP 

(7.37 per cent) and services sector GSDP (12.50 

per cent) both in terms of value and share, 

however contribution has been declining 

consistently. Tourism has been outperformed by 

other sectors of economy as it has registered 

lowest growth in comparison with agriculture, 

industry and service sectors. Dilapidated 

contribution in GSDP and lowest growth rate of 

122 tourism related activities in the state reveal 

disappointing performance this sector during 

2004-05 to 2012-13. Besides its disappointing 

performance in J&K Economy, trends within the 

sectors are bit encouraging as there is an 

increasing tendency of domestic as well as foreign 

tourist arrivals in Jammu and Kashmir during the 

2005-2014. Tourism industry has huge potential 

for generating employment and earning large 

amount of foreign exchange besides giving an 

incentive to the country’s overall economic 

growth. Having potentialities and capabilities of 

tourism activities to expand, study makes a strong 

case to give appropriate attention at state policy 

so that it can contribute more significantly in J&K 

economy in terms of income and employment. 
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ABSTRACT :- Nowadays, Travelling is regarded 

as a part of education. With invention of science, 

travelling has now become easy, cheap, quick and 

pleasant. The education of a student remains 

incomplete without travelling. From Kashmir valley 

to Kanyakumari and from Kutch to Kalimpong, in 

the east, our country provides hundreds of places 

known for architecture, climate, scenery, 

environment, history, development, industry, 

culture, music, dance, religion a fauna. 

LEARNING BY TRAVELLING :- “Travel makes one 

modest. You see what a tiny place you occupy in 

the world.” Gustave Flaubert Nowadays, 

Travelling is regarded as a part of education. 

“Home keeping youth have ever homely wits”. 

It means who passes his life in one's place and 

never leaves his place to visit other places, has 

a too narrow outlook.  In ancient times travelling 

was very difficult and risky because there were no 

proper roads and transports. A traveler had to pass 

hills and forests. He had to face the fury of nature, 

wild beasts, robbers and many problems. With 

invention of science, travelling has now become 

easy, cheap, quick and pleasant. Hence, students 

must take part in educational tours. It is both 

entertaining and instructing for them. 

                 The education of a student remains 

incomplete without travelling. From Kashmir valley 

to Kanyakumari and from Kutch to Kalimpong, in 

the east, our country provides hundreds of places 

known for architecture, climate, scenery, 

environment, history, development, industry, 

culture, music, dance, religion a fauna. There are 

seats of learning, which one may like to visit.  

Travelling exposes mind to the diverse cultures of 

India. The feeling of Unity in Diversity 

and  Communal Harmony takes birth through 

Travelling. Travelling also removes narrowness and 

superstitions. It makes a traveler smart and self-

reliant. Traveling will show us unknown mysteries 

and facts about ourselves that no teacher can 

explain. Traveling shows how well we adapt to 

change (missing a train), deal with daily obligations 

(paying for necessaries) and cooperate with others 

(agreeing to eat at a certain hotel). No teacher, no 

textbook and no exam can educate on personal 

details about.  

               Traveling can teach more than a 

classroom. The real world means leaving the 

comfort zone and experiencing unknown things. 

Traveling is being in the real world, Travelling will 

teach i.) To be more patient. ii.) To leave your 

comfort zone iii.) To be more curious. iv) To 

appreciate other cultures.  v) To live simply. vi) To 

make friends with strangers vii) ...but to also 

embrace your solo travel experience viii) To try 

new things. ix.) To think creatively. x.) To find 

beauty in small things.  

                 Travelling, both inside and outside the 

country, is a powerful aid to education. It provides 

an experience of the world and calls into action 

and practical use of the various qualities of mind 

and intellect developed by education. Tact, 

firmness, engaging personality and lively 

conversation skills are some of the products of 

wide and extensive travelling. However highly 

educated a person is, if he has not lived and 

moved among people with different habits, 

languages and social customs, and morality, his 

own outlook remains narrow. He is less 

accommodating in his views and often fanatic in 

outlook. But those who have traveled widely are 

generally liberal in outlook. They have maturity of 

judgment and unerring in their understanding of 

people and their mind. Travel is completely 

transformative.  

1. Traveling is easier. We believe that traveling 

around the world should not be hard.  

2. Travelling opens eyes: If one is open and willing, 

travelling makes an incredibly more well-rounded 

human being.  

https://www.goodreads.com/author/show/1461.Gustave_Flaubert
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3. Traveling helps to learn who you are: Travelling 

helps to discover who you are. 

4. Travelling creates meaningful relationships: 

People one meets become some of the most 

valued names.  

5. Traveling develops skills: It’s travel that brings 

them to the surface. 

6. Travelling helps to learn new languages. 

7. Travelling means adventure: Travelling is 

excitement and adventure. 

8. Traveling gives you perspective: Meeting 

people from other cultures will teach that the 

way one is looking at the world isn’t the way 

everybody else does. Seeing the world will 

improve the vision and grip on reality. 

9. Travelling helps you move forward: Moving 

around the world is a perfect way to move from 

one of life stages into a great adventure.  

10. Travelling is education: Travel teaches 

economy, politics, history, geography, and 

sociology in an intense, hands-on way no class 

will.   

 11. Travel challenges: Travel is full of moments of 

joy and challenges. Overcoming the challenges 

gives some of the greatest joys of all. 

12. Travel shakes things up: Fly around the world, 

stopping over in all of the places.  

13. Traveling proves that dreams do come true.   

14. Travel gives cool stories: Even for people who 

can’t tell a story, just the words “last year in 

Mauritius” get party points.   

15. Travel is literally food for thought: The way 

people in other cultures prepare food, and break 

bread together. 

16. Travel gives a sense of accomplishment: 

Finishing a trip gives the sense satisfaction to do–

see the world. 

Geography :- Nothing reinforces the abstract 

concepts of geography and cartography better 

than traveling. Planning and executing a road trip 

will also promote mastery of map-reading skills, 

the mathematics required to predict timing, fuel 

allowances and miles per hour. 

Culture :- The primary educational reason many 

people travel is to learn about other cultures. 

Some people are surprised to find that even 

traveling domestically can afford this opportunity. 

Traveling abroad can illuminate cultural 

differences.  

Language :- Learning a foreign language is one of 

the more challenging educational reasons to 

travel. Even if one cannot achieve fluency in a 

foreign language, it can be beneficial to learn 

simple pleasantries and common phrases. 

History :- History is a fascinating subject because 

what is often represented in textbooks is only one 

version of what happened at a particular time and 

place. Traveling can illuminate the multiple 

perspectives of a place's history. Visit to art 

museums and historical museums, monuments, 

one can also talk to people who may have 

firsthand knowledge of monumental events.  

Conclusion :- It has been observed that in cities’ 

students are travelling twice a year either with 

their respective schools/colleges or with their 

parents or friends, because there is no financial 

problem with them, whereas students of village 

schools are deprived of such travels for their want 

of money. Government should look into the 

matter and make arrangement for Education Tours 

in Village Schools. 

                 Travelling is no doubt expensive and 

inconvenient. But for broadening the mind, 

growing out of narrow and parochial views, for 

development in international culture travelling 

inside one’s own land and also beyond it, is 

absolutely essential. After all we are living in `one 

world’ and unless the inhabitants of the globe 

understand one another well, there cannot be any 

prospect of peace and amity between the nations 

of the world. 

                  The earlier the young generation learn 

the lessons that travel teaches, the better, since 

the skills and experience that are gained can 

provide life-long benefits. The satisfaction that is 

derived from reaching the top of the peak or 

helping the children to learn new games all allow 

access to skills. One of the biggest challenges that  

young  generation face is having the courage to 

step outside their comfort zone.  
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               The irony is, that we tend to learn the 

most in uncomfortable, unfamiliar situations. In 

our daily lives we know how to respond to people 

and our surroundings but with new people and in a 

different environment, where the culture and 

values are in stark contrast to our own, that 

familiarity disappears and so does our confidence 

and feeling of security. The message to young 

generation is: Embrace the challenge and the 

discomfort because it will help to make you a more 

competent, knowledgeable and confident person; 

it will help you grow. “Just to travel is boring, but 

to travel with a purpose is educational and 

exciting” Sargeant Shriver 

REFERENCES :- 

1.  https://www.huffingtonpost.com/.../5-reasons-

why-traveling-is-the-best-education 

2. www.lifehack.org/359773/10-reasons-why-

traveling-the-best-form-education 

3. https://www.importantindia.com/.../short-

essay-on-importance-of-travelling-in-educati... 

4. https://www.bustle.com/.../93251-12-reasons-

why-travel-is-the-best-education-you-ca.. 

5 https://truththeory.com/2017/10/06/5-reasons-

travelling-best-form-education/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.huffingtonpost.com/.../5-reasons-why-traveling-is-the-best-education
https://www.huffingtonpost.com/.../5-reasons-why-traveling-is-the-best-education
https://www.bustle.com/.../93251-12-reasons-why-travel-is-the-best-education-you-ca
https://www.bustle.com/.../93251-12-reasons-why-travel-is-the-best-education-you-ca


ISSN :  2394-3580                                       Swadeshi Research Foundation               Vol. – 5, No. - 1     Feb. 2018 

A Monthly Journal of Multidisciplinary Research (UGC APPROVED, Impact Factor, Peer Reviewed & Refereed Research Journal) 

SRF National & International Research Journal & Book Publication House, 320, Sangeevni Nagar, Garha, Jabalpur (M.P.) 

Email Id: srfjbp@gmail.com , www.srfresearchjournal.com Phone- 0761-4036611, Mo. 9993332299, 9131312045 (Whatsapp) Page 74 

 

Flood Disaster and its Impacts on Tourism 

Praveen Kumar Jha 

Research Scholar, Magadh University  

 

 

ABSTRACT :- Among the all-natural disasters, flood 

has worst impact on economy and tourism 

industry. However, flood impacts on tourism in 

India are hardly discussed, leaving the lack of 

preparedness and adaptations from the tourism 

providers. The aims of this article  to comprehend 

the impacts of  flood  since 2013 to 2017, which 

include flood of Uttarakhand, Jammu & Kashmir, 

Assam , Bihar, Uttar Pradesh  and southern part of 

country and its impact on tourism industry, 

especially on how the tourism providers of such 

area faced such disaster. This study utilized both 

secondary and primary data especially in-depth 

interviews conducted. The findings shows that the 

disastrous flood had affected the tourism industry, 

especially in terms of decline in number of tourists, 

loss of employment, transport business,  hotel 

business, drop in the city economy and damage of 

nature , culture and heritage of nation. Therefore, 

it is crucial to plan tourism industry in such a way 

that it can ensure substitute of measures 

accessible during post and recovery period of the 

flood event. 

Key words :- Flood, tourism industry, disaster, 

impact 

Introduction  :- India is a leading, developing 

nation and Tourism, in India is economically 

important and is growing rapidly. The  tourism 

generated ₹14.02 lakh crore  which is 9.6% of the 

nation's GDP in 2016 and supported 40.343 million 

jobs, 9.3% of its total employment. The sector is 

predicted to grow at an annual rate of 6.8% 

to ₹28.49 lakh crore by 2027 (10% of GDP). 

Approximately 88.90 lakh  foreign tourists arrived 

in India in 2016 compared to 80.27 lakh in 2015, 

recording a growth of 10.7%.
 

Domestic tourist 

visits to all states and Union Territories numbered 

1,036.35 million in 2012, an increase of 16.5% 

from 2011. Flood, like any other natural disasters 

can cause extreme and diverse impacts on tourism 

industry. However, there was severe flood impacts 

on tourism of Uttrakhand, Uttar Pradesh, Bihar, 

Assam, Rajasthan and Madhya Pradesh, leaving 

the lack of preparedness and adaptations from the 

tourism providers. Tourism has long been 

recognised as an impetus in bringing business 

opportunities, ranging from a small scale to a large  

scale business venture as well as from nature 

based attractions to cultural based tourism 

attraction (Denicolai et al. 2010, Hamilton et al. 

2005, Ritchie 2004). As an industry, many factors 

determine the influx of tourist arrivals, not only 

confined to offerings of attractive man made 

products but also with the natural environment, 

including good weather and unique climate 

features (Berrittella et al. 2006, Prett 2010, 

Eugenio-Martin & Campos-Soria 2010). 

Nevertheless, tourism is vulnerable to climate, 

natural disasters and hazards (Barton 1994, 

Drabek 1995, Ritchie 2004, Scott & Lemieux 2010, 

Hall 2010). More pertinent, the global tourism in 

recent years had experienced many unusual crises, 

hazards and disasters (Ritchie 2004, Faulkner 2001, 

Hall 2010, Pyett 2011), including severe or extreme 

flood. Those nature disasters can cause different 

impacts on tourists as well as the local community. 

Several authors claim that natural disaster cause 

tourism destinations to lose its nature, economy 

and cultural assets, not only for temporary and a 

long term (Faulkner & Vikulov 2001, Md Ariffin 

2006) but also at various scale and level of 

disasters (Ritchie 2004, Henderson 1999). As for 

the tourists, disaster can add to the stress, 

discomfort and unsecure, resulting them to avoid 

the affected destinations (Chongfu Huang & 

Hiroshi 2007, Nicholis 2004, Coombes & Jones 

2010).  

Flood and Impact on tourism :- Floods are one 

of the major disasters faced by people all  

over the World. According to U.N.O. study 

the disasters that cause loss of l ife and 

financial loss in various countries of the 

world, flood disaster ranks one. As per 

https://en.wikipedia.org/wiki/Lakh
https://en.wikipedia.org/wiki/Union_Territory
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report of working group on water 

management for ‘Agriculture, Hydro 

Power, Flood control and other all ied 

sector’ (1998), GOI Ministry of water 

resource, New Delhi, about 84.09 percent 

loss of l ife is caused by flood alone in the 

world. India, next to Bangladesh is the 

worst victim of flood-affected country in 

the world, where 10.20 percent area is 

flood prone. This study includes the flood 

and its impact on tourism since 2013  to 

2017.  

2013 :- In June 2013, a multi-

day cloudburst centred on the North Indian 

state Uttarakhand caused devastating floods and 

landslides becoming the country's worst natural 

disaster since the 2004 tsunami. The reason the 

floods occurred was that the rainfall received was 

on a larger scale than the regular rainfall the state 

usually received. The debris blocked up the rivers, 

causing major overflow. The main day of the flood 

is said to be on 16 June 2013. Though some parts 

of Himachal Pradesh, Haryana, Delhi and Uttar 

Pradesh in India experienced the heavy rainfall, 

some regions of Western Nepal, and some parts of 

Western Tibet also experienced heavy rainfall, 

over 89% of the casualties occurred in 

Uttarakhand. According to figures provided by the 

Uttarakhand government, more than 5,700 people 

were "presumed dead. This total included 934 

local residents. Destruction of bridges and roads 

left about 100,000 pilgrims and tourists trapped in 

the valleys leading to three of the 

four Hindu Chota Char Dham pilgrimage 

sites. The joint operation of Indian Air Force, 

the Indian Army, and paramilitary troops 

evacuated more than 110,000 people from the 

flood-ravaged area.  

                 New Delhi, Gurugram and surrounding 

areas received a high amount of rainfall on 16 June 

2013, leading to flooding of the low-lying areas of 

the cities. The Yamuna River swelled to a new 

height of 207.75 meters submerging the low lying 

flood plains along the banks.  

Uttar Pradesh, Himachal Pradesh, Nepal :- The 

most populated and second largest state in area , 

full of tourist, historical and holy places was 

severely flooded in 2013.The most Six-hundred 

and eight villages, covering a population 700,000, 

in 23 districts of Uttar Pradesh were affected by 

the flood and drought.                                                                                                                                                                                                                                                                                                                                                                                                                                                

                     In Himachal Pradesh, floods caused 

loss of life and property and death toll in the state 

was 20. About 6000 citizens of Nepal were visiting 

the Indian region, of which 1,000 were rescued. 

Flooding of the Dhauliganga and 

the Mahakali rivers had caused extensive damage, 

with reports of 128 houses and 13 government 

offices swept away and over 1000 people 

homeless. A bridge that joins the India-Nepal 

border is highly damaged. 

2014 Jammu & Kashmir Floods :- Caused by 

torrential rainfall, in September 2014, the Kashmir 

region suffered disastrous floods across many of 

its districts. According to the Home Ministry of 

India, 2,600 villages were reported to be affected 

in Jammu and Kashmir, out of which 390 villages in 

Kashmir were completely submerged. In Srinagar, 

most of the city areas were submerged under 

water. The river Jhelum spilled over 

submerging Sonwar Bagh, Shivpora, Batwara, 

Soitang, Lasjan, Padshai bagh, Natipora, 

Pandrathan, LalChowk, Rajbagh, Jawahar Nagar, 

Gogji Bagh and Wazir Bagh neighbourhoods of city. 

The first and the second storey of the houses and 

hotels in Rajbagh that were packed with tourists 

were submerged. 

Despite of flood Severe Cyclonic Storm 

Hudhud
 
was a strong tropical cyclone that caused 

extensive damage and loss of life in 

eastern India and Nepal during October 2014. 

                Hudhud originated from a low-pressure 

system that formed under the influence of an 

upper-air cyclonic circulation in the Andaman 

Sea on October 6. Hudhud intensified into a 

cyclonic storm on October 8 and as a Severe 

Cyclonic Storm on October 9. Hudhud 

underwent rapid deepening in the following days 

and was classified as a Very Severe Cyclonic Storm 

by the IMD. Shortly before landfall 

near Visakhapatnam, Andhra Pradesh, on October 

12, Hudhud reached its peak strength with three-

minute wind speeds of 185 km/h (115 mph) and a 

minimum central pressure of 960 mbar 

https://en.wikipedia.org/wiki/Cloudburst
https://en.wikipedia.org/wiki/Uttarakhand
https://en.wikipedia.org/wiki/2004_Indian_Ocean_earthquake_and_tsunami
https://en.wikipedia.org/wiki/Himachal_Pradesh
https://en.wikipedia.org/wiki/Haryana
https://en.wikipedia.org/wiki/Delhi
https://en.wikipedia.org/wiki/Uttar_Pradesh
https://en.wikipedia.org/wiki/Uttar_Pradesh
https://en.wikipedia.org/wiki/Tibet
https://en.wikipedia.org/wiki/Hindu
https://en.wikipedia.org/wiki/Chota_Char_Dham
https://en.wikipedia.org/wiki/Indian_Air_Force
https://en.wikipedia.org/wiki/Indian_Army
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(28.35 inHg). The system then drifted northwards 

towards Uttar Pradesh and Nepal, causing 

widespread rains in both areas and heavy snowfall 

in the latte 

2015 :- In 2015, South Indian floods resulted from 

heavy rainfall generated by the annual northeast 

monsoon in November–December 2015. They 

affected the Coromandel Coast region of the South 

Indian states of Tamil Nadu and Andhra Pradesh, 

and the union territory of Pondicherry, with Tamil 

Nadu and the city of Chennai particularly hard-

hit. More than 500 people were killed and over 

18 lakh  people were displaced. With estimates of 

damages and losses ranging from nearly ₹200 

billion (US$3 billion) to over ₹1 

trillion (US$16 billion), the floods were the 

costliest to have occurred in 2015, and were 

among the costliest natural disasters of the year. 

The flooding has been attributed to the 2014–16 El 

Niño event. October to December each year, a 

very large area of south India, including Tamil 

Nadu, the coastal regions of Andhra Pradesh and 

the union territory of Pondicherry, receives up to 

60 percent of its annual rainfall from the northeast 

monsoon . The northeast monsoon is the result of 

the annual gradual retreat of monsoonal rains 

from northeastern India. Unlike during the regular 

monsoon, rainfall during the northeast monsoon is 

sporadic, but typically far exceeds the amount 

produced by the regular monsoon by up to 90 

percent. An El Nino can exacerbate this excessive 

rainfall. The coastal districts of Andhra Pradesh 

usually withstand the worst of heavy rains that 

occur during the northeast monsoon; with 

numerous river systems and wetlands, 

Pondicherry and eastern Tamil Nadu are prone to 

flooding. The city of Chennai alone experienced 

five major floods between 1943 and 2005, with the 

1943, 1978 and 2005 floods causing particularly 

severe damage. In addition, unplanned and often 

illegal urban development has led to many 

wetlands and natural sinks being built over; this, 

along with ageing civic infrastructure and poorly 

designed drainage systems, has resulted in an 

increased frequency of severe flooding. 

2016 :- Dalit villages in Cuddalore district were 

among the hardest hit by the floods, yet they 

faced exclusion from relief operations, according 

to a report by the National Campaign on Dalit 

Human Rights and the Social Awareness Society for 

Youth in Tamil Nadu. The report, based on a 

survey of 8,400 houses in Cuddalore district, found 

that out of 1,337 houses that were damaged 1,276 

belonged to Dalits. Among the 433 acres of crop 

lost, 378 belonged to Dalits. This unequal damage, 

the report says, is due to the fact that Dalit 

settlements are relegated to low-lying areas near 

rivers, streams or canals at an average distance of 

1.5 kilometers from the main villages they are 

attached to. In Kanchipuram district, among the 

affected villages, tribal communities were left to 

fend for themselves, as neighboring villages did 

not come forward to help. 

2017 :- More than 1,000 people have died and 

over 30 million have been affected in floods 

across India this monsoon, while it is estimated 

that 300,000 hectares of crops, mainly paddy, have 

been destroyed in the deluge in several parts of 

the country. More than 800,000 homes have also 

been damaged or destroyed, rendering thousands 

of people in flood-hit states live in temporary 

shelters. 

Families living in low-lying areas in states such 

as Assam, Arunachal Pradesh, Nagaland, Manipur, 

Bihar, West Bengal, Gujarat, Odisha, Uttar Pradesh 

and Jharkhand have been hit hard by this year's 

monsoon floods considered the worst since 2007. 

                Assam and Bihar are the two states that 

witnessed huge devastation with more than 3.3 

million people spread across 25 districts and over 

17 million in 21 districts have been affected by the 

current flooding in Assam and Bihar 

respectively.  More than 700 people lost their lives 

in the two states only.  

                 Floodwaters are reportedly receding 

across the affected swathe but thousands of 

people continue to receive food and other 

essentials from relief camps and community 

kitchens set up by state governments. Action Aid 

India and its partner organisations in Bihar, Assam, 

Nagaland, Uttar Pradesh, Rajasthan and Gujarat 

have been responding to the floods and we have 

so far been able to reach out to more than 10,000 

affected families, especially those belonging to 
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marginalised and vulnerable communities across 

the regions.   

                 Despite of relentless flood in north India, 

South India faced very severe Cyclonic Storm Ockhi
 

was the most intense tropical cyclone in 

the Arabian Sea since Cyclone Megh in 2015. The 

third and the strongest storm of the 2017 North 

Indian Ocean cyclone season, the origins of Ockhi 

can be traced back to an area of low pressure that 

formed on the Gulf of Thailand on 

November. While traversing the southern part of 

the Bay of Bengal, favorable conditions enabled it 

to consolidate into a deep depression. As a deep 

depression, it caused damage to property and life 

in Sri Lanka on November 29. Due to moisture and 

warmer temperatures between Sri 

Lanka and Kanyakumari (Cape Comorin) in 

mainland India, it intensified into a Cyclonic Storm 

on November 30. 

Results and Discussion :- The Travel & Tourism 

Competitiveness Report 2017 ranks India 40
th

  out 

of 136 countries overall. The report ranks the price 

competitiveness of India's tourism sector 10th out 

of 136 countries. It mentions that India has quite 

good air transport (ranked 32nd), particularly 

given the country’s stage of development, and 

reasonable ground transport infrastructure 

(ranked 29th). The country also scores high on 

natural and cultural resources (ranked 9th). Some 

other aspects of its tourism infrastructure remain 

somewhat underdeveloped however. The nation 

has very few hotel rooms per capita by 

international comparison and 

low ATM penetration. The World Tourism 

Organization reported that India's receipts from 

tourism during 2012 ranked 16th in the world, and 

7th among Asian and Pacific countries This section 

outline the results of the study, part one 

concentrates on the impacts on tourism industry 

and part two focuses on the tourism providers’ 

responses with regards to their sustainability of 

tourism businesses. There was a negative impact 

on this industry and decline in Tourist Arrivals and 

Cancellation of Tours. One central concern among 

the tourism business was the decline in the market 

segment due to external factor including disaster. 

From the data gathered during field visit, tourist 

arrivals during and after the disaster in all states 

there was decline in the number of tourists, while 

Uttrakhand had shown an extreme decline, 

dropped almost 70% from usual tourist arrivals. 

The tourism business in Uttarakhand 

generated ₹23,000 crores during 2013-14, 

however due to 2013 North Indian Floods, it is 

expected to witness a great fall to ₹6,900 crores, 

collapse in the transportation and public services 

due to the catastrophic flood had caused major 

disturbance to the various business entities in 

tourism. The flood had also affected the 

businesses of the tourist agencies and those 

operating in the state. The cancellation of tourist 

visits has brought negative impacts not only to the 

travel agency, but also to the resort businesses. 

Disruption of Nature and Heritage Tourism :- 

Tourism provides new energy, knowledge, 

refreshment, changes and reinforcement, peace 

and satisfaction to the tourists. Though, in the fear 

of natural disaster there was a decline in this 

industry.  Enjoyment, pleasure, relaxation and 

safety are embodied in the concept of tourism 

whereas crisis/disasters bring distress, fear, 

anxiety, shock, trauma and panic (Santana, 2009: 

300; in Kunwar, 2012). A disaster occurs when a 

significant number of vulnerable people 

experience a hazard and suffer severe damage 

and/or disruption of their livelihood system in such 

a way that recovery is unlikely without external 

aid. Disaster, as such, is a result of the interaction 

of hazard and vulnerability. ‘Hazard’ refers to the 

natural events that may affect different places 

singly or in combination at different times and 

‘vulnerability’ refers to the potential for casualty, 

destruction, damage, disruption or other form of 

loss in a particular element: risk combines this with 

the probable level of loss to be expected from a 

predictable magnitude of hazard (Wisner et al., 

2003: 49-50). 

Conclusion :- This study asserts that floods have its 

impacts on  local, national  and international 

tourism, bringing not only direct and indirect 

fatalities and damages to the premises and 

touristic magnetisms, but more significant 

resulting a critical situation that most of the 

tourism providers need to dealt with. The 

immediate impacts can be observed in sub-sectors 
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of tourism especially among tour organization, 

hotel sector, shopping, heritage sites and retailers. 

While the impacts were quite clear among the 

tourism industry, the plan after flood had receded 

was not clearly rendered by most of them. The 

performance of tourism, industry had decline due 

to the obstacles and risks caused by the floods. 

The intensity of impacts is closely link to the 

varieties of tourism resources and tourist market it 

caters. As the country was confronting with the 

flood hazard very shoddily, it is perceived that 

tourism industry has not been the priority of save 

period of the disaster. In the absence of the 

welfare of the local residents, evacuation and 

placement of residents are given a priority 

compared to tourism industry even though it is the 

state’s and national income generator. It is 

proposed that an integrated study on the flood 

impacts need to be done in order to produce a 

tourism contingency plan, as part of the flood 

recovery plan by the Central Government, State 

Government and local authorities. 
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               Tourism is a basic and most desirable 

human activity deserving the praise and 

encouragement of all peoples and all 

governments.
36

 It is an industry concerned with 

attracting people to a destination, transporting 

them there, housing, feeding and entertaining 

them upon arrival and returning them to their 

homes.
37

 

 The word ‘TOURISM’ is related to “TOUR” 

which is derived from a latin word ‘tornos’. ‘Toros’ 

means a tool for describing a circle or turners 

wheel. This is a word of compass or rather a pin at 

the end of a stretched string used to describe a 

circle. It is from this word ‘tornos’ that the motion 

of a ‘round tour’ or a ‘package tour’ has come 

which is very much of the essence of tourism.  

 The word ‘tourism’ consists of all those 

trades which together satisfy the varied needs of 

the travelers. Travel may be considered touristic if 

it satisfied the following conditions:– 

(a) Travel must be temporary 

(b) Travel must be voluntary 

(c)  Travel should not have remunerative 

employment as its aim. 

 In the Sanskrit literature there are three 

items for tourism derived from the root ‘atna’ 

which means going or leaving home for some 

other place. The three terms are– 

(a) Prayatna – It means going out for the pleasure 

and knowledge. 

(b) Desatana – It means going out of the country 

primarily for economic gains. 

                                                           
36

   The United Nation Conference on 

International Travel & Tourism, (Rome, 

1963)  
37

   James R. Abbey and Dunnavan L Sapienza, 

The Art and Science of Managing 

Hotels/Restaurant/institutions.  

(c) Tirthatana – It means going out to places of  

religious merits.  

 Ujjayini is the religious place and 

therefore, it is type of Tirthatana Tourism.
38

 

Because Ujjayini is the historical metropolitan city 

in the past. The various trade-routes of the 

country used to pass through this city in the Gupta 

Age, Kalidasa mentions carefully the topography of 

Ujjayini, including the temple of “Anādi vara” 

(Mahakala) where assembled in large number for 

offering worship.
39

 

 There are some following touristic 

religious places in Ujjayini which are historical 

heritage and support the tourism in Ujjain. The 

places are–  

1. Mahakaleshvara Temple 

2. Kal-Bhairav Temple 

3. Patal Bhairavi Temple 

4. Ram-Janardan Mandir 

5. Ram Mindir Ghat 

6. Bade Ganishji ka Mandir 

7. Chaubis Khamba Temple 

8. Gopal Mandir 

9. Gomti Kund 

10. Navgrih Mandir, Triveni 

11. Sandipani Ashram 

12. Bhartruhari’s Cave 

13. Peer Matsyendra Nath 

14. Kaliadeh Palace 

 

1. Mahakleshvar Temple – Mahakaleshvara  

Temple cited by the great poet Kalidasa in his 

works is dedicated to Lord Shiva. It is on the 12 

Jyotirlingas in India. The temple is a five storied 

massive structure and its carved motives displays 

the Rajput Style of architecture while screens and 

                                                           
38

   Gour, Anjana Singh, Various Aspects of 

Tourism, Ujjain 
39

   Meghaduta, 1, 37 
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pavilions combined with marble colonnades 

reminds the influence of Mughal Style  

 Bhasm Arti is one of the important ritual 

of this temple is a symbolic representation of 

death and life. This unusual sacrament that 

involves smearing the linga with hot ashes from 

the burning ghats is a mark of respect the 

destroyer of the universe, Lord Shiva. 

2. Kal-Bhairav – Bhairav is a fierce 

materialization of Lord Shiva and the city of Ujjain 

has numerious shrines dedicated to this ferocious 

manifestation. Kal-Bhairava temple is believed to 

be associated with the Tantra cult, a heretical  

secret religious group with browny black magic 

naunces. 

3. Patal-Bhairavi Temple – A legendary 

temple which holds an astounding story about the 

power of the mother Goddess. Patal Bhairavi 

Temple adornes a prime position. Hindu 

Mythology states Bhairav Nath, a selfish demon, 

chased a young girl Vaisno Devi, who was none 

other than the incarnation of the mother 

Goddess.
40

 

4. Ram Janardan Mandir– Constructed by 

Mirza Raja Jaisingh in the 17
th

 Cen. Ram Janardan 

Temples present an eye catching look. Presenting 

an outstanding structural elegance, these temples 

depict masterpieces of Maratha Painting on their 

walls
41

 

5. Ram Mandir Ghat– Ram Mandir Ghat 

located near the Harsiddhi temple in Ujjain is 

famous for its Kumbh Mela. Kumbh Mela is held in 

every 12 years. Ram Mandir Ghat, Ujjain is the 

most ancient bathing ghat in connection with the 

Kumbh celebrations. During the Kumbh Mela lacs 

of fortune-seekers gather the city from all corners 

of India.
42

 

6. Bade Ganeshji Ka Mandir– Situated near 

the tank of the Mahakaleshvara Temple, Bade 

Ganeshji Ka Mandir holds a colossal statue of the 

elephant headed God. 

                                                           
40

   Gour, Anjana Singh, Various Aspects of 
Tourism, Ujjain 

41
   Gour, Anjana Singh, Ujjayini Ka Nagarikaran, 

Sharda Publication, New Delhi 
42

   Gour, Anjana Singh, Marathakalin Ujjayini, 
University  Publication, New Delhi 

7. Choubis Khamba Temple– An impressive 

structure which belongs to 9
th

 or 10
th

 Cen. A.D. 

Choubis Khamba Temple presents an architectural 

marvel. The majestic entrance gate of the 

magnificent Mahakal Vana. The remains of which 

provides an amazing spectacle. Two splendid 

images of Goddesses are depicted on each side of 

the gate with the inscription of their names on the 

feet steps. These guardian deities  by name 

Mahamaya and Mahalaya in a very graceful form 

guards the grand entrance of the structure.  

8. Gopal Mandir– Dedicated to Lord 

Krishna, Gopal Mandir in Ujjain presents a classic 

example of Maratha Architecture, built in 19
th

 Cen. 

By Bayajabai Shinde. 

9. Gomti Kund– The legendary place where 

Lord Krishna believed to have summoned the holy 

rivers from the entire pilgrim centers so that his 

old Guru can peaceful do all the rituals. Gomti 

Kund is a steeped water tank, which situated near 

to the Sandipani Ashram. 

10. Navgrah Mandir (Triveni)– A unique 

temple dedicated to the planets of our solar 

system. Navgraha Mandir in Ujjain indicates that 

the planets need to be propitiated to avoid a 

negative influence.
43

 

11. Sandipani Ashram– An ancient Indian 

tradition of Gurukul imparts education to students 

irrespective of their wealth or poverty. Besides a 

variety of subjects and ancient sculptures in 

Gurukul students were taught battle techniques 

and spiritualism. From the Vedic period itself 

Ujjain was a reputed centre of learning. Sandipani 

Ashram is a famous place situated in Ujjain, where 

Lord Krishna spent his formative years until 

adolescence. Sandipani, the saint who taught 

Krishna and Balrama here in this Ashram. 

12. Bhartruhari Caves– Bhartruhari Caves in 

Ujjain is believed to be the place where 

Bhartruhari, the step brother of Vikramaditya, 

have lived and meditated after renouncing worldly 

life. His famous works ‘Shringarshatak, 

Viragyashtaka and Nitishtaka. It is situated first 
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above the bank of river Kshipra. Bhartruhari Cave 

is a predominant tourists place in Ujjain.
44

 

13. Peer Matsyendra Nath– Pre-islamic India 

held Peers, a saints with great and it is believed 

that they have attained spiritual awareness though 

stern atonement.  Matsyendra, a peer belonged to 

the Nath Sect of Shaivism lived in the outskirts of 

Ujjain. Peer Matsyendra Nath is dedicated to the 

memory of this great leader. Excavation at this site 

has revealed some antiquities which date back to 

the 6
th

 and 7
th

 Cen. B.C.  

14. Kaliadeh Palace – Kaliadeh Palace is a 

place located on the bank of Shipra. It is one of the 

most famous landmark of Ujjain. Once recorded as 

beautiful temple of Sun with two tanks (Kund) with 

name of Surya Kunda and the Brahma Kunda. 

Central Dome of the palace is a beautiful example 

of Persian architecture and the Persian inscriptions 

here record the visits of Mughal Emperor Akbar 

and Jahangir to the palace. 

Apart from its historical and architectural 

significance the Palace is also of great tourism 

aspect. Here tourist has not only added in its 

growing popularity amidst the tourist circuit but it 

has also immensely contributed in pushing the 

tourism potentialities of the nearby areas. 

The palace has been presently restored 

with its fitness and glory. Along with the 

compound wall and the pillars the Sun temple is 

also renovated which is located at the centre of 

the palace. Since it is surrounded by river Shipra 

this palace shares the elegance of nature.  

 All above historical, religious and 

archaeology places of Ujjain attract tourism and 

also strongly required heritage management and 

conservation of some ancient and historical 

monuments to maintain their original, unique and 

historical importance of the city.  

 

Tourism is a valuable attribute to most 

developing nations in their search for means by 

which maximum rates of economic growth can be 

attained. The importance of tourism as a 

                                                           
44

   Kanungo Shobha, Ujjayini Ka Sanskritic 
Itihas, Indore 

contributor of economic growth is so widely 

accepted that year after year.
45

 

 

The cultural heritage management is also 

attract striking a balance between developing the 

tourism industry and generates revenue while still 

conserving the physical integrity of sites. 

 

According to UNSCO heritage is our legacy 

and cultural identity that we pass on to the next 

generation. (Reportedly Rs. 100 Crore will be 

provided by the Union Government every year 

under the Smart City Project for Ujjain) Smart City 

project proposal is also insist on preserving 

heritage value of Ujjain and for future generation.  

 

In fact, the present Government heritage 

management programme be a very useful and 

important beckoner to enhance the tourism in 

Ujjain.      
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Tourism and Geology of Shivna River Basin Area, Madhya Pradesh, India 

Shyam Lal Bamniya 
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Abstract :- Shivna River Basin is a culturally rich 

River and one of the most important tourist 

destinations in the India. It attracts a large number 

of tourists and travelers from all over the India for 

cultural & heritage tours of this place. There are a 

number of heritage monuments in Basin area 

which set the mind of tourists for Madhya Pradesh 

heritage tours and travels. From North to South 

and East to West, Shivna Basin is dotted with many 

historic monuments, forts & palaces, ancient 

temples and other architecturally beautiful 

buildings and structures. Indian wonderful 

heritage monuments show the vibrant art & 

architecture which attract tourists on heritage & 

cultural tours in Shivna Basin. The historically and 

culturally rich River of Madhya Pradesh has many 

famous heritage monuments such as, 

Pashupatinath Temple, Bandiji ka Baag, Shri Khade 

Balaji Temple, Gandhi Sagar Sanctuary, Mandsaur 

Fort, Telia Talab etc. These all examples of heritage 

monuments in Shivna Basin Area attract a very 

large number of tourists from all over the India. 

Tourism Geology is a discipline which studies the 

link between tourism and geological 

environments. The geological setting of area is 

characterized by development of rocks of different 

ages, ranging from Neo Proterozoic to Recent. In 

this Paper, we will study the attraction of tourist 

places in Basin area and also we will Geological 

study about the Shivna Basin. 

Key words :- Tourist, heritage, Pashupatinath 

Temple, Shivna River Basin, Madhya Pradesh.  

Introduction :- The present study area is located in 

the Shivna River Basin within the Latitudes 23º 32' 

to 24º 15' N and Longitudes 74º 47' E to 75º 22' E. 

Shivna River originates from the Sevna village, at 

an elevation of about 524 m. in Pratapgarh District 

of Rajasthan, Shivna River is a main tributary of 

Chambal River, which extends over 103.4 km 

covering parts of Madhya Pradesh and Rajasthan, 

Shivna River Basin covers a total area of 3361.52 

sq. km. The present study area constitutes a part 

of Malwa Plateau of the Deccan Volcanic Province 

(Upper Cretaceous to Lower Eocene). It is 

characterized by the development of different 

basaltic lava flows and alluvium (Recent) mainly 

along the river course. The other litho units 

encountered in the area includes Jhiran sandstone 

and Binota shale (Neo Proterozoic). The 

temperature ranges from 4.1
0
c to 45

0 
C

 
with an 

average of 24.3 
0 

C. The relative humidity value of 

more than 70 % is has been recorded during the 

south west monsoon season. Whereas relative 

humidity less than 25 % is recorded during period 

from February to May.The trend of wind is variable 

through out the year. Analysis of the wind speed 

data exhibits that wind blows at the rate of 5.2 

k.m. / hr during December.  Rate of wind speed 

during June is recorded to be 16.6 k.m. / hr.The 

Annual average rainfall has been computed as 

734.00 mm. The Shivna River Basin existing in 

Pratapgarh district (Rajasthan) and Mandsaur, 

Ratlam district (Madhya Pradesh). The study area 

is approachable both by road and rail throughout 

the year. 

About Shivna River Basin tourism and Geology : 

Pashupatinath Temple - Pashupatinath Temple at 

Mandsaur, also referred to as the Mandsaur Shiva 

temple, is a Hindu temple devoted to God Shiva in 

Mandsaur town. It is a Pashupatinath tradition 

temple within Shaivism situated on Shivna River 

Bank, and is known for its eight faced Shiva Linga. 

The temple monument is dated to the 5th or 6
th

 

century based on inscriptions, with some referring 

to the site as Dashapura both a significant source 

of Gupta Empire era archaeological discoveries. 

The eight face Shiva found in the reconstructed 

Pashupatinath temple is from the 1st millennium 

CE and a rare iconography. It is 4.5 metres tall and 

was revealed in the river bed of the Shivna. It has 

been reconsecrated into the temple. The upper 

part of the linga has four heads in a line, even as 
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the other four heads are fixed below them in the 

second line. The faces have open eyes with the 

third eye on their forehead visible. Each face has 

elaborate hair most likely reflecting the culture of 

its time for men. Each wears jewelry such as 

earlobes, choker and more. The eight faces 

characterize the various aspects of Shiva in 

regional Shaivism religion: Bhava, Pashupati, 

Mahadeva, Isana, Rudra, Sharva, Ugra and Asani. 

Pashupatinath Temple constructs on the deccan 

trap rock. Deccan traps comprise to Basaltic flows 

which have been grouped into Kalisindh and 

Kankariya – Pirukhedi Formations. The Kalisindh 

Formation consists of 3 ‘aa’ type lava flows which 

are fine grained and non-porphyritic. The flows 

have a Vesicular type.  

Bandi ji ka Baag - Bandi ji ka Baag famous places to 

visit in Mandsaur ornamented with glass interiors, 

the temple is 120 years old and is devoted to 

Jainism.The place colourful reflection lights 

adorning the walls inside.  

Shri Khade Balaji Temple -This temple is one more 

place to visit in Mandsaur devoted to Lord 

Hanuman, it is a very old temple with interiors 

decorated with stones.  

Gandhi Sagar Sanctuary - Gandhi Sagar Sanctuary 

located on the boundary of Mandsaur and Nimach 

districts, the sanctuary is extend over an area of 

369 km square adjoining Rajasthan state. The 

beauty of the sanctuary deception in the fact that 

the sanctuary is divided into two parts by the 

Chambal River, as a result, the western part lying 

in the Nimach District and the eastern part of 

Mandsaur district. Gandhi Sagar Sanctuary rock 

belongs to Kharip/Semari Group constitutes the 

oldest geological formation in area. It is 

represented by Binota shale and Jiran Sandstone, 

which are well developed in the North-West sector 

of basin area. 

Mandsaur Fort-Renowned as the Dashpur Fort, 

the fort is situated on the order of Malwa and 

Mewar and therefore is a historically important 

fort. The fort was destroyed after it was attacked 

by Timur after which the Delhi Sultanate became 

very weak. During that time, Dilawar Khan Gauri 

was the ruler of Malwa province which makes the 

fort. 

Telia Talab - This is a different famous place to 

visit in Shivna Basin.The main source of supply for 

the residents, the destination is also a famous 

attraction amongst the tourists. A popular 

associate place for the family, friends and 

relatives. Telia Talab also has a park and a temple 

nearby. People of all religions and castes come 

here to spend their evenings making it a lively 

cultural hub in the evenings. 

Shree Bahi Parshwanath Digambar Jain Atishaya 

Kshetra - Situated just 13km away from Shivna 

River, the place was built after it was sacred by the 

Acharya Shri Kalyan Sagar ji Maharaj and is also 

known as a "Chaupati" in short.  There 58 cm high 

black coloured idol of Lord Parshwanath in the 

padmasana posture known as Mulnayak. This 

place constructs on Binota shale. 

                 The another place visit in basin area are 

Goutamnath temple situated at beautiful basalt 

hills and caves near Aranud town Rajasthan 

state,Alwi Mahadev temple situated at Shivna and 

Chambal river joining point near Hingoria 

village,Hori Hanuman Temple situated at Shivna 

and Rajor River joining point near Jambukheda 

village, Archeological department Mandsaur. 

Conclusion :- The tourism and geology requires 

scientific combination and support of many 

beautiful areas of different types, individuality and 

functions, namely inclusive beautiful areas, as well 

as special beautiful areas with major functions of 

tourism, scientific exploration, sports, 

convalescence, summering, display of historical 

cultures and national customs, religious and family 

pilgrimage. 
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The Role of Marketing in Tourism and Hospitality Development 

Dr. Abhinica Sahu 

Guest Faculty, UIM 

 

Introduction :- The role of marketing is to 

facilitate a common platform for participation of 

both the buyers and sellers. The alignment of 

marketing strategies with the functional strategy 

of the organisation is very important in order to 

get the maximum benefit out of the marketing and 

its related activities. Just like any other major 

sector, the travel and tourism sector also values 

the role of marketing in the organisational 

context. The various elements of marketing 

environment have direct impact on the business 

operation, and the business has the responsibility 

to fulfill the expectations of the customers 

through various strategic and tactical marketing 

decisions
46

.  

               Since developing countries are facing with 

the problems such as high unemployment, 

restrictions on foreign currency resources and 

being single-product economy, so attention to the 

tourism industry is of particular importance. Since 

Iran's economy is highly dependent on revenues 

from oil exports, fluctuating world oil prices over 

time have been affected macroeconomic variables 

such as national output, gross investment, 

employment and foreign exchange earnings. 

Therefore, in order to diversify the sources of 

economic growth, foreign exchange earnings and 

employment opportunities in different countries, 

development of tourism industry has aroused 

much more attention. Given these circumstances 

and given that Iran, according to World Tourism 

Organization, has ranked fifth of the natural 

attractions and tenth of archaeological and 

historical attractions as well as increasing youth 

population, high unemployment, the need to 

increase foreign exchange earnings and foreign 

investment, more attention to this area can 

achieve full employment, increased foreign 

exchange earnings, introducing Iran’s civilization 

and culture to the world, broad and constructive 
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engagement with the world and provide breaking 

boundaries and ethnic minority. 

            Along with expensive methods, 

inexpensive, but fruitful methods also are 

followed to attract tourists in the majority of 

industrialized countries. On the other hand, 

because one of the reasons of all big companies’ 

success is their attention to the marketing 

research in all aspects and it cannot be ignored, so 

it seems necessary to use marketing in tourist 

attraction. Many studies have been conducted on 

the impact of tourism on the economic growth 

that in the following part some cases of it has 

been noted, but so far at least in Iran, a study on 

the impact of marketing and adopting marketing 

strategies on tourism growth has not been done. 

Therefore, this study through descriptive – 

analytical study examines the role of marketing 

and adopting appropriate marketing strategies in 

the progress and tourism development
47

. 

Principles of marketing and its role in tourism :- 

In order to remain in the tourism marketing 

competition, organizations in both public and 

private sectors should know their customers and 

be aware of their demands. They should also be 

able to make their potential customers aware of 

their products and services, convince them and 

suggest them that they benefit if they turn into 

real customers, namely to travel to the same 

location and desired destination that has been 

prepared with the purpose to travel. Marketing in 

the tourism industry is related to these issues. In 

the Countries that want to benefit from the 

activities of tourism, national tourism 

organizations are responsible for this work. In the 

society that should compete to attract the coming 

travelers, in the process of marketing, tourism 

organizations in their marketing process pay 

special attention to the specific cultural groups, 
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and they emphasize on the attractiveness of the 

products they offer. It is most likely that the 

success of organizations that work in the private 

sector depends on effective marketing and 

delivering fun service in the trip by plane, having 

rooms in chain guest houses or conducting leisure 

groups and specific travelers. This section in detail 

discusses about marketing concepts and the 

importance of marketing in the tourism industry 

and global economic system (of tourism) as a 

fundamental issue. 

Suggestions :- That’s where a marketing 

strategy comes into play. 

                  A marketing strategy doesn’t have to be 

complex. In fact it should be a living, breathing 

document that guides you to ensure you are 

consistently marketing the benefits of your 

products and services to the appropriate 

audiences to achieve positive return on 

investment. That’s it! 8 compelling reasons why 

you need a marketing strategy for your tourism 

business 

1. To identify your ideal customer :- Your ideal 

customer will dictate all of your marketing 

activities, so it is really important to identify this 

persona BEFORE your decide on what tactics to 

employ. 

                Without knowing your Ideal Customer, 

you could be spending time and money targeting 

those who are not necessarily interested in your 

product/service, or you may be targeting those 

who we don’t really want to work with. If you 

aren’t specific with your messages, then you aren’t 

optimising your chances of making as many sales 

as you possibly can! 

2. To identify what you want to achieve from 

your marketing efforts :- Setting goals and 

objectives is a big part in making your marketing 

dollars accountable, and also being able to report 

on your return on investment – which is so 

important considering tourism businesses have a 

limited budget to spend on marketing activities.To 

articulate what sets you apart from competitors :- 

Knowing what makes your business unique or 

different from competitors in the industry is a very 

powerful selling tool, and communicating this in a 

way that ‘speaks’ to your ideal customers is a big 

part of creating sales. 

3. To have an action plan to achieve your goals and 

objectives :- An marketing action plan is literally a 

plan of what marketing tools and tactics you plan 

to use to achieve your goals and objectives, which 

are selected based on your marketing objectives 

and your Ideal Customer’s predispositions. 

4. To better understand your marketplace :- A 

strategic marketing plan allows you to assess your 

industry’s competitive environments, consumer 

trends and demands and gives you the opportunity 

to reassess and align your offering to suit the ever-

changing marketplace and your ideal customers 

within it. 

5. To help you focus and hone in on the most 

important tactics :- At the end of the day you have 

limited resources to get your message in the hands 

of your ideal customers. A strategy will allow you 

to feel confident in your actions knowing that they 

are focused and strategic, and will avoid making 

rushed decisions (like agreeing to a print advert in 

the local visitor guide on the spot without thinking 

about potential return on marketing investment) 

that may end up being a waste of resources! 

6. To measure your return on investment :- There 

is absolutely no point investing in marketing 

activities if you cannot track the return on 

investment. A strategy will outline how you intend 

on holding your actions accountable and will force 

you to review activities that are not generating a 

positive ROI. 

7. To remind you that you’re in business to stay in 

business :- At the end of the day, you are in 

business for a reason. And if you truly want to 

make a good go of marketing your business 

properly, then a strategy is an essential part of 

providing efficiencies and positive outcomes for 

your business
48
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Development Through Tourism and Hospitality 

Dr. Mrityunjay kumar 

Professor Economics, R.D. Govt. P.G. College Mandla 

 

INTRODUCTION :- Federation of Hotel and 

Restaurant Associations of India states that India 

currently has over 200,000 hotel rooms occupied 

across hotel categories and guest-houses and is 

still facing a shortfall of over 100,000 rooms. 

Leading hotel brands have pepped up their capital 

and are in various stages of commencement of 

new proprieties in India, both in metro and non- 

metro cities. According to World Travel & Tourism 

Council, by 2020, travel and tourism investment is 

estimated to should reach US$ 109.3 billion or 7.7 

per cent of total investment. The foreign direct 

investment (FDI) inflows in hotel and tourism 

sector during the period April 2000–March 2014 

stood at US$ 7,348.09 million, as per the data 

released by Department of Industrial Policy and 

Promotion. Foreign exchange earnings during 

January-June 2014 stood at US$ 9.44 billion as 

compared to FEEs of US$ 8.58 billion during the 

same period last year, registering a growth of 17.9 

per cent. FEEs during June 2014 were US$ 

1.41billion.The number of tourists availing the 

tourist Visa on Arrival (VOA) scheme during 

January-June 2014 has recorded a growth of 28.1 

percent. During the period, a total number of 

11,953 VOAs have been issued as compared to 

9,328 VOAs during the corresponding period of 

2013. Throughout history, towns and cities have 

been a concentrate of tourist activity, providing 

accommodation, entertainment and other facilities 

for visitors. However, although much of the 

world’s tourism activity occurs in urban areas from 

major cities like Paris and London to coastal 

resorts; it is only recently that urban tourism has 

been identified as a significant sector of tourism 

worthy enough for academic attention. 

HOSPITALITY AND TOURISM IN THE INDIAN 

SCENARIO : The tourism and hospitality industry is 

one of the largest divisions under the services 

sector of the Indian economy. Tourism in India is a 

key growth driver and a important source of 

foreign exchange earnings. In India, the sector's 

direct contribution to gross domestic product 

(GDP) is expected to grow at 7.8 per cent per 

annum during the period 2013-2023. The total 

market size of the tourism and hospitality industry 

in India was at US$ 117.7 billion in 2011 and is 

expected to touch US$ 418.9 billion by 2022. The 

foreign direct investment inflows in hotel and 

tourism sector during the period April 2000–March 

2014 was at US$ 7,348.09 million, as per the data 

announced by Department of Industrial Policy and 

Promotion. According to a study conducted by SRI 

International ,India is plan to be number one for 

growth globally in the wellness tourism sector in 

the next five years, clocking over 25 per cent gains 

annually through 2017. The tourism sector in India 

is prosperous due to an increase in foreign tourist 

arrivals (FTA) and a larger number of Indians 

travelling to domestic destinations. According to 

statistics available with the World Travel and 

Tourism Council (WTTC), income gained from 

domestic tourism rose by 5.1 per cent in 2013 and 

is anticipated to increase by 8.2 per cent in the 

present year. Hotels are also an extremely 

significant component of the tourism industry. The 

Indian hospitality sector has been growing at a 

cumulative annual growth rate of 15 per cent 

every year, adding required amount of foreign 

exchange to the economy. On part of the Indian 

government, which has provided policy and 

infrastructural support, has been instrumental in 

the promotion and development of the industry. 

The tourism policy of the government objective is 

to speed up the implementation of tourism 

projects, development of integrated tourism 

circuits, unique capacity building in the hospitality 

sector and new marketing strategies. 

EMERGING TRENDS IN HOSPITALITY : The Indian 

hospitality industry has emerged as one of the key 

industries driving the growth of the services sector 

and, thereby, the Indian economy: 
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 PROMOTE F&B REVENUE :- During the changed 

scenario has meant that many Hotels have 

started re working their strategy. One of the 

strategies adopted is pushing up revenues from 

F&B (Food & Beverage) as well as Banqueting 

functions. This has started paying dividends 

with some of the Hotels reporting increase in 

F& B revenue by 20 to 25% year on year. Going 

forward F&B revenues are likely to play a key 

role in the revenue stream of the Hotel.  

 PERVASIVE WELLNESS :- Pervasive wellness 

support to rise to the development of new 

hotel patterns and other operations 

specializing in weight loss and total wellness 

designed to transform you during and after 

your stay.  

 HEALTH CAMPS :-  Health camps Signals 

broadens to include overall wellbeing, health as 

the centre of a holiday experience becomes 

more desirable. Hotel chains are re-branding 

around wellness, recognizing the concept and 

focusing on fitness .India’s health and wellness 

tourism is expected to generate revenues of 

INR320bn in 2016, after increasing at a growth 

rate of 25.6% over the next 4 years.  

 ASSISTED LIVING  :- Hotels will become an 

increasingly attractive option for electronically 

assisted long-stay living as a buffer between 

the post-retirement and pre-nursing home life 

stages. People aged over 60 currently hold 

more than 50% of the wealth in developed 

societies would like to assisted living developed 

as a residential alternative to nursing home 

care option for seniors because of its emphasis 

on resident choice, dignity, independence and 

privacy. 

 TEMPORARY MIGRANTS :- International and 

intra-national migration as many hope for 

better economic prospects. Seasonal workers, 

mainly in agriculture, continue to be the single 

most important group of temporary worker 

migrants .The ability to move globally 

continues, migration will increase exponentially 

driven partly by ‘pull’ factors (i.e. need for 

workers) and ‘push’ factors (i.e. civil unrest, 

poverty). The migrants will require temporary 

medium-term accommodation in predictable 

locations. The Hotels will provide additional 

facilities to migrate for earning extra revenue.  

 MARKET TRAVELERS :- The middle class in Asia 

and western countries are newly mobile and 

require accessible hotel accommodation for 

both work and leisure. By 2030 the global 

middle class will more than double in size, from 

2bn today to around 5bn. International travel is 

still relatively young in China, it grow by 17% 

per year over the next decade . The role of 

virtual environments in our daily lives blurs 

with the physical and consumers cease to 

distinguish between these in the products and 

services that they consume. 

 REACTIVE ENVIRONMENTS  :- The proliferation 

of sensors, data and automation are creating 

reactive environments that can sense anything 

from weather patterns to user behavior, and 

automatically adapt the space and hospitality 

service experience .By 2020 the number of 

connected mobile devices is set to increase 

from 9 billion today to 24 billion.. Smart home 

technologies such as remote monitoring, light 

and heating control, motion detectors and 

cameras are all capable of being operated by 

smart phone.  

EMERGING TRENDS IN TOURISM :- The following 

are emerging trends in tourism industry by 

adapting the service marketing approach for 

achieving great success. 

 SEDENTARY LIFESTYLE :- It has been observed 

that contemporary travellers being bored by 

the sedentary lifestyle and mounting work 

pressure are yearning for leisurely activities 

and they are more eager in having new and 

unique experiences.  

 WILLING TO UTILIZE THEIR VACATIONS :- 

Travellers are willing to utilize their vacations to 

the utmost to rejuvenate. Traditional travel 

sector which include adventure travel, nature 

tourism, cultural and heritage tourism and 

vacationing with family are still popular with 

the tourists.  

 THRILLING EXPERIENCES :- Tourists are also 

admiring several non-traditional activities such 

as birding, mountain biking, cruise travel, 

festivals and special occasions, the thrilling 
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experiences will offer splendid memories at 

tourism place  

 THE RISE OF E-TOURISM :- The internet has 

modernized the face of travel industry, with its 

massive impact among the tourists. Travellers 

influencing their decision-making and is the 

fundamental force behind personalization and 

customization. Now a day they also prefer 

online bookings and reservations nowadays. 

These immense changes brought by technology 

to buy a standard tourist package proposed by 

a tour operator 

 EMERGING TRAVEL AGENCIES :- Airlines, travel 

agencies and other travel professionals are 

merging with each other with the objective 

that bigger is better. Moreover, the growing 

competition among the airlines has resulted in 

opening up of new routes and most of the new 

routes to the US are more focused to the 

Western countries  

 POTENT ELDERLY PEOPLE :- A large number of 

financially potent elderly people across the 

globe with enough time are looking forward to 

enjoy their dream vacations and are planning 

to travel. 

CONCLUSION :- This analysis clearly highlights that 

destinations seeking to maintain or strengthen 

their position in the future world of Hospitality and 

tourism industry should start working on a long-

term action plan comprising a set of strategies that 

comply in the future needs of the truism people. 

The above study deserves a deep reflex ion as it 

might spark other ideas and create interesting 

debates. Despite the size and complexity of the 

industry, today many of its arms are 

interconnected by technology. Computer systems 

now allow people to reserve airline tickets, rental 

cars, hotel rooms, and tours-all at the same time. 

These computer systems are called computer 

reservation systems or global distribution systems. 

Although many in the industry work in behind-the-

scenes positions, those on the front lines-travel 

agents, front desk clerks, tour guides, and so on-

must be enthusiastic and articulate. And in most 

any position, you'll need to have a love of service 

and a strong attention to detail. The Ministry of 

Tourism has been making efforts to develop 

quality tourism infrastructure at tourist 

destinations and circuits in the country. It has 

sanctioned Rs 4,090.31 core (US$ 680.52 million) 

for a total number of 1,226 tourism projects, 

which includes projects related to 

Product/Infrastructure Development for 

Destination and Circuits (PIDDC), Human Resource 

Development, Fairs and Festivals, and Adventure 

and Rural Tourism for infrastructure 

augmentation. In the On the other hand, natural 

disasters such as tsunamis, volcanic eruptions and 

earthquakes as well as health issues, such as avian 

and swine influenza, have changed our perception 

of holiday and leisure ,other issues such as Market 

Segmentation and Overlapping Brands, Labour 

Shortages, Interactive Reservation Systems, and 

Globalization, are hurdles for the growth of 

hospitality, tourism industry. 
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Abstract :- Tourism is one of the most important 

components of the global economy. It generates 

billions of dollars in revenues and millions of jobs 

worldwide. It is considered by many communities, 

especially in emerging countries the only tool for 

development, and the only chance for increasing 

the quality of life. From the socio-cultural 

perspective, tourism brings together people from 

different backgrounds, cultures and traditions and 

promotes peace. But at the same time, due to 

globalization, many communities have lost their 

cultural identity and gave way to a modernization 

of their village or town. Present study reveals that 

Tourism is considered as one of the largest and 

fastest developing sectors of India and so in 

Madhya Pradesh. Its high growth and 

development rates bring considerable volumes of 

foreign currency inflows, infrastructure 

development, employment generation, regional 

development, economic multiplier effects and 

introduction of new management and educational 

experience actively affect various sectors of 

economy, which will be positively affected to the 

social and economic development of the state and 

country. However the industry also generates a 

number of other negative socio- economic and 

cultural impacts on local communities 

Key Words :- Tourism; Tourism Development; 

Socio-economic Impacts; globalization; 

environment, Sustainable Tourism Development   

Introduction :- Tourism in general words is a 

displacement from the usual environment though 

it may varies when it come to purpose. OECD 

(1991) observes that "tourism is a concept that can 

be interpreted differently depending on the 

context. 'Tourism' may cover the tourists, or what 

the tourists do, or the agents which cater to them, 

and so on."Similarly, WTO (1995) defines tourism 

as "the activities of persons traveling to and 

staying in places outside their usual environment 

for no more than one consecutive year for leisure, 

business and other purposes”, As well as, there are 

three main types of tourism: domestic tourism, 

incoming or inbound tourism and outbound 

tourism (Cooper et al., 1993).  

 Domestic Tourism: This is when people take 

holidays, short breaks and day trips in their 

own country. Examples would be: 

 A couple taking a weekend breaks in their own 

country, 

 The supporters of a sport team going to an 

away game featuring their local team;  

 A family visiting relations in another part of the 

country, even if they live only a few miles away.  

 

 Incoming/Inbound Tourism: This describes 

people entering the country in question from 

their home country, so it is a type of 

international tourism. Examples could be:  

 A party of Japanese visitors coming to Europe 

on a trip; 

 Teams from different countries entering a 

country for an international event, such as the 

Olympic /Asian Games;  

  Families from U.S.A. entering India to visit 

relations.  

 Outbound Tourism: This term applies when 

people travel away from their home country to 

visit other international countries for leisure or 

business. Examples of this could be: 

 A family from India going on holiday to France;  

 Business people from the UK travelling to India 

to visit a major exhibition;  

 A day tripper from Nepal visiting Bihar (India). 

               Tourism plays an extremely important role 

in the economic and social development of most 

countries in the word. It is the largest generator of 

employment and its services range from travel, 

accommodation, catering and maintenance of 

culture and traditions especially the handicraft 
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industry and to preservation of eco-system. Host 

community/ Local Natives are directly or indirectly 

get affected by tourism. Tourism is a give and take 

activity in which not just tourist but host also get 

affected similarly and for mutual benefit a goal of 

sustainability is must. In this respect United 

Nations General Assembly declared the year 2017 

as international year of sustainable tourism for 

development. 

Objectives of Study : 

1. To identify the economic impacts of the 

tourism.  

2. To identify the socio,cultural,economic impacts 

of the tourism  

3. To  identify  the  Positive impacts, Multiplier 

effect, Negative impacts of tourism on Host 

Community 

4. To identify the new dimensions in tourism for 

empowering host community.  

5. To identify Tourism‘s role in Sustainable 

Development. 

Methodology :- The data for this study were 

collected from local residents which engaged in 

tourism activities. Tourists were identified as a key 

factor in developing tourism in local communities. 

This research is mainly based on secondary data 

such as broucher, pamphlets, books, news papers, 

internet, advertisement, Reports, Documents etc. 

Tourism in Madhya Pradesh: An Overview  :- 

Madhya Pradesh (M.P.) is called as the heart of 

India because of its location in the centre of the 

country. It has been home to the cultural heritage 

of many religions especially Hinduism and Jainism. 

Innumerable monuments exquisitely carved 

temples, stupas, forts and places are dotted all 

over the state. The temples of khajuraho are world 

famous for their erotic sculpture and are a 

UNESCO world heritage site. Gwalior is famous for 

its fort and palaces. M.P. is also known as tiger 

state because of the tiger population. Famous 

national parks like kanha, bandhawgarh, sanjay 

national park, satpura (Pachmarhi) and pench are 

located in M.P.  Ujjain, orchha and mandu are also 

important destinations of M.P.  

                  Let’s look out some of statistics of 

tourism status in M.P., as per Madhya Pradesh 

state tourism development corporation (MPSTDC). 

M.P. has witnessed a record 620 percent increase 

in no. of tourists from India and abroad in the last 

7 years. In 2005-2006, only 74, 14,375 tourist from 

India and abroad visited the state, while in 2012-

2013, a record 5, 34, 13,039 came to M.P.Thus in 

the last 7 years from 2005-06 to 2012-13, a total 

620.40 percent increase in tourist arrival was 

recorded in the state. In the years of 2011-12, 

there was a sharp increase in tourist arrival, while 

in the year 2013-14 a total of 6.33 cr. tourists have 

already visited the state. MPSTDC’s earning was 

rs.12.80 cr. in 2003-04 which went up rs.91 cr. in 

2012-13 and thus there was an increase of610.94 

percent in the earnings in the last 9 years. 

Some more Steps :- Madhya Pradesh is expecting 

between 10 to 15 percent growth in 2017 to 

around 7.5 crore this year as it undertakes a slew 

of initiatives to promote the state as a preferred 

destination. The state saw about 7 crore tourist 

arrivals last year (2016).One of the initiatives that 

has been taken was to organize the third edition of 

‘Madhya Pradesh Travel Mart’. It was attended by 

national and international tourism professionals. 

Madhya Pradesh Govt. in its agenda getting 

tourism on the priority and the most important 

step as been taken, that is to set up a ‘Tourism 

Cabinet’ which actually is a cabinet subcommittee 

on tourism issues. 

Tourism as a catalyst for Foreign Exchange 

Earning :- In India and in the Madhya Pradesh the 

tourism is of immense importance in relation to its 

critical position of as an important source of 

foreign exchange earnings. It is the easier way of 

earnings in foreign exchange, when compared with 

the export of manufactured goods. The packaging 

and delivery problem does not arise in this 

industry.  The department of tourism, government 

of India works out quick estimates every year by 

multiplying the number of tourist arrivals by the 

estimated per capital expenditure of a foreign 

tourist. The tourist has to spend in India whether 

traveling by air, railway, roadways, Safari, 

Customized buses, houseboats etc., while making 

their tour in any part of tourist interest in India. 
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The tourism experts have universally accepted that 

as soon as a country is able to earn foreign 

exchange from the tourism, which is a minimum of 

10 percent of the manufactured goods exports, 

that country can be called a "tourism country".  

Tourism and Employment Generation :- Tourism 

and Employment generation have a directly 

proportional relation, more is the tourism, more is 

the employment generation chances. The 

employment impact of tourism is diffused widely 

over the economy affecting almost all parts of the 

services and other sectors of Madhya Pradesh. The 

tourism industry is highly labor intensive service 

industry and hence, it is a valuable source of 

employment. It provides employment several 

times more than normal manufacturing industries. 

Several type of income generating ventures such 

as hotels, motels, restaurants,resorts,theme parks, 

transport agencies, travel agents, tour operators, 

gift shops, car, cab and rickshaw drivers, guide etc. 

flourish from tourism. It employs large number of 

people and provides a wide range of jobs, which 

are intended from unskilled to highly specialized 

one. Some supporting industries are also there, 

small and large, which in turn, cater to the needs 

of tourism industries directly, or indirectly 

providing and supplying the requirement of the 

tourists.  

               The below list ranks various businesses, 

with the highest employer at the top:  

 Food service  

 Entertainment 

 Accommodation 

 Automobile transportations 

 Public transportations  

 Travel arrangers. 

Socio-Economic Impact :- During the foregoing 

study it has been found that tourism is playing a 

major role in socio-economic development.  

Among other observations, it has shown that, for 

many countries of the region, the economic 

significance of overall tourism is very large when 

measured against GDP and exports. For many 

countries in general and the least developed 

countries in particular, tourism is a sector in  which 

they have comparative, if not competitive, 

advantages for which they can efficiently convert  

domestic resources into foreign exchange. If 

appropriately used, such foreign exchange can 

purchase the investment goods necessary to 

support more broadly based economic 

development policies. The study has demonstrated 

that the social significance of tourism, measured in 

terms of employment (especially unskilled labour), 

is very large. It has also illustrated that appropriate 

tourism-related interventions can play a role in 

raising the standard of living and in reducing 

poverty in local communities.  It is often necessary, 

however, to develop and implement policies that 

take advantage of the potential benefits of tourism 

in socioeconomic development. In some cases, this 

is simply a matter of increasing awareness so that 

the joint benefits to tourists and local communities 

can be factored-in at the planning stage. In any 

event, there is a strong case for considering 

tourism as an important sector in socio-economic 

development.  

The socio-cultural impact of tourism :- The socio-

cultural impact of tourism has often been 

associated with the contact between cultures, 

behaviors, values and traditions. Tourism is 

considered a framework where hosts and tourists 

can learn better about from each other, through 

direct interaction. Also, tourism requires host 

communities to be more responsive and educated 

to provide quality services to tourists. In addition, 

interactions between locals and tourists generate 

the emergence of new ideas, values and 

motivations for social and economic progress. 

Tourism can revitalize a community's cultural life, 

as art and traditions are an attraction for foreign 

visitors. The attitude of local people on tourism 

crosses four stages (given below), as they were 

defined by Doxley (quoted by Fennel 2007:47-48): 

• Euphoria – tourists are welcomed by the 

community, without control or planning;  

• Apathy – tourists are considered a given by the 

community, and the tourists – locals relationship 

becomes formal and commercial; 

• Discomfort – reaching saturation with the 

tourism industry, the community ty starts to 

change its attitude towards tourism. Decision 
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makers further develop infrastructure instead of 

limiting growth;  

• Antagonism – locals show their irritation with 

tourism and tourists. Planning should be the 

remedy, but increased promotional activity is 

contracted to change the deteriorating image and 

reputation of the village/area. 

Tribal Tourism :- Tribal Tourism is a relatively new 

concept, it is the movement of tourists in tribal 

areas to observe their indigenous culture, 

rituals,way of living etc. This gives tourists a closer 

exposure to the tribal life as well as makes them 

sensitive towards tribal community. It also initiates 

conservation of ecosystem and local flora-fauna. 

Madhya Pradesh is largely populated with 

different tribes so there are enormous 

opportunities for a large scale tribal tourism. This 

can be link with tourism for sightseeing and 

natural hill stations. For ex: If tourists arrive in 

Pachmarhi for holidays, they can also be motivated 

to visit ‘Tamia’ and ‘Patalkot’ which are nearby 

places of Primitive tribe settlements. 

Environmental Impacts of Tourism :- Madhya 

Pradesh offers a species rich Ecosystem and a 

wonderful environment to attract tourists, 

whether it is natural or built, and the development 

of tourism in a locality will surely be relate to the 

surrounding area. The term ‘environment’ refers 

to the physical setting in which tourism takes place 

– this could be resorts in sea coast area , historic 

cities, mystical cities, hill stations, mountain 

ranges, picture villages, sites of cultural interest 

including museums and national monuments and 

others  which provides the stimulus for travel. The 

environment affected by tourism in both positive 

and negative ways. The below points highlights 

these effects: 

 Increased investment in the area (may improve 

facilities, access and enable development) 

 Conservation of features encouraged 

(buildings, wildlife, countryside) 

 Increased income for upkeep and preservation 

of facilities. 

                There are certain voluntary groups, NGOs 

that campaign to preserve the environment and 

try to prevent over-development, such as 

Dhartiputra, Earth matters, Friends of the Earth 

and Tourism Concern. Government departments in 

many countries aim to achieve sensitive tourism 

development that is respectful of local 

environments and customs. The more involved a 

local community is with the development of 

tourism in an area, the less damaging the impact 

of tourism may be on that area. However, the local 

community may see the benefits of tourism 

development without being fully aware of the 

negative effects or costs to the community. Or 

they may focus on the threats to the environment 

without seeing the positive aspects. This is where 

local tourism forums (such as regional tourist 

boards) can help focus the issues and provide an 

opportunity for discussion and analysis as well as 

raising public awareness. 

Negative Impacts :- Increased expenses for a 

town; Spending on cleaning garbage collection, 

water disposal lighting, marketing and promotion 

can impact severely on the municipal budget. 

Increase in the price of real states; Prices of land 

and houses increase; competition for the use of 

land; poorer section of the population sometimes 

have to move out of the town. General price 

increases; Retailers and suppliers increase the 

prices of goods services; segregation between 

tourists and locals; desertification or tourist 

appropriation of creation of ghettos of 

gentrification.  Some more impacts we can broadly 

categorize as follows: 

 Cultural threats 

 Ecological threats 

 Identity crisis 

 Overdevelopment 

 Ideological Threats 

Conclusion :- We can firmly say that tourism: 1. 

compared to other industries, it has a superior 

capacity to distribute wealth and promote regional 

development, 2. it has a high multiplier effect, 3. it 

generates a varying consumption of goods and 

services. Study also identified that in Madhya 

Pradesh community has developed positive 

attitudes about the tourism development and the 

community is accepted tourism as a major income 

source through active and passive participations.  
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It is suggested that to have more community 

awareness and education programs in order to 

obtain positive benefits and to minimize the 

negative impacts of tourism. Community 

empowerment and their capacity building are 

highly important in this context. Therefore, 

Tourism planners must realize that these three 

concepts, ‘the environment, the economy and the 

society are inextricably linked… like a spider’s web- 

touch, one part of it and reverberations will be felt 

throughout’ (Spanou, 2007). "Tourism 

development should be part of an economic 

development and must be done in a manner that 

is sustainable.’’   

References :- 

Archer, B., Cooper, C., Ruhanen, L. ‘’The Positive 

and Negative Impacts of Tourism”, in Global 

Tourism edited by Theobald W., Amsterdam: 

Elsevier, 2005; , 

Bâc Dorin Paul ‘’The impacts of tourism on 

Society’’ University of Oradea, Faculty of 

Economics: Annals of Tourism 2011; 

Beeton, S. ‘’Community development through 

tourism’’, Australia: Land Links, 2006; 

Bersales, J. “Contested Space: Tourism, Power and 

Social Relations” in Sustainable Tourism, 

Challenges for the Philippines, edited by Alampay, 

R., Philippines: APEC, 2005; 

Cooper, C., Fletcher, J., Gilbert, D., & Wanhill, S. 

(1993), "Tourism: principles & practice", Longman: 

Harlow, UK.  

Fennel, David. Ecotourism, London: Routledge, 

2007; 

OECD (1991), "Manual on Tourism Economic 

Accounts", Paris. United Nation and World 

Tourism Organization (1993), "Recommendations 

on Tourism Statistics", Statistical Papers Series M, 

No. 83, New York. 

Spanou, E. (2007), "The Impact of Tourism on the 

Sociocultural Structure of Cyprus", Tourismos: an 

International Multidisciplinary Journal of Tourism, 

Vol. 2, No. 1, pp. 145-162.    

World Tourism Organization. “World tourism 

barometer 2011”, available at 

http://mkt.unwto.org/en/barometer 

World Tourism Organization (1996), "Draft Manual 

of a Satellite Account for Tourism". Available at: 

statistics.unwto.org/sites/all/files/docpdf/parti.pdf 

World Travel and Tourism Council (1995), "Travel 

& Tourism: A New Economic Perspective", the 

1995 WTTC Report - Research Edition.  

Websites :- 

www.mptourism.com 

www.mpstdc.com 

 

 

 

 

 

 

 

 

 

 

 

http://www.mptourism.com/
http://www.mpstdc.com/


ISSN :  2394-3580                                       Swadeshi Research Foundation               Vol. – 5, No. - 1     Feb. 2018 

A Monthly Journal of Multidisciplinary Research (UGC APPROVED, Impact Factor, Peer Reviewed & Refereed Research Journal) 

SRF National & International Research Journal & Book Publication House, 320, Sewa path, Sangeevni Nagar, Garha, Jabalpur (M.P.) 

Email Id: srfjbp@gmail.com , www.srfresearchjournal.com Phone- 0761-4036611, Mo. 9993332299, 9131312045 (Whatsapp) Page 94 

 

A Descriptive study of tourism polices of Madhya Pradesh 

Dr. Neeta Deepaware 

Asstt. Professor, Deptt. of Commerce, Mata Gujri Collage, Jbp 

 

 

ABSTRACT :- Madhya Pradesh consist largely  of 

plateau streaked with the will rages of the 

vindhyas and the satpuras and the Chhattisgarh  

plains to the east. The wills give rise to the main 

river system the Narmada and the running from 

east to west and the chamble, sone, betwa, 

Mahanadi and the rudraveb west to east 

entersected by these meandering rivers and 

dotted with hills and lakes, the state has a varied 

natural setting of great beauty one hired of the 

state is forested and offers a unique and exciting 

panorama of wildlife. The national parks of kanha, 

bandhavgarh, shivpuri  and many others offer the 

rare opportunity to see the tiger the bison and a 

wide variety of deer and antelope in sylvan 

surrounding, a variety of traditions in each if 

Madhya Pradesh six geographical and cultured 

regions–malwa, nimad, bundelkhand, Chhattisgarh 

and bastar. Tourism policy of Madhya Pradesh 

shows that State has started a new era in the 

Tourism sector as everything shall be govern by 

policy only. Tourism policy of state is very 

comprehensive and multidimensional in nature. It 

contains all the important sector and sub sector of 

tourism and future course of action which is 

envisioned by the government of that said period 

of time. The present paper is an attempt to 

cautiously study the current tourism policy of 

Tourism and deeply analyzed the aftermath of its 

identical implementation and also suggest some 

measures for the effective and sound 

implementation of policy. The present study also 

underlines the income from FTAs and domestic 

tourists, the study also underlines the domestic 

and foreign tourist arrival in Madhya Pradesh in 

last decade. 

KEYWORDS :-  Tourism policy , MP Tourism, 

MPSTDC, Descriptive study. 

INTRODUCTION :- Madhya Pradesh has a rich past 

and a member of locations for beritage tourism 

the most famous being khajuraho and sanchi it 

also has a large forest area and nine wildlife 

sanctuaries but this state suffer from poor 

connectivity no direct links to many tourist 

locations and a road network which is in need of 

urgent improvement. The state tourism suffers 

from the twin problems of low awareness and low 

publicity as a tourist destinations and poor quality 

of tourist product. Although mp state tourism 

development corporation [mpstdc] has set up 

hotels and facilities at all the important tourist 

locations and the state has in place a farword 

looking tourism policy 1995 with eco-adventure 

tourism the growth of improving tourism has been 

still slew in this project I want to describe different 

tourism policies that adopted by madhya Pradesh 

government for developing tourism industry I will 

also highlight all the possible aspects of the 

tourism policy. Tourism has played an important 

role in all the states of India, some of the states 

got larger share of this phenomenon and some 

others got a fair share of this phenomenon. But 

tourism altogether has benefited all the states of 

India more or less. The saga continues in State of 

Madhya Pradesh as well. The uniqueness of the 

state of Madhya Pradesh related to its rich culture 

heritage, epic religious centers immensely beauty 

ready to seen and discover by travelers from all 

walks of life and unforgettable and one of kind 

wildlife has contributed in the tourism sector of 

state .In terms of revenues the Tourism sector 

contributes considerably as well, currently itis 

contributing 16% in the Net State Domestic 

Product (NSDP), from last five year it has shown 

constant growth and steady contribution as well. 

Government of Madhya Pradesh has declared 

tourism as “Priority Sector” where the government 

and private investors are constantly encouraged to 

invest. Madhya Pradesh is the home of 382 tourist 

site including 3 world heritage sites, these sites are 

a must see for all the travelers of domestic and 

foreign origin alike. The tourist attractions and 

their historical and social as well as religious worth 
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together make Madhya Pradesh an integral part of 

tourist visit places in India. Historically Madhya 

Pradesh has occupied a place which is nothing but 

of great importance and inevitability in the map of 

world tourism. 

OBJECTIVES OF THE STUDY  

 To highlight the issues underlying the 

stimulation of tourism policy in MP. 

 To indentify and plan infrastructure and 

development needs of the existing tourist 

destinations and tourist circuits in tourism 

policy. 

 To indentify main potential tourism areas and 

what plan for their development to policy. 

 Mation the priority development project their 

financing and management strategies in 

tourism policy.  

 Mation the broad based regional growth 

through tourism by generating higher 

economic gains. 

 To analyze the earnings from Tourism to 

Madhya Pradesh State.  

 To examine the salient features of Tourism 

Policy of Madhya Pradesh state 

 To explain the various suggestions for 

successful implementation of Tourism Policy in 

state. 

TOURISM POLICY OF MP STATE FROM 1995 – 

2016  :- The State Government declared its 

TOURISM POLICY in the year 1995. The main thrust 

of the Policy is the creation of an environment 

conducive to attracting increased private sector 

investment on tourism, and a more meaningful 

role for the govt. The strategy for the development 

will focus on the following.  

1. Creation and improvement of basic 

infrastructure.  

2. Up gradation and augmentation of tourist 

facilities.  

3. Marketing of destinations.  

4. Human Resource Development.  

5. Promotion of arts and crafts of the State.  

                The destinations and activities have been 

categorized into - Cultural Tourism (Heritage sites), 

Wildlife Adventure Tourism (Wildlife Parks, lakes 

rivers and hill stations), Leisure and Business 

tourism (Metros and major tourist centers) and 

Pilgrim Tourism (Places of religious importance).  

                The policy clearly delineates the role of 

the State and of Madhya Pradesh State Tourism 

Development Corporation Limited (MPSTDC) while 

recognizing the importance of Joint Venture 

companies. It has presented a package of 

incentives for the private sector whereby land 

would be made available to hoteliers along with a 

set of tax concessions and fiscal benefits.  

Eco & Adventure Tourism Policy :- To create a 

positioning platform different from other states 

and to take advantage of its vast natural beauty 

the Government of Madhya Pradesh has identified 

“Ecological and Adventure Tourism” as the unique 

selling proposition (USP) for the State. The State 

has announced an investor friendly Eco-Adventure 

Tourism Policy 2001-02, which facilitates private 

sector participation in developing MP as a center 

for Eco-Adventure.Tourism. Eco-Tourism is that 

form of tourism in which the tourist is able to 

enjoy nature and see wildlife in its natural habitat, 

in quiet and serene surroundings.  

The policy has identified places and areas for the 

following activities : 

• Camping tracking  

• Elephant safari  

• Water sports  

• Canoeing Safari  

• White water rafting  

• Rock climbing and mountaineering.  

• Para sailing, Para gliding.  

• Hot Air Ballooning  

               The State Government has decided to 

open up this sector for private participation and 

has finalized simplified guidelines to make it easy 

for entrepreneurs to conform with.  

TOURISM POLICY 2016 :- Madhya Pradesh 

government has decided to grant the status of 

industry to tourism sector besides encouraging 

film production and water tourism. In the new 

Tourism Policy 2016 announcement by the state 

http://timesofindia.indiatimes.com/topic/Madhya-Pradesh
http://timesofindia.indiatimes.com/topic/tourism
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government on Friday, private players will be 

promoted through exemptions and concessions.  

               The policy was announced after the first 

meeting of state's Tourism Cabinet. Offering 15% 

benefits to promote the tourist activities, Madhya 

Pradesh chief minister Shivraj Singh Chouhan said 

that Tourism Policy is formed with an aim to 

promote balanced & sustainable tourism which 

enables socio-economic development of the state. 

                 The policy will be effective for five years 

from the date of its issuance and projects 

commenced during such period under the 

provision of this policy shall qualify for all benefits 

including financial subsidy and land. "Madhya 

Pradesh stands 6th in tourism sector growth in the 

country. We are involving private players to 

promote tourism industry and will provide every 

assistance to them," minister of state for tourism, 

Surendra Patwa told reporters here. 

"The new policy includes capital incentives for 

tourism projects established and operationalised 

during the operative tenure. The projects will be 

entitled to capital investment subsidy of 15% 

approximately," he said. The new policy has been 

framed keeping the Central government's 

proposed guidelines and tourism policies of 

Gujarat, Rajasthan, Maharashtra and Kerala, said 

Patwa. He, however, said that heavy rains in parts 

of the state has affected tourism to an extent. 

                The policy also focused on employment-

oriented skill development education and training 

for youths under which State Institute of 

Hospitality Management (SIHM), Madhya Pradesh 

Institute of Hospitality Training (MPIHT) and Food 

Craft Institute (FCI) will be established by tourism 

department, said Patwa. "The properties shall be 

offered on lease for 90 or 30 years. Reserve price 

for such land situated within municipal limits or 

plan area shall be Rs10 lakh per hectare in urban 

areas and Rs 5 lakh per hectare for other areas," 

said Hariranjan Rao, secretary, tourism 

department. 

              He further said for buildings of heritage 

importance and land ancillary, the reserve price 

shall be Rs1 lakh. The government is also focusing 

on heritage hotels and decided to provide rebate 

and subsidy to the investors. The registration and 

stamp duty will be reimbursed to all new heritage 

hotel projects under the policy. Government land 

given on lease for tourism projects will also be 

exempted from paying stamp duty and registration 

charges, said officials of the tourism department. 

Selection of tourist guide, training and certification 

shall be performed by MPIHT. 

ROLE OF MPTDC :- It has been realized that the 

primary task of the M.P. State Tourism 

Development Corporation is not to operate hotels 

and transport services. Its primary objectives shall 

be to set up infrastructural facilities in untapped 

areas of tourist interest, once these areas are 

developed, the facilities can be privatized. The 

Corporations can then move on to set up similar 

facilities in other undeveloped areas. The 

Corporation shall concentrate more on 

promotional activities through national and 

international marketing to attract more tourists to 

places of tourist interest like Gwalior, Shivpuri, 

Khajuraho, Kanha, Bandhavgarh, Pachmarhi, 

Bhopal, Sanchi and Mandu. It shall also continue 

its efforts to operate tour packages from the major 

metros covering prominent centers of tourist 

interest in the State.  

                 The MPSTDC shall redefine its role, to be 

the nodal administrative agency in addition to the 

State Tourism Development for facilitating private 

sector investment, formation of Joint Venture 

Companies, preparation of master plans for 

selected areas, etc. It shall also coordinate with 

other State Departments for necessary 

infrastructural development. The MPSTDC will 

gradually disinvest in its properties and form Joint 

Venture Companies with the private sector. The 

existing staff of the MPSTDC will be suitably 

trained and equipped with skills to carry out their 

new functions.  

In the long run, MPSTDC will reduce its commercial 

activities and by merging the activities of the 

Directorate of Tourism and MPSTDC it shall form a 

Tourism Development Board.  

Incentives :- A special package of incentives for the 

tourism industry has been prepared. The 

http://timesofindia.indiatimes.com/topic/Shivraj-Singh-Chauhan
http://timesofindia.indiatimes.com/topic/State-Institute-of-Hospitality-Management
http://timesofindia.indiatimes.com/topic/State-Institute-of-Hospitality-Management
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incentives are available only to new tourism 

projects, and to expansion of the existing projects. 

To be eligible for the incentives, the tourism 

projects should have a minimum of ten rooms, and 

an investment of not less than Rs. 50 lakh. For 

expansion, the minimum number of additional 

rooms should be five. In the case of other 

activities, the minimum investment for new 

projects should also not be less than Rs. 50 Lakhs. 

Incentives will be available only once. These 

incentives will be available for private 

entrepreneurs as well as the MPSTDC for any of 

the following activities: - 

i)     Hotels, Motels, and Restaurants.  

ii) Heritage, Hotels, Health Farms, Recreation 

Centers, Rope Ways, Museums, Amusement 

Parks, Craft Villages, Convention Centers and 

all other bona fide tourism-related activities 

recognized by the Government.  

iii) A/C Luxury Coaches, A/C Mini Buses, and 

imported limousines purchased by registered 

tour operators for tourist transport.  

iv)  Activities connected with adventure tourism, 

such as hang-gliding, para-sailing, river-rafting, 

boating, trekking, rock-climbing, etc.  

The specific incentives are :  

(A) Land  

i) Government land will be offered with the 

approval of the Empowered Committee as 

equity participation on behalf of the 

Government at current market value, for setting 

up Joint Ventures.  

ii) The companies thus formed who are given any 

kind of Government land will be expected to 

compete the project within a period of three 

years from the date of transfer of land, failing 

which the land will revert to the Government. 

The company will not be allowed to transfer 

the land to anybody else, or use it for any 

purpose other than that for which it is allotted.  

iii) For construction of approved category hotels, 

etc. in the urban areas, exemption under 

Section 20 of the Urban Land Ceiling Act will be 

made available on a case-to-case basis as 

decided by the Empowered Committee.  

(B) Luxury Tax : New projects shall be exempt 

from Luxury Tax for ten years from the date of 

commencement of commercial operations.  

(C) Sales Tax : New projects will be exempt from 

Sales Tax for ten years from the date of 

commencement of commercial operations. 

(D) Entertainment Tax : Entertainment Centers 

will be exempt from Entertainment Tax for ten 

years from the date of commencement of 

commercial operations.  

Administrative Machinery :- A Tourism Advisory 

Council with experts from a wide cross-section will 

be constituted to advise the Government on 

various coordination points with the Central 

Government agencies, and the tourism and travel 

trade. District-level committees will be formed 

under the chairmanship of District Collectors for 

districts identified as Special Tourism Areas to 

coordinate activities at the district level.  

For implementation of the Tourism Policy, an 

Empowered Committee, comprising the Secretary 

(Tourism), Secretary (Revenue), Secretary (Housing 

and Environment), Secretary (Finance), Secretary 

(Commercial Taxes), Secretary (Forests), 

Commissioner (Tourism), and M.D., MPSTDC has 

been constituted. Other concerned Secretaries 

shall be co-opted whenever required. The 

Committee will also take decisions regarding the 

incentives described above on a case-to-case basis.  

Area Planning of Tourist Centers :- Of the 14 

centers identified for development 9 are located in 

un-spoilt rural environs, two are in smaller towns 

and 3 are in major towns respectively. The centers 

located in and around the villages and small towns 

are still in the process of development and are yet 

untouched by the impact of urban growth. 

               The Special Area Development Authorities 

have since been abolished, except at Pachmarhi. 

These areas are now administered by the elected 

Nagar Panchayats. The present position of the 

Area Development Master Plans is given below : 

1. Master Plans approved and handed over to 

local bodies:  
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Bhopal - Bhopal Development Authority  

Ujjain - Ujjain Development Authority  

Jabalpur - Jabalpur Development Authority  

Gwalior - Gwalior Development Authority  

Khajuraho - Nagar Panchayat  

Shivpuri - Municipal Corporation  

Chitrakoot- Nagar Panchayat  

Sanchi - Municipal Corporation  

Mandla - Nagar Panchayat  

Orchha - Nagar Panchayat  

Pachmarhi - Special Area Development Authority  

           Out of these places the Master Plans of 

Bhopal, Khajuraho, Gwalior and Jabalpur have 

recently undergone revision in view of the 

changing trends of urban demands.  

2. Master Plans under preparation : 

Amarkantak  

Bhedaghat  

Maheshwar  

Omkareshwar  

3. Kanha and Bandhavgarh, being forest areas 

managed by the National Park Authorities, have 

not been included in the scheme.  

Facilities of M.P. Tourism Development 

Corporation :- As explained in the chapter on 

‘Current Institutional Mechanism’ the M.P. State 

Tourism Development Corporation was formed to 

stimulate and promote tourism in the state. It also 

took upon itself the role of being the main 

provider of facilities and basic tourist 

infrastructure, which is a pre-requisite for 

development of tourism.  

Thus some of the facilities provided by the 

Corporation are listed below:  

1. Hotels, Lodges and Dormitories for providing 

accommodation to tourists  

2. Transport facilities by way of cars, coaches and 

Jeeps  

3. Tourist Information Centers, both within and 

outside the state  

4. Operation and maintenance of the 

‘Computerized Central Reservation System’  

5. Marketing and operation of package tours  

The salient features of these facilities are given 

below :  Hotels, Lodges and Tourist Bungalows  

a. Accommodation at twenty two tourist centers  

b. A total of 40 hotels, lodges, Tourist Bungalows 

of various kinds  

c. A total of 472 rooms comprising of AC Deluxe 

and Suites, AC Rooms, Non-AC rooms and 

Dormitories  

d. Three Cafeterias and Way-Side Amenities 

RECOMMANDATIONS AND SUGGESTIONS :- The 

planning for tourism in the state started in a 

modest way from the third plan period. The 

outlays of successive five year plans continued to 

remain meager with no policy guidelines till the 

sixth plan period, when the MP State Tourism 

Development Corporation was set up. The main 

idea was to inject more funds through bankable 

schemes with the equity and the guarantee 

provided by the Govt. This was the time when 14 

major centers were identified for planned 

development. These were selected on the basis of 

the tourist resource and arrival figure. The plan 

outlays were also measured so that the 

Corporation, with its construction cell, could 

expedite the implementation of schemes. But the 

objective of bankable schemes could not be 

achieved because of the seasonal nature of tourist 

arrivals, inadequate connectivity and in-sufficient 

marketing efforts without the support of market 

research. 

While formulating the 10
th 

Five Year Plan proposals 

for the identified tourist center, following issues 

were kept in view: -  

1. Development of infrastructure at the major 

tourist centers by preparing Master Plans with 

the help of experts in the field.  

2. Publicity and promotion of tourist wealth of 

Madhya Pradesh at the international and 

national levels. This is proposed to be achieved 

through:  

•  Publicity campaigns in print media.  

• Marketing and promotion at national and 

international seminars, workshops, conferences 

and tourism fairs.  
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• Publicity and marketing through the Tourist 

Offices of the Govt. of India, located abroad.  

• Road shows and exhibition on wheels at the 

major domestic tourism markets.  

3. Provision of medium and low priced tourist 

facilities through the central and state sector 

schemes, till the infrastructure is suitably 

developed.  

4. Development of approved travel circuits.  

5. Promotion of Youth and Adventure Tourism as 

per the guidelines laid out in the Adventure and 

Eco-tourism Policy.  

6. Promotion of ‘tourist festivals’ and ‘traditional 

fairs and festivals’.  

7. Promotion of Heritage Hotels in the State by 

providing interest subsidy on loans.  

             For the above-mentioned schemes and 

activities the 10
th 

five year plan has a provision of 

Rs. 2815.00 lacs. 

Recommendations :- To proper planning and 

development of tourism in M.P. our 

recommendation are -  

 

1.  The Need of MPSTDC: There is a need to 

change the role definition of the Tourism 

Development Corporation as envisaged in the 

tourism policy. It should concentrate on 

marketing and on promotion of tourism, 

together with their policy-making role.  

2. Marketing Orientation: The need of the hour is 

aggressive marketing, and the MPSTDC should 

fully concentrate on it, with accountability for 

achieving the tourist arrival figures. This would 

mean a change in the role of tourist information 

offices from one of dispensing information to 

aggressive marketing.  

 

3. Disinvestments from hotels :- The past 

attempts at disinvestments were not successful 

because the hotel chains invited by the 

corporation did not feel that the investments 

required were justified by the tourist traffic 

projections. It is suggested that the 

disinvestments be attempted once again. It may 

be advisable to engage some expert consultants 

to assist the department in the process of 

privatization, and devise a plan after taking the 

ground realities into account.  

                 While there may be several changes 

possible in the new approach to privatization, the 

consultants suggest that the following changes in 

approach may be considered:  

a. There should not be any insistence on selling a 

block of properties comprising of both good and 

poor properties. The bidders may be allowed to 

choose any property.  

b. The operation of those properties, which have a 

lot of potential but are not running well today, 

should be improved both by improved 

maintenance and by improved marketing. They 

may then become attractive to prospective 

bidders in a year or two.  

c. Since many properties are located in remote 

locations with a room strength of less than ten, it 

may not be viable for a chain to acquire them and 

run them profitably because of high central 

overheads. Such properties may be sold or leased 

to local operators.  

d. There should be an offer to link all the 

properties through the centralized computerized 

reservation system and also arrange/help in tying 

up with some professional chains for marketing.  

e. Arrangements should also be made for the same 

chain to also provide training and management 

inputs to improve/professionalize the 

management of such small properties.  

If parties are not coming forth with outright sale or 

long lease with upfront payments, the corporation 

may also consider handing over the management 

only, with a percentage of turnover. This will allow 

private parties low on finances but high on resolve 

and intent to enter the field of tourism and infuse 

the much needed freshness. Hotel Management 

Graduates and other professionals could be 

specially targeted for such an exercise. 

Suggestions : 

a) A Tourism Advisory Board should be set up for 

the state with representatives from state and 

central govts., airlines, transport authority and 

private sector for recommending tourism 

development and promotion.  
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b) Undertake development of infrastructure 

facilities, such as roads, rail, air connection, 

communication, electricity, water supply and 

public conveniences.  

c) Provide funds to MPSTDC and build up 

professional expertise in management and 

operation of facilities.  

d) Attract private enterprise by creating single-

window clearance system and by developing 

proper infrastructure.  

e) Disinvest the properties of MP State Tourism 

Development Corporation.  

f) Formulate aggressive sales and marketing 

strategy to reach the identified markets.  

g) Create awareness in the people and local bodies 

for provision of better civic facilities, public 

conveniences, maintenance of cleanliness, 

sanitation and hygiene at the tourist centers.  

Other Suggestions : 

 Ideas for development of tourist activities  

• Exchange of culture and youth groups.  

• Promotion of Satpura range, Pachmarhi and its 

surroundings, Narmada River and valley areas for 

nature tourists.  

• Promotion of adventure tourism  

• Water sports  

• Golf courses  

 Types of events/fairs/festivals to be 

promoted.  

• Sound and light shows.  

• Folk cultural programs e.g. Malwi, Bundelkhandi.  

• Tribal dance and handicraft festivals.  

 Socio-Cultural impact on local people and 

steps to be taken for their participation.  

• General response of the respondents is that 

tourism has a positive impact, degree of impact is 

dependent upon tourism activity.  

• Responses to the questionnaire from Khajuraho 

indicate a negative impact in the form of cultural 

pollution, increased incidences of cheating, 

begging and touting.  

• Community participation and cooperation can be 

ensured through genuine, perceptive and sensitive 

extension services.  

• There is a need for wider consultation with 

people and of explaining linkage between revenue 

to the state and self-development of the 

communities.  

• Publicity, lectures, slide and video shows at 

educational and cultural centers.  

• Promotion of heritage tourism by converting 

Havelis and forts as Hotels will bring people of 

small towns and villages closer to tourism.  

 Promotion of Handicraft & Souvenirs  

• Promotion of handicraft and souvenirs should be 

an essential part of any comprehensive plan.  

• Most of the respondents are not satisfied with 

the display of products in govt. emporia.  

• Respondents felt there was a lack of promotion 

of local handicrafts.  

• On site display of craftsmanship would improve 

the sale of handicrafts and souvenirs.  

• Private handicraft and souvenir shops are 

unreliable having no fixed prices.  
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                The word hotel is derived from the word 

hotel (that means coming hote meaning host. This 

is referred to a French version of a town, house or 

other building. Seeing frequent visitors rather than 

a place offering accommodation. 

In foreign countries such as united 

kingdom a hotel is required by law to serve meal 

as well as drinks to all guest within certain 

standard, but private hotels are not subject to this 

requirement. 

In other countries such as Australia, 

Canada and Ireland. The word hotel refers to a pub 

or bar which might not offer accommodation 

facilities.  

The capsule hotels in Japan provide 

minimized amount of room space with increased 

facilities. In India, the word hotel may also refer to 

a restaurant, the best restaurants are always 

situated next to a good hotel. The economies of 

many countries have gained its importance 

through hotel industry. The vast increase in 

tourism of the 20
th

 century is the main reason of 

outgrow of Tourism beyond national boundaries 

and became global in character. The Hotel of 

Countries and State are directly linked to integral 

part of many other economic activities. 

A hotel is that sort of establishment which 

provides lodging facilities on the basis of certain 

payment on short term basis. In past times, hotels 

used to provide basic accommodation consisting 

only a room with a bed, a small table, a cupboard, 

washing stand etc. But in the recent past, 

especially after globalization and liberalization the 

government and private hotels by and large have 

started focusing on the customer facilities. So as a 

result the older basic accommodation facilities 

have now largely been replaced by rooms with 

modern facilities, that include en-suite with 

bathroom and climate control air conditioning 

rooms. Some additional common features that are 

found in hotel rooms are a telephone, an alarm 

clock, internet connections with wifi facilities, 

television, snacks food, hard as well as soft drink 

that may be supplied in mini bars. If hotel has its 

own standard then it will provide additional 

facilities to guest, such as swimming pool, 

restaurant, conference, cab, child-care facilities 

and other social function services. 

With the change in customer facilities, the 

government and private hotels have also started 

amending their HR policies as well. Though the 

facilities given to the employees are not 

compatible with the facilities given to the 

customers, but the government hotels do follow 

the basic Human Resource Development, 

especially regarding salaries. Five and Four Star 

Hotels in Metros have also started emphasizing on 

HRD. The hotels have realized that along with the 

customers, they need to satisfy their employees as 

well. This has lead to the betterment in HR policies 

which needs improvement in the future as well. 

There is deep relationship between 

tourism and hotel industry, it is very crucial in 

proper understanding of the role of hotels in the 

process of economic development of the state. 

The hotel industry is very general in a proper 

understanding relation. The hotel industry plays an 

indispensable role for the success of tourism. "No 

hotel no tourism." In two ways we can express the 

relationship between hotel and tourism. 

1. The hotel industry provides basic ingredients 

for total supply of the tourism sector. 

2. The bulk of Demand of business of hotel 

industry comes from tourism. 

The Hotel Industry is considered as the 

vital and essential component of tourist industry. 

They are also known as a key-stone in the arch of 

global tourism. The hotels help in bringing people 

from all partS of world from all walks of life into 
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commercial vertex. 

It is considered as the miniature country 

representing to the tourist from far distance and 

far off-land to feel flavours of a Country and 

Cuisine and its way of life. The hotel industry plays 

very important role in tourism and it has 

tremendous potentialities for earning foreign 

exchange for providing employment, yielding tax 

and revenues. 

It also helps in growth of ancillary 

industrial activities and overall development of 

industrial backward regions through its linkage 

effects. 

Hotel Industry and Economy :- The contribution of 

any sector of economic activity to the economic 

system is measured by the value of its output or 

value added. Value added gives a measure of the 

Contribution made by the factor of production 

employed in the sector which is a measure of 

value produced within this sector, excluding the 

purchase of input from other sector. It represents 

contribution of gross domestic product. 

1. Each unit of demand for hotel's product 

generates within the industry a high 

percentage of value added. 

2. Each unit of value added produced by this 

industry demands a higher input of labour and 

raw material.   

Industry Linkages :- In economy, industry never 

works in isolations. But in case of hotel industry 

this statement seems true as this industry is more 

of a sort of economic activity and not of an 

industry or entrepreneurship. But besides this, 

some other economic activities may also be called 

as industries. For example - Film Industry. 

 The hotel industry creates its demand for 

services to a number of industries and ancillary 

concern for supplying its products and raw 

materials to hotels. The hotels have backward 

linkages to economy demand for hotel services are 

not confined to the hotel industry itself, it is 

spread throughout the country. 

             There are three various types of demand 

for hotel product in the economy. 

a) Direct Effect : It is related to activity i.e. 

created directly within industry itself. 

b) Indirect Effect : The activity is generated to 

any other industry for supplying of ancillary 

establishment to hotels. 

c) Induced Effects : It is related to the secondary 

wave of activities. At every stage, income is 

generated in the form of payment. These 

incomes are taxed away, saved or spent on 

domestic product. This creates induced effect. 

1. Employment 

2. Regional economic activity 

3. Balance of payment 

The Hotel Industry plays very important 

role not only in creating job opportunities but also 

help in correcting adverse affects of the balance of 

payment situation. 

Hospitality :- The boom in India’s tourism industry 

and the surge in tourist inflow to the country have 

percolated to other associated sectors like 

aviation, medical, tourism and the hotel industry. 

The country’s hospitality sector has witnessed an 

increase in the occupancy ratio’s and overage 

room rate. With the continuing surge it in tourist 

inflow, this sector is likely to offer tremendous 

opportunity for investors. For example, while the 

estimated number of required hotel room is 

around 240, 0000 the current availability are just 

90,000 rooms leaving a shortfall of 150,000 rooms 

to be provided. 

  Along with these large scale expansion 

plans, international hotel asset management 

companies are also likely to enter India. Several 

global hotel chains see immense investment 

opportunities in the sector, with global chain like 

Hilton, Accor, marriott internationals, inter 

continental Hotels group and Hampshire amongst 

others that have announced major investment 

plan in India, with others likely to follow suit.  

International Recognition :- The government has 

been instrumental in making tourism a priority 

sector. Its efforts have borne fruits with 

international recognition & awards.  

 India has been elected to head the UN world 

Tourism organization (UNWTO), the highest 
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policy making world tourism body represented 

by 150 countries.  

 A new category of visa “Medical visa” (M-visa), 

has been introduced, which can be given for 

specific purpose to foreign tourist coming into 

India. 

 Ministry of tourism has tied up with United 

Nations development programmed (UNDP) to 

promote rural tourism. 

 India bagged the world’s leading destination 

marketing award for the “Incredible India” 

campaign.  

 Launch of incredible India comparing to 

promote tourism both in domestic & 

international markets.   

 Guidelines have been formulated by 

department of AYUSH, prescribing minimum 

requirements for Ayurveda and panchkarma 

centers.  

Conclusion :- India continues to attract tourists, 

owing to its splendid historical architecture and 

rich culture, along with beautiful beaches, rural 

tourism or what now is called ‘responsible tourism’ 

which is fast gaining popularity, with travelers 

flocking to discover the best in rural arts & 

heritage. 
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INTRODUCTION :- The Indian tourism and 

hospitality industry has emerged as one of the key 

drivers of growth among the services sectors in 

India. Tourism in India is an employment generator 

and a significant source of foreign exchange for 

the country, apart from being an economic activity 

that helps local and host communities. In 2013, the 

travel and tourism industry contributed Rs 2.17 

trillion (US$ 36 billion) or 2 per cent to the 

country's gross domestic product (GDP). This is 

expected to rise to Rs 4.35 trillion (US$ 72.17 

billion) in 2024. 

Over the decades, tourism has 

experienced continued growth and deepening 

diversification to become one of the fastest 

growing economic sectors in the world. Tourism 

has become a thriving global industry with the 

power to shape developing countries in both 

positive and negative ways. No doubt it has 

become the fourth largest industry in the global 

economy. 

               The biggest myth of tourism and 

development is that ‘tourism is quick, cheap and 

easy, given that the basic ingredients are sun, sea, 

smile and culture In its most basic form tourism 

builds on nature, adventure and culture. Tourism 

is expected to generate revenue in the form of 

foreign exchange earnings, increased income, 

employment and development of infrastructure-all 

this is expected to arise from the net benefit of 

tourism receipts.  

MARKET SIZE :- India's travel and tourism industry 

is expected to grow by about 7.3 per cent in 2014, 

according to WTTC. The total market size of 

tourism and hospitality industry in India stood at 

US$ 117.7 billion and is anticipated to touch US$ 

418.9 billion by 2022. 

FTAs during the period January–March 2014 stood 

at 21.27 lakh as compared to FTAs of 20.27 lakh 

during the corresponding period of 2013, 

registering a growth of 4.9 per cent. FTAs during 

March 2014 were 6.69 lakh as compared to 6.40 

lakh during March 2013, a growth of 4.5 per cent. 

SCENARIO :- The driving forces of globalization 

impacting upon travel, hospitality and tourism. The 

air transport industry, which is located mainly in 

the industrialized regions and in the newly 

industrialized countries, is a key determinant in 

the development of tourism. It is expanding twice 

as fast as the general output of the world 

economy, with further growth potential expected 

over the next two decades. In the developing 

countries, air transport accounts for nearly 80 

percent of international tourist arrivals. 

 

INVESTMENT :- The foreign direct investment (FDI) 

inflows in hotel and tourism sector during April 

2000 to January 2014 stood at US$ 7,013.29 

million, as per the data released by Department of 

Industrial Policy and Promotion (DIPP). 

The following are some of the major investments 

and developments in the Indian tourism and 

hospitality sector: 

 Hilton Worldwide has signed a management 

agreement with Palm Grove Beach Hotels Pvt 

Ltd, hospitality arm of K Raheja Constructions 

Group, to open the first Conrad hotel in India. 

Conrad – the luxury brand of Hilton Worldwide 

– will be launched in Pune, Maharashtra next 

year. 

 Indian hotel chain Lemon Tree Hotels is 

planning to enter the luxury segment. The 

company is in talks with two luxury brands in 

the US) and Asia. Lemon Tree is keen on 

acquisitions to expedite its growth. 
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 Thomas Cook (India) announced a part-cash 

part-equity merger deal with Sterling Holidays 

to create India's largest holiday company. "The 

merger aims at building a holiday behemoth 

which will take holidays to a larger population," 

as per Mr. Ramesh Ramanathan, Managing 

Director (MD), Sterling Holidays. 

KEY ISSUES IN TOURISM :- There are a number of 

key competition issues at the demand end of the 

equation in tourism development that arise from 

the manner in which distribution channels for 

tourism products are structured. In particular we 

need to focus on: 

 Physical distribution networks 

 Travel agents: 

 Unbundled travel packages; 

 Bundled travel packages; 

 Technology solutions to distribution 

bottlenecks; 

              Generating demand through image control 

and promotion. Moreover, India has been ranked 

the "best country brand for value-for-money" in 

the Country Brand Index (CBI) survey conducted 

by Future Brand, a leading global brand 

consultancy. India also claimed the second place in 

CBI's "best country brand for history", as well as 

appears among the top 5 in the best country brand 

for authenticity and art & culture, and the fourth 

best new country for business. India made it to the 

list of "rising stars" or the countries that are likely 

to become major tourist destinations in the next 

five years, led by the United Arab Emirates, China, 

and Vietnam.  

CONCLUSION :- Domestic tourism expenditure is 

known to be about seven times bigger than 

international tourism expenditure, but the tourism 

part of total travel expenditure (which includes 

business travel expenditure, in correspondence 

with the WTO-definition of tourism) is not known. 

That is why we cannot estimate the total volume 

of tourism receipts the way we did for the total 

volume of tourism arrivals. 

                This development can be regarded as the 

result of trends in basic macro- level factors. Those 

macro-level factors can be divided into seven 

classes: 

 Technological developments 

 Economic developments 

 Demographic developments 

 Institutional developments 

 Political developments Cultural developments 

 Environmental developments 

ECONOMIC SIGNIFICANCE :- Developing countries 

currently have only a minority share of the 

international tourism market (approximately 30 

per cent) but their share is growing International 

tourism arrivals in developing countries have 

grown by an average of 9.5 per cent per year since 

1990, in aggregate across developing countries, 

compared to a growth of 4.6 per cent in arrivals 

worldwide. 
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             “Without language one cannot talk to 

people and understand them; one cannot share 

their hopes and aspirations, grasp their history, 

appreciate their poetry or savior their songs.” 

- Nelson Mandela 

 

Introduction to Language and Tourism :- Language 

is the only significant phenomenon in expressing 

the views and thoughts of an individual.  It has 

enables man to connect, communicate and learn, 

thus helping in the development of the world.  

There is a sense of security that can be achieved 

when one acknowledges that he is the understood 

or well taken or perceived in the same way in 

which he wants to communicate, thus helping in 

development of society.  Any means used to 

express views or thoughts can be considered as 

language, be it with words, written or spoken, or 

with signs, simple actions or pictures.  We have 

developed technology and protected our history 

with the help of language.  Language has thus 

played a crucial in every facet of life. 

 

  Tourism concerns itself with all activities 

of people traveling to and staying in places outside 

their usual environment for leisure or other 

purposes, for not more than one consecutive year. 

Tourism is a dynamic industry, it requires the 

ability to cater to its customers' needs and desires, 

as the customer’s satisfaction, safety and 

enjoyment are particularly the focus of tourism 

businesses. Tourism, be it domestic or 

international, deals with people from all across the 

globe. The success of the tourism depends on it 

being able to provide proper services to its 

consumer. 

Importance of Language in Tourism :- “With 

languages, you are at home anywhere.”  

- Edward De Waal 

 

 Languages are the backbone of tourism 

industry.  Thus its significance can be traced right 

from the beginning, where the division of 

languages took place, at the Tower of Babble, 

which led to the development of various 

civilizations.  The history behind the various 

historic places could not have been known if it was 

not scripted or told.  Every site has its own story, 

which could have been eluded in the history if 

there was no language. 

 

                 A tourist is a traveler who wants to 

explore places and learn about them.  They travel 

for pleasure.  The delight of the tourist lies in him 

being able to connect to that place.  From his 

perspective, if we see, a simple wave of hands, a 

warm handshake or a simple Namaste, indicates a 

warm welcome.  In the words of Nelson Mandela, 

“If you talk to a man in the language he 

understands, that goes to his head.  If you talk to a 

man in his own language, that goes to his heart” 

(https://www.brainyquote.com/quotes/nelson 

_mandela_121685). He feels hopeful, secured and 

homely when he hears somebody communicating 

to him in his own language.  And lo! What 

connects a person better, than being able to 

communicate and get their needs catered to, thus 

giving him a choice of revisiting and reminiscing 

the place, with his near and dear ones.  Thus 

language plays an important role in the tourism 

industry. 

 

Kaalu - An Incredible Talent of Rural India: A Case 

study :- This is a study about a boy named Kaalu, 

living in Gwalior. He is a tour guide of the Gwalior 

Fort, an illiterate child who can speak six foreign 

languages fluently, English being the prominent 

one. He impresses and amazes everyone with his 

command over the English language, that too, with 

an American accent. He is just a 10 year old boy 

who has never been to a school! Kaalu comes from 

a family which is struggling just for its survival. His 

father expired when he was just a toddler, leaving 

his mother to work in their tea stall, near the 

Gwalior Fort, a tourist destination of historical 
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importance, for the survival of the family. Being a 

toddler he always accompanied his mother to the 

tea stall, where he was introduced to this industry 

of tourism, by his uncle who himself was a tour 

guide and spoke several languages. He generally 

starts his conversation in English and later on 

explains stories in other languages as well. His 

pronunciation of every language is very clear. 

Kaalu never got the opportunity of getting 

educated or learning English language from its 

core. It was a necessity for him and his family to 

survive. Thus English not only helped him sustain 

but also but provided a livelihood for his family. 

 

Importance of English Language in Tourism :- Out 

of the numerous languages, spoken around the 

globe, English is the only language that gives one a 

platform to communicate with the rest of the 

world.  It is the universal language that helps one 

connect globally.  With the advent of globalization, 

the English language has taken dominion globally.  

Be it buying or selling or referring to any important 

record, all is done and found or have been 

translated in the English language.  It is one 

common language that is understood by almost 

everyone either wholly or partially. 

 

 English was originally the language of 

England, but because of the former British colonies 

in many countries such as the United States, 

Canada, Australia, and India it has become the 

primary or secondary language, there. Currently, 

English is the primary language of not only those 

countries that were actively touched by British 

imperialism, but also of many business and cultural 

spheres dominated by those countries. The 

countries which had British traces, English became 

established as the language of education and 

government. In many cases, English serves as a 

useful common language among populations with 

different native tongues. This contributed to the 

survival of English in many places even after the 

British were gone. 

Since the 20th century, the United States 

has been a strong influence in globalizing English. 

America is not only a major economic power but 

also the source of a great deal of pop culture and 

entertainment in movies, television, and on the 

internet. Consequently, knowing English gives non-

native speakers access to a huge amount of 

content and opportunities in the international 

marketplace. The tourism industry depends on 

various other industries, which find it easier to run 

their business in the global language, English. Thus 

the importance of the language cannot be escaped 

from an industry dealing people from across the 

globe. 

Countries with English as either the National Language or the Official Language. 

 
Source: Wikipedia 
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List of Countries by English Speaking Population 

 
Source: Wikipedia 

 

One can clearly see, from the data, in the 

above diagram, the impact of British colonial 

system on the language of that country.  English, 

the native language of Britain, has become either 

the national language or the official language 

countries like the United States, Canada, Australia, 

and India, where the British colonies were 

established. Also, we can see the global reach of 

the English language on the countries of the world.  

Most of the countries’ population has knowledge 

of English language. However, extent of its reach 

still varies differently in different parts of the 

world. 

Importance of English Education in Tourism :- 

English is an important language that connects the 

world and is needed for the growth of individuals, 

organisations, countries and the world, and so 

many countries teach and encourage their children 

to learn English as a second language. Because it is 

the dominant language of the world, the 

knowledge of the language becomes essential 

especially for the tourism industry which not only 

has to entertain tourists from all around the world, 

but also needs to reach to them. 

 Reaching its consumers :- Reaching out to its 

customer is one major aspect of any industry 

and so is of the tourism industry. To reach out 

to its global consumer the tourism industry 

need a common language. The globalization of 

English language has made it easier for the 

tourism industry to reach to its end consumer. 

Making of any marketing strategy, providing 

service information, advertisement, 

maintenance of records and documents, can 

now be easily done in English. 

 Popularity of English in the e- media :- English 

is the most-used language online. Every 

business industry is making use of the e-media 

to expand its range of customers and also 

because it is quick, easy to manage, dynamic, 

hassle free and has a global reach. The tourism 

industry needs e-media to conduct its market 

research, market themselves or communicate 

and develop connections online. On the 

Internet, the majority of websites are written 

and created in English. It is the primary 

language of the press. Thus, English is crucial 

for success if any individual in every field of 

endeavour. 

https://en.wikipedia.org/wiki/List_of_countries_by_English-speaking_population
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 English helpful in travel times  :- Because it is 

the international language, it is eas y to assist 

and help a tourist coming from every part of 

the world. The consumer can understand or 

relate to travel booking site, check for deals, 

look into the advertisement and information 

brochures more easily in English than in any 

other language. Also, because English is spoken 

as a first or second language in so many 

different countries, it is always easy to find 

English speakers as well as printed information 

in English, especially at hotels and in areas 

frequented by tourists. Thus English makes it 

easier for a tourist to travel.  

 English for growth of tourism industry :- 

English skills help in any business ventures. 

Industries like tourism that function at an 

international level need English language for 

their effective functioning. The tourism 

industry has to cater to consumers from 

various parts of the world. Also, they need to 

make ventures with various small local 

businesses all around the world for the 

providing their services to its end consumer. 

Since, these ventures are made with businesses 

located at various place all around the world, 

the only or the common means of 

communication between the two businesses 

lies in English language. 

Impact of English Education in creating Job 

Opportunities in Tourism Industry :- The first thing 

that tourism industry does is creation of numerous 

jobs, especially for the locals of a tourist 

destination. If the locals acquire a basic knowledge 

of the language, apart from their regional 

language, then the opportunities for job 

significantly increases. The knowledge of the 

English language makes the communication 

between the consumers and the service provider a 

two-way process, leading to consumer satisfaction 

and ultimately a loyal consumer and some 

goodwill. We can also see this from the case study 

of Kaalu, the tourist guide, the only skill that made 

him employable was the knowledge of English 

language. This lead to more number of consumers 

contacting him for services as they were catered in 

the language they understood and in the periphery 

of their comfort.  

These days, the job market is global—

many companies need employees who can 

communicate with partners and clients all over the 

world. The tourism industry is one such industry 

whose elementary requirement of being 

employable is the knowledge of English language. 

It gives the person the opportunity to work in 

various segments of the tourism industry like 

advertisement, as a tourist guide, a service 

provider,   a translator an agent and the like. Thus, 

those who speak fluent English have more job 

opportunities in this industry. 

Conclusion :- With the impact of Globalisation and 

countries joining in together as trade partners, it 

has created innumerable opportunities for growth 

and expansion of the businesses and industries, 

which were constrained to their local or national 

peripheries, earlier. The extensive use of 

technology and e-media in day to day life has 

made the use of English language even more 

substantial. Thus the importance of English 

language has increased significantly. The Tourism 

industry being no different from any other industry 

has fallen under this global impact. The Tourism 

industry cannot function independently on its 

own. Also, its global reach makes it even more 

mandatory to make use of this Lingu Franea. 

Looking at the ways how communication, language 

and more specifically English language has brought 

about a revolution through globalisation in man’s 

life, we can only say that the basic knowledge of 

the language is a necessity for one’s sustenance, in 

the global village that we inhabit. 
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Hip resurfacing Two Times 

Hip replacement Two & Half 

Coronary bypass Three & Half 

Face Lift Three & Half 

Breast 

Augmentations 

Two & Half 

Dental Implants Three & Half 

Full Acrylic Denture Four & Half 
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S.No. USA Thailand Singapore India 

1 Angiography 15000 4100 3600 500 

2 Angiyoplasty 44300 15300 13500 5000 

3 Gestric Bypass 30000 16200 14500 6900 

4 Heart Bypass 94300 36400 33000 8000 

5 Hiph Replacement 37500 18900 16700 8000 

6 Kidnee Transplant 115000 35300 40230 17000 

7 Knee Replacement 30400 13800 12200 8000 

8 Liver Transplant 275600 75000 67500 43000 

9 Pace Maker 68500 15500 14000 6200 

S.No. USA Thailand Singapore 

1 Angio Graphy 30.00 08.20 07.20 

2 Angiyo Plasty 88.60 30.60 27.00 

3 Gestric Bypass 13.00 02.30 02.10 

4 Heart Bypass 12.40 04.55 04.12 

5 Hiph Replacement 12.18 02.36 02.08 

6 Kidnee Transplant 06.76 02.07 02.36 

7 Knee Replacement 03.80 01.70 01.50 

8 Liver Transplant 06.40 01.74 01.56 

9 Pace Maker 11.00 02.50 02.25 
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Name of the State Tourism in Lakh Percentage of health tourist 

Maharashtra 5.1 28.5 

Tamil Nadu 2.8 15.7 

Delhi 1.9 10.6 

Uttar Pradesh 1.7 9.4 

Rajasthan 1.3 7.2 

West Bengal 1.2 6.7 

Kerala 0.7 3.7 

Bihar 0.6 3.6 

Himachal Pradesh 0.5 2.5 

Goa 0.4 2.5 

Top 10 states 16.1 90.3 

Others 1.7 9.7 

Total 17.9 100.0 

Source- Madras School of Economics  

Barnes, Joe. (2003) Globalization, the State, and 
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Connell, John. (2006). Medical Tourism: Sea, sun, 
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Forbes.2006. Medical Tourism’ Industry Grows 

Rapidly. 
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lth-medical-tourism-bizex_1026oxford.html 

Treatment Abroad. 2007. Medical Tourism: Facts 

and Statistics.  

http://www.treatmentabroad.net/medical-

tourism/medical-tourism-facts   

World Health Organization. 2009. Country 

Cooperation Strategy.  

http://www.who.int/countryfocus/cooperation_st

rategy/ccsbrief_ind_en.pdf   

World Health Organization. 2009. India: National 

Health System Profile.  

http://www.searo.who.int/LinkFiles/India_CHP_in

dia.pdf  
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(Introduction) :- 
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/ /

11664 12100 13669 3.7 13.0 

11510 11642 13627 1.1 17.1 

10479 11133 13115 6.2 17.8 

9179 10091 11637 9.9 15.3 

7936 9505 10285 19.8 8.2 

8366 9564 10732 14.3 12.2 

10284 11982 - 16.5 - 

10385 11411 - 9.9 - 

9057 10415 - 15.0 - 

10041 10549 - 5.1 - 

11431 12649 - 10.7 - 

12988 14152 - 9.0 - 

123320 135193 - 9.6 - 

59134 64035 73065 8.3 14-1@ 
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(Education and tourism)

Education and tourism

(objectives)

 

 

 

 

(Activities of Anubhuti) :- 

 

 (Bird Watching) 

 (Trekking Nature trail)
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 (Botanisation) -

 (Adventure sports)

 (Boating)

 (Geology 

and Archeology) 

 (Site seeing)

 (Cycling) 

 

(powerpoint presentation and Film Show)

 (wildlife watchinge) 

 

(Local food and culture Programme)
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06:00 AM 

06:15 AM 

07:00 AM to 09:00 AM 

09:00 AM to 10:00 AM 

10:00 AM to 01:00 PM 

01:00 PM to 02:00 PM 

02:00 PM to 04:00 PM 

04:00 PM to05:00 PM 

05:00  PM 
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 In short Tukoji Rao was 

the First Maharaja in India to set a good lession 

to the Princes of India in the direction of the 

state and welfare of its people. 

              In the report for 1973-74 General Daly 

writes - "Not with standing that the original 

expenditure was so large (about Ten Laks) and 

out turn as yet for less than it will shortly prove 

5 percent profit has already been secured on 

the outlay. Every thing about the Cotton Mills is 

in first rate order and in every way the Mills 

have proved a most successful undertaking." 
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